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Student debt is not just a student problem, says CFS
“Student debt is not just a student problem” was the message
behind The Canadian Federation
of Students’ (CFS) latest National
Day of Action (NDA) that took place
across the country on Feb.1, 2012.
“We believe that interest and
need, not merit and ability to pay,
must be the defining factors in
determining access to higher education,” said Marakary Bayo, Manitoba Chairperson of the CFS.
The CFS is a national organization which has been promoting the rights of Canadian students for more than 30 years.
Manitoba’s arm of the CFS has
been active for 20 years, and includes
student groups from post- secondary institutions such as The University of Winnipeg, The University
of Manitoba, Université de SaintBoniface, and Brandon University.
Students from these schools
marched to the Manitoba Legislature to demand answers from
politicians on what they plan to

do about student debt. – a growing problem across the country.
In September 2010, the national
total of outstanding student debt
surpassed the $15 billion ceiling
placed by the Canada Student Financial Assistance Act. But instead of
taking action, Ottawa changed the
definition of “student loan” to exclude
$1.5 billion in student debt. Even with
this change, the ceiling is expected
to be surpassed again, in 2013.
“Student debt affects students but
it also infiltrates the lives of those
around them,” said Lauren Bosc,
president of The University of Winnipeg Student Association (UWSA).
“Their children will be affected - it’s
a cross generational issue.”
In a Statistics Canada study published in January 2010, it’s reported the
percentage of students with at least
$25,000 of loan debt increased from
17% to 27% between 1995 – 2005. In
the same decade, the average amount
of student debt on graduation also
increased – from $15,200 to $18,800.

The issue isn’t only student debt,
though – it is also the ignorance
of alternatives for more access
to post-secondary education. The
UWSA organized lead-up events to
the NDA, one of which was mock
funeral for accessible education.
“We wanted it to reflect both
the seriousness of talking about
these things, but also make it engaging,” said Bosc. The event included a procession throughout the
downtown campus and speeches
from members of other student
groups as a way to “mourn” the
death of accessible education.
One institution not involved in
the student debt protest is Red
River College. In an email, RRCSA
president Alex Haas noted that
the “RRCSA is not affiliated with
CFS in any way, shape or form.”
The CFS does not take on a National
Student Day of Action every year; at its
semi-annual meetings, members vote
on whether to mobilize on an issue.

The Projector is the official newspaper
of Red River College and is published
by the Red River College Students’
Association (RRCSA) every second
Monday. Opinions expressed in The
Projector do not necessarily reflect those
of the students’ association or Red
River College. All material is herein
copyrighted to The Projector,
its contributors, and the RRCSA.

WRITE FOR US
Anyone can write for The Projector,
and Red River College students are
encouraged to contribute. Simply pitch
or submit an article to the appropriate
section editor or join our contributors’
list. Though we will consider all submissions, due to space restrictions, The
Projector cannot guarantee that all
articles received will be published. If you
wish to respond to something you’ve read
in this issue, letters to the editor can be
emailed to editor@rrcsa.com. To ensure
your chances of being published, letters
should strive to be around 150 to 200
words in length. The Projector reserves
the right to edit all submissions for
length, as well as stylistic, grammatical,
and legal guidelines. The Projector also
reserves the right to reprint submissions at any time, in both written and
electronic formats. The Projector will
not publish content that it deems to be
racist, sexist, or otherwise prejudiced.
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NO DEAD AIR
ON KICK FM
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K RY S TA L L E R A M L A K H A N A N D G A RT H H I L D E R M A N , C O N T R I B U T O R S
Regardless of what has been
splashed across Facebook and Twitter, there has been no official decision
to turn off the broadcast from the
KICK-FM studio. This decision will not
be made until the CRTC holds a public meeting on the station’s future.
News of the alleged decision to
silence the station came from a post to
KICK’s Facebook page in which station manager Rick Baverstock said
it would be “unlikely at this point
in time that KICK-FM will remain
on-air.” He posted the last day of
broadcast would be Dec. 31, 2012.
Baverstock’s postings on Facebook
said he was part of an “off-the-record”
meeting and other conversations with
the CRTC over the past few weeks. In an
interview, he identified Cheryl Grossi as
the person with whom he spoke. She
is the acting director of the western
and northern region for the CRTC.

His posts stated the CRTC will no
longer allow for the “’training of students in commercial radio.’” He said
he was told insisting on the training
would mean the “’license renewal
will be denied’” for the station.
A spokesperson from the CRTC would
not comment on the conversations.
What is clear is that KICK would
broadcast under a different type of
license than it was granted when the
station first went on the air in April
2004. At the time, it was licensed
as a campus instructional station.
When the CRTC revised their campus
and community radio policy in 2010,
this type of license went away.
Nowhere in the new policy is it
explicitly stated that on-air training of students for careers in commercial broadcasting would not be
allowed. Rather, the policy states,
”The Commission encourages these

stations to pursue this goal within the
new campus station framework. “
Baverstock claimed he was told
otherwise. He said the CRTC changed
the policy as other stations previously licensed under the campus
instructional banner presented the
regulator with too many problems. He
fingered CKLN (Ryerson University’s
campus station) and CJWV (a station
associated with Winnipeg Technical College) in his posts and agrees
with the revoking of those licenses.
“’Both were clearly out of compliance
with the regulations, and deservedly lost
their right to broadcast,’” posted Baverstock. CKLN lost their license because
of internal conflicts between staff and
volunteers and CJWV lost their license
for failing to provide playlists and broadcast tapes to the CRTC when asked.
The initial posts to Facebook and
the KICK website made by Baver-

stock were removed less than a week
after they first went up. Gone with
them are his quoted statements from
above, although the posts were copied to and remain on sites dedicated
to the Canadian radio industry.
In place of the now-missing posts
on both the KICK website and Facebook page is a statement saying:
“The Board of Directors of CreComm
Radio Inc., owner/operator of CKIC-FM,
met on Tuesday, January 31. The Board
has determined that the station will
continue to operate as usual under our
current license. The Board is waiting
for some further clarifications from
the CRTC regarding the new Campus
Radio Policy and in the meantime are
amending the station’s renewal application to better suit the new policy.”
The date on which the CRTC
will hear that application has
not yet been announced.

WE TOOK IT TO THE STREETS
E L I Z A B E T H C ATA C U TA N , C O N T R I B U T O R
On Jan 23., 2012, Red River College
and 92.9 KICK-FM learned that the
Canadian Radio-television Telecommunications Commission (CRTC) may
not renew the radio station’s broadcasting license if KICK exists to purely
train students for a career in radio.
We asked students at the Roblin
Centre and members of the community at large what they thought
of the potential change, and how
they thought it might affect Red
River College and its students.
Here’s what they had to say:

“I think that it’s ridiculous. It’s
a learning a tool, so why are they
keeping it away from a learning institution? How are the students going to learn the field?”
Jerilyn Hall, RRC student of Business Information Technology
“I think it’s good that students
get experience but I also see CRTC’s
point. As students, they probably
don’t have as much respect for the
job. They can say whatever they want,
and it’s not like they’re going to get
fired – where you have a job, you say

something bad and you get fired. It’s
probably where they’re going with it.”
- Donavan Robinson, Owner/Creative Director of Vantage Studios Inc.
“I think it’s nice that students
are able to learn through the radio
station, and to be able to see what
it’s like to be on-air. Shut it down,
and students won’t be able to see
what it’s like in the real world.”
- Henry Wall, RRC student
of Digital Media Design
“If CRTC is apart of the government how can they not support a

student’s right to learn? Not only
is it a way for students to learn
how to broadcast and how to use
the technology side of it, it’s also
training them how to project what
they want to see in the media.”
Kaitlin Johnston, RRC Alumni
(2011) of Library and Information Technology
Sound off and let us know
what you think of the potential
changes at www.theprojector.ca.
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POST CHRISTMAS PROBLEMS
DANI FINCH, CO EDITOR-IN-CHEIF
There’s a problem with the
months after Christmas, say
staff of Siloam Mission. And
that problem, according to
Mike Duerksen, the communications coordinator for the
agency, is a lack of donations.
“Our donations have
dropped off drastically.
January is always our worst
month, and we’ve seen very
few donations come in this
year in January, especially
because it’s been such a
mild winter,” he said.
According to Duerkson,

right now Siloam is in great
need of coffee, cream and
milk, winter coats, winter
boots, gloves and toques and
mixed vegetables and buns.
“During Christmas and the
holidays people feel really
warm and giving but people
still have the same hardships that they had before
Christmas, and we’re in need
of donations. Homelessness is a 24/7 struggle, not
just during the holidays.”
Unlike Siloam Mission,
Koats for Kids say they’re

doing OK for donations, even
though the spirit of giving
may not be on peoples minds.
“We’re getting the same
amount of donations,” said
Donna Albak, Koats for Kids
program manager. “We’ve got
lots of coats that we’re still
going through,” she said.
According to Albak,
what Koats for Kids is in
need of is volunteers.
“People are busy in January
and February, and our need
is for volunteers,” she said.
Though Koats for Kids is still

seeing a number of donations,
Albak said they’re in need of
jackets for boys sizes 6-10.
“We’re always short of those
sizes. Right now I don’t have
an order that says the child
needs a size 8, but I know that
I’m chronically out of them.”
Albek said though orders
for children’s coats have
slowed down, she knows come
September things will get busy
again, and they’re already
preparing for next season.
“When the program
opens in September there

GET CURRENT

are already requests in
for coats,” she said.
Koats for Kids is taking
donations until the end of
February, and is still in great
need of volunteers. You can
drop your gently used coats
off at any Perth’s location, or sign up to volunteer
by calling 586- KOAT.
You can drop donations for
Siloam Mission off at the main
door at 300 Princess St., or
donate online at siloam.ca.

Photo courtesy of Toyota

ALEX KYLE, CONTRIBUTOR

CAA trying to shift perceptions when it comes to eco-friendly cars
Get electric. Get current.
CAA Manitoba has launched
a new education campaign, called Get Current,
to provide motorists with
unbiased and useful advice
about electric vehicles.
Despite the benefits of
using electric vehicles, some
aren’t convinced the idea
the trend will take off in
Winnipeg whether it’s due
to electric vehicles’ price
tags or other factors.
Aaron Russin, the customer
service coordinator at Peg City
Car Co-Op, a car sharing coop run out of Winnipeg used
by people who want to rent out
vehicles on a use-by-use basis

as a sustainable alternative
to car ownership, is pleased
with CAA Manitoba’s campaign, but feels some issues
are not being addressed.
“They should [promote
electric vehicles] in a sustainable way,” he said.
Russin also had concerns over the pricing
of electric vehicles.
“We can’t exactly purchase
them,” he said, “they’d have
to be around $50,000.”
Pricing is a major factor,
and could potentially limit the
number of people who could
readily afford the greener
alternative. “One of the main
factors [with pricing] is

supply,” said Daniel Yurkiw,
Strategic Review Analyst for
Manitoba Hydro. “For some
people, pricing is the limiting
factor. Right now, Winnipeg
is only a secondary market,
and as more manufacturers come into this market,
there will be more supply.”
However, despite the large
price tag slapped on electric vehicles, Russin is still
pleased with the work CAA
has done to promote greener
initiatives, such as the co-op.
“CAA has been exceptional to
us. They provide a lot of support for cycling, and providing roadside assistance.”
There are, though, still

some issues that don’t sit
quite right with Russin. “The
problem is, people still own
vehicles. We share cars,
that’s our bread and butter. We’d like to see more
public transit. Car-sharing
is a supplement to that.”
The Manitoba government
and Manitoba Hydro have,
in fact, responded in kind.
In April 2011, they invested
$1 million in an all-electric
transit system, as well as
$100,000 to Red River College for the creation of an
electric vehicle learning
and demonstration centre,
all as part of the province’s
Electric Vehicle Road Map.

A month later, Manitoba
Hydro announced that they
would be partnering up
with Nissan to promote the
use of EV’s to the public.
To promote the use of electric vehicles, CAA has made
use of it’s website to show the
pros and cons of owning an
electric car, offering contests
to win gift cards, and offering test drives to customers
interested in EV’s. As well, CAA
has a number of info sessions ready for the next few
weeks into February for those
who are interested in learning
more about electric vehicles.

message
from the
executives
Hello everyone! Your Students’ Association Elections are in full gear right now,
and it’s important to make your voice heard by voting for the candidates of
your choice. Take a look at the following timeline of events and check out the
special candidate section in this issue of The Projector for more information!

STUDENTS’ ASSOCIATION EXECUTIVE ELECTIONS
The following candidates will be running in this year’s elections:

MELTDOWN WEEK
This year’s Meltdown Week will be happening between February 13-17. We
have a lineup of activities prepared for students at both NDC and EDC.
Some of the fun things you can look forward to include: glow kart racing, glow
bowling, a poker tournament, movie marathon and a beach-themed Kegger.
More activities and details can be found in the Meltdown Week Guide, which
will be available around the campuses.

RRCSA CAREER FAIR

President: Garrett Meisner
VP Academic: Jocelle Cuvos AND Larry Schmidt
VP Internal: Cory Skochyles
VP External: Michael Santarsieri AND Jamie Mager

This year’s Career Fair will be taking place in the North Gym at NDC on March
7th and 8th from 9am-2pm.

Kick FM On-Air
Feb 8, 2012- 12:00 PM
Closing Speeches
Roblin Centre
Feb 10, 2012- 11:30-12:30 PM
Notre Dame
Feb 10, 2012- 1:00-2:00 PM
Online Voting Period
Feb 13, 2012 (Opens 10:00 AM)
Feb 14 & 15, 2012 (All Day)
Feb 16, 2012 (Closes 10:00 AM)
Rock the Vote Kegger- NDC
Feb 16, 2012- 3:00-7:00 PM
**Candidate information will be also be posted on the SA
website www.rrcsa.ca**

ONLINE VOTING STEPS

**Shuttle service 4 times daily from the Main Street and Exchange District
campuses.
6WXGHQWVFDQVLJQXSLQHLWKHU6$RIŹFHEHWZHHQ-DQXDU\DQG)HEUXDU\
10 to volunteer at the Career Fair.

TEACHING AWARD OF EXCELLENCE
This is your chance to recognize your amazing instructors! Pick up a form at
DQ6$RIŹFHWRQRPLQDWH\RXULQVWUXFWRU7KHDZDUGLVJLYHQRXWDWWKH-XQH
convocation.

UPCOMING CLASS REP MEETINGS
NDC: BLACK LECTURE THEATRE

EDC: P107

Time: 12-1pm
Monday, February 6
Monday, March 5
Monday, April 2

Time: 11:30-12:30pm
Tuesday, February 7
Tuesday, March 6
Tuesday, April 3

STUDENT BENEFITS HEALTH AND DENTAL PLAN

1

Voting begins Monday February 13, 10am and ends Thursday
February 16, 10am.

2
3

Check out the www.rrcsa.ca web site or The Projector
Newspaper for candidate information.
Look for a voting email message in your College Student
Academic/Preferred Email mailbox on February 13th. It has a
voting link and a password.

4

Voting only takes a minute, so please cast your vote.

Important deadlines: Opt-out/waive (must have comparable coverage to opt
out), family add-on, and opt-in is within 30 days after the start date of your
program. Follow us on Twitter @redriverplan.
For proper forms, coverage info, please visit/contact
Notre Dame Campus: FM66 (204)632-2503
Exchange District Campus: P110 (204)949-8475
Website: www.mystudentplan.ca
Email: sahealth@rrc.mb.ca

PRESIDENT

VP, EXTERNAL

VP, ACADEMIC

VP, INTERNAL

Alex Haas

Nikki Harris

Dana Goulet

Tania Czemerynski

sa_president@rrc.mb.ca

sa_external@rrc.mb.ca

sa_academic@rrc.mb.ca

sa_internal@rrc.mb.ca
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RED RIVER COLLEGE STUDEN
D AV I D D R I E D G E R , N E W S E D I T O R

Candidates state their positions ahead of this month’s student election

GARRETT MEISNER
– Candidate for President
Who is Garrett Meisner? I am a Business Administration student here at Red River. I speak
frankly and I don’t mess around. I’m here to
work for you; to hear your voice and act quickly
and effectively to meet your needs and wants.
If you elect me as President my first objective
will be to make the Students’ Association (SA) far
more accessible to students. Currently there is a
clear disconnect between the students and the SA,
which I find completely unacceptable. The purpose
of the SA is to serve the students. We are your
employees. Throughout my term as President, I will
work to increase the SA’s accessibility and visibility on campus. We will take our cues from the
student body and continuously strive to meet them.
Currently, the SA is less effective than it
could be. By hiring more staff there will be more
people working towards accomplishing your
goals. In order to pay for these new people as
well as other SA initiatives I’m going to put together a group of students paid on commission
that will be dedicated solely to fundraising.
I want RRC to have more of a sense of community
and not just be a place you spend your weekdays.
I want school to be fun. There are currently too few
intermural sports and other events here at the college, something I will strive to increase. We will also
need a better way of spreading information about
all these new events. One of the ways I plan on doing this is by creating a small weekly newsletter.
I would also like to see the P.A. system used for announcements and use the campus text alert system
to spread the word about events and SA news.
Continuing to work on getting a hockey arena, upgrading the gym, including adding a personal trainer, and providing students with cheaper food is also
on my ‘to do’ list. I plan to keep working on parking
as this continues to be an issue at both campuses.
These are some of the things I believe should
be the priorities of the SA, but at the end of the
day, you call the shots. When I am President, I
will work for you – You will be the boss. On February 13 Vote for Change. Vote for Garrett Meisner.

COREY SKOCHYLES
– Candidate for Vice President Internal
My name is Corey Skochyles and I am a student
of Red River College, just like you, and a very active member of this college. I love going to the gym
here, I volunteer with both the Student Advisory
Board as well as with the International Student
Mentorship program as a local mentor. I also work
here on campus now, both as a peer tutor and at
The Ox. My dedication to my studies has successfully got me onto the honor roll for my first term.
I also have 9 years of experience working in an
office environment prior to coming back to school.
With my time in office I want all my fellow students to know about all the great things that are
happening around the school and all the ways
they can get help from the Students’ Association.
I know that more can be done to get this information to students and I want to put in the effort
to get that done. I also want to make sure I am
available to hear back from the student body.
Secondly would be focused efforts to continue
the great work done by our current Vice President
Internal around both the interest-based clubs
and also around Club Day. I feel strongly that
both of these efforts are great improvements to
our school and should receive the reinforcement
necessary to see them strong enough to last.

MICHAEL SANTARSIERI
– Candidate for Vice President External
My name is Michael Santarsieri. I have recently
graduated from the Applied Accounting program
at the Exchange District Campus, and I am currently enrolled as an Accounting major in the
Business Administration program. Also I have
been employed by the Students’ Association (SA)
as a cashier at the Mercantile. While attending the college I have made a number of friends
both student and faculty, and attended many
events organized by the college and the SA.
Through meeting these people and attending these
events I have developed an interest in the position
of Vice President External, at the Exchange District
Campus. I believe that my college experience makes
me the perfect candidate for the position. When
elected to the position of Vice President External it
will be my goal to constantly improve the quality
of student life at Red River, such as improving the
selection of food on campus and offering healthier
alternatives. When elected I would strive to expand
the current fitness facility. I would also strive to
develop a system where new students entering
programs would be able to contact past students
in order to purchase texts that are still available for
use, or to create a used bookstore, similar to Outlaw.
When elected I will develop a new channel of communication between the students and members of
the SA, to work together to overcome these current issues. As you know being a student at Red River College does consume a major part of your life, so why
not allow the people who are there to help, help you?
This year casting your vote takes the first step to
letting us help you make this year that much better!

THEPROJECTOR.CA
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JAMIE MAGER

JOCELLE CUVOS

– Candidate for Vice President External
I bring many skills and qualifications to the
Vice President External position and encourage
students to speak to me about their concerns or
ideas. My door will always be open and I will try
to go out of my way to research and investigate
issues, concerns, and ideas of the students.
I feel an additional two-to-three more washrooms need to be added to the current total.
This will help relieve the strain on the washroom facilities and decrease the time spent
looking or waiting for an available toilet.
I look forward to hearing your ideas to improve the
college atmosphere, community, quality of education, and overall experience at Red River College.
-Jamie Mager

– Candidate for Vice President Academic
My name is Jocelle Cuvos. I am running for the
position of Vice President Academic. My goal is to
continuously motivate change at Red River College by improving our students’ academic, athletic,
and school involvement to make the most of their
college experience. I am a prime example of the
change I want to see at the college. In the past
two years, I have involved myself in many of the
student events all over the college and in doing so;
my school spirit has grown and continues to grow.
I am involved with a few different areas around
the school and I am an advocate for Red River
College. I feel each and every student has the
ability to make a huge difference at this college. In fact, the students are the college.
I also believe that your Vice President Academic
must have strong leadership skills. I believe that
a good leader has the ability to balance and successfully manage multiple tasks. A strong leader is
someone who can offer a positive, team-oriented approach in influencing others to accomplish a common
goal. I believe they should carry with them a strong
character and integrity. I believe I am an excellent
leader. I will be an approachable and reliable liaison
between the student and the school in any case of
an academic appeal or any other situation in which
a student may require representation or assistance
of any kind. I will perform all the responsibilities required and expected of the Vice President Academic.

GET YOUR
VOTE ON

LARRY SCHMIDT
– Candidate for Vice President Academic
As a student you may have a complaint, or be
dissatisfied with a grade or a decision related
to a disciplinary action. Amongst other responsibilities, the Vice President Academic serves
as student advocate for appeals by acting as a
liaison between the student and the college.
I feel I can represent you well, as I am a lifelong
learner who has been a student at the University
of Manitoba (B.Sc., Computer Science) and The
University of Winnipeg (B.A., Theatre and Filmmaking), and have previously graduated from
a diploma program at RRC. I also have training
in Recognition of Prior Learning, Human Resources and educational instruction. Currently,
I am in the Business Administration program.
Elsewhere, I have served on Workplace Safety
and Health, and Diversity committees, and also my
church board. I have been privileged to be on the
Student Advisory Board this year, and I would like
to continue representing you and your interests as
an executive. Vote for Larry Schmidt, B.Sc., B.A.

Students are being urged to head to online polls to vote for members of
next year’s Red River College Students’ Association executive. Students will
have the opportunity to cast their ballots online from Feb. 13 at 10 a.m. until Feb. 16 at 10 a.m. The winning candidates will be announced at the
Rock the Vote Kegger on Feb. 16 from 3 p.m. to 7 p.m. at The Cave.
Who should you vote for? Well, we here at The Projector aren’t going to tell you, but
these candidates’ position statements* will help you make an informed decision.
*The candidates’ position statements were edited for length only.
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NEW LIQUOR LAWS
FOR VIP THEATRES

Photo by Garrick Kozier

BETHANY ZACHARIAS, CONTRIBUTOR



If you’re the type who likes to have an adult-beverage
with your favourite flick, now you’re going to be
able to enjoy that luxury at the movie theatre.
The Manitoba Liquor Control Commission (MLCC)
announced in January that it has amended its
provincial liquor control act to allow moviegoers
the option to drink alcohol at movie theatres.
“There is nothing like this in Manitoba,” said
Diana Soroka, director of Communications and
Social Responsibility at the MLCC. “This amendment will help to modernize our existing movie
facilities and will present a unique hospitality
opportunity for movie providers in Manitoba.”
Soroka said the amendment happened because the
current Liquor Control Act was in need of an update.
Cineplex Entertainment plans to open new VIP
auditoriums later on this year at its Kenaston and
McGillivray Boulevard locations. After the $4.5
million renovations are complete, the complex will
contain three VIP auditoriums, including a lounge
area, as well as eight other regular auditoriums.
“At Cineplex, our goal is to provide our guests with
the best entertainment experience possible when
they visit our theatres,” said Pat Marshall, Vice
President of Communications and Investor Relations
at Cineplex Entertainment, in a recent press release.
According to Cineplex they’re unsure of what
the price will be for VIP auditoriums tickets,
but, in other markets, the mark-up from a regular movie ticket has been $5.00-$6.00 each.
Allison Falk, a mother of two said that
the new licensed movie theatres are a
great option for her and her husband.
“This kind of theatre is perfect for
adults,” said Falk. “My husband and I
will definitely go there on our own.”
The new auditoriums will screen new releases, as well as sporting and other special
events and offer a variety of food options,
in addition to regular movie fare for guests
choosing to sit in the new auditoriums.

THEPROJECTOR.CA
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THE BLONDE
PONCHO GOES
HOLLYWOOD
LINDSEY PETERSON
POP CULTURE
COLUMNIST
It’s just about that time
of year. What time? Valentine’s Day. ICK. Being single
is never more shoved down
your throat than on Feb. 14.
It can get pretty rough for
some I.E: DEMI MOORE.
What’s up, lady??
For women who are newly
single, not by choice, and
the wounds still hurt, the
daunting date of Feb. 14
can be extra painful. But
let my column and Demi
Moore be a lesson on how
NOT to deal with a close-toValentine’s-Day-break-up.
The main tip here is don’t
turn to drugs and/or alcohol. If you’re a girl and your
name is or isn’t Demi, when
your boyfriend cheats on you
then tells everyone, admits
the girl was blonde (the
most threatening) and then
“surprisingly” reveals to everyone that you’re like a hundred years older than him,
maybe it’s time to admit that
the boy isn’t right for you.
Come on DEMI, and all
you other girls – kick this
whole relationship to the
curb. You’ve clearly come

out on top of the situation.
You don’t need to do anything to redeem yourself and
you definitely do not need
drugs or alcohol to numb
the pain because there
should be no pain! You’ve
just gotten rid of a loser.
Unless you’re toasting
this triumph, put the booze
down. If you’re not quite
feeling like yourself then
double up on your chocolate
intake, yoga classes and
turn to that science teacher
you seem to like a lot. (aka
Demi’s a scientologist)
My closing tip is to be a
strong, independent woman,
like Beyonce was before
Jay-Z. And let me tell you,
if you’re currently dating
Ashton Kutcher, or someone like him has dumped
you, or you’re stuck with a
Kutcher double, you’re better
off single. Your boyfriend
will eventually turn into a
Charlie Sheen body double.
Not good. You’re better.
Screw Valentine’s Day.
Happy I’m-No-LongerDating-An-Ashton-KutcherType-Boyfriend-Day To YOU!

Photo by Tadao Horikawa

K AT H E R I N E D O W, C O N T R I B U T O R
Saying goodbye is never
easy, but it’s time for Winnipeg
fashionistas to bid farewell to
their go-to local magazine.
“It’s kind of like a child
to us,” said magazine cocreator Braden Alexander.
“To say goodbye to something you put your heart
into is hard, really hard.”
After two years in publication, award-winning Winnipeg publication Sandbox
has printed its final issue.
Launched in 2009 Alexander
and co-fonder Jeffrey Vallis as
part of a magazine project in
the Red River College Creative
Communications program,
Sandbox magazine focused
on fashion, lifestyle, and
culture specifically in Winnipeg’s artistic community.
“It’s really bittersweet.
Sandbox has become this
beast that’s almost impossible
for us to manage in our spare
time. It’s sort of been inevitable that it would come to an
end,” said co-founder Vallis.
Sandbox originally launched
as an online publication in
2009, and began printing

seven quarterly issues in 2010.
Growing at a rapid pace and
attracting a cult readership,
Sandbox landed a bevy of
local star power to grace their
covers, such as Canada’s Next
Top Model winner Meaghan
Waller, HOT 103’s Chrissy
Troy, and R&B singer Flo.
But the magazine didn’t
only work to promote recognizable local talent. In
reoccurring features such as
Talent and Tits and Beautiful Man, Sandbox spotlighted
local up-and-comers.
“It’s not necessarily that we
only feature people that are
super recognizable and they’ve
made it. It can be someone
who’s accomplished something
for themselves, they’re proud
of it, and they’re doing a good
job,” said Suzy Bodiroga,
creative director of Sandbox.
“We also liked to feature people
who are under the radar and
we wanted to bring them out.”
The magazine has also become synonymous with throwing a good party. Throughout
its publication, the Sandbox
creators threw six issue release

parties. Their final soiree was
held on Jan. 28 at the Winnipeg Art Gallery, somberly
titled We Are The Lucky Ones.
“I hope that people can
look at Sandbox and see that
if a couple of dorky, clueless students can make a
magazine that grew into
something…whatever it was,
it was something, then their
project too can have a life
beyond their imagination,” said
Alexander. “I think if that is at
least in a couple of people’s
minds after we’ve gone, then
Sandbox was a success.”
However, it won’t be the
ultimate end of Sandbox.
The magazine issued a press
release on Feb. 2 announcing a
new partnership with the Winnipeg Biz. The magazine will be
taking over the fashion department of the upcoming spring/
summer issue of the BIZ’s
Downtown Winnipeg Magazine.
“Sandbox is an absolute
local treasure for our downtown and our city and we’re
thrilled that we can help keep
its creative voice alive and
strong,” said Stefano Grande,
Executive Director of the BIZ.

youtube.com/mpivideocontest
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ONLINE BRIDAL
BUYERS BEWARE
Photo by Jackie Doming

JACKIE DOMING, CONTRIBUTOR
What price do brides pay in
order to say yes to their dress?
In today’s competitive retail
market, brides-to-be are
making a huge commitment
above and beyond their vows
when it comes to choosing their wedding gowns.
Tammy Mignacca, general

manager of Stella’s Bridal &
Evening Collections in Winnipeg, warns women to be
cautious if they’re persuaded
by an online find. “They
need to go to that designer’s
website and see if they’re an
authorized dealer, because if
not, you’re getting a knockoff

and it’ll be nothing like what
you see in the picture.”
Nicole Tamayo from LA
Collection said the average
price for a wedding gown
ranges between $500 to
$1500. Websites like inweddingdress.com, bestdressprice.com and lightinthebox.

com have replica dresses
ranging from $100 to $400.
Many of these replica gowns
ship internationally from
countries, like China. Some
companies choose to be transparent and label their dresses
as copies or generic styles,
while others claim that their
products are genuine designer.
Labels aside, there are
other factors to consider when
debiting the dress through
an online retailer. “Sometimes we get girls coming in
weeks before the date looking for dresses because they
order through an online store
and they weren’t sent the
right size,” said Mignacca.
“Ultimately, you’re coming
not only for the dress but also
for the service,” said Tamayo.
“You’re wearing the dress,
you’re the bride, so keep true
to yourself and true to your
heart for what you want to
wear on your wedding day.”
If a bride chooses to buy
at a brick and mortar salon,
an important piece of advice
is to limit the number of
second opinions to take on
the trip. Tamayo said, “When
you’re shopping for a wedding
dress, if you want to bring

people, that’s great - but try
to keep it to a minimum.”
“Only bring one person with
you,” Mignacca agreed. “They
may not have the same likes
that you have, which is usually
what happens. Somebody in
your party doesn’t like lace but
you might love lace; they voice
their opinions and you start
to second guess yourself.”
Mignacca and Tamayo
also recommend that brides
choose a dress eight months
to a year before they tie the
knot to account for shipping time and alterations.
Winnipeg’s Wonderful
Wedding show brought in
thousands of brides this
year to and get ideas for
their upcoming nuptials and
see local shops showcase
their glamorous gowns.
Stella’s Bridal & Evening
Collections and LA Collection, alongside various other
bridal salons including C.K.LY
Fashion, Helene’s Bridal
Salon and Chantal’s Bridal,
were all in attendance at The
Wonderful Wedding Show.
The annual exhibition took
place on Jan. 21 and 22 at the
Winnipeg Convention Centre.

COLUMN

VALENTINE’S
DAY RANT
GRAHAM SMITH, CONTRIBUTOR
Ah yes, the classic
Valentine’s Day rant. What
would V-Day be without one?
Here’s a day that makes
anyone in a relationship
tremble in fear. Love is
obviously not complicated
enough – of course they
have to add this tripe.
To help you through the
dreadful beginning weeks of
February, I have compiled a
list of common pitfalls and
stereotypes you should avoid.
THE EXTREMELY BITTER
SINGLE MALE/FEMALE
Everyone has been here. If
your heart is freshly broken
or you are going through an
indefinite dry spell, you’ll
be primed for murder come

V-Day. You can say that you
don’t care or that everyone
else is just a “sucka”, but we
all know what you secretly
desire. It’s best to just bite
the bullet on this one. You
only have to endure a painful week or two leading up
to the day and then it will
all be over. After that, you
can laugh at all the broke
fools who spent too much
money on their loved ones.

much on each other shows
where their real priorities are.
Newsflash, you are a bunch of
lazy goons easily won over by
brand names and large boxes
of chocolate. I shouldn’t complain really, since I will probably spend the same on booze
to get me through this month.

THE COUPLE THAT IS
REALLY IN LOVE WITH $$$$

Good grief. You guys definitely experience these morons
on a daily basis. They can be
found making out on mall
benches, at family dinners, in
A&Ws, or in other public areas.
Why do I want to see that?
They are the bane of the independent single’s existence.
This couple is most likely

Yup. I can’t wait for that girl
at work to tell me what kind of
crud her awesome boyfriend
bought her. I imagine her
love is directly proportional
to the amount he spent. The
fact that couples spend so

THE COUPLE THAT’S A
LITTLE TOO MUCH IN LOVE

to schedule a doctor’s appointment in the near future.
Please, do not be the couple at
the party that makes everyone
else feel uncomfortable.
THE CORPORATE
AWARE COUPLE
The last thing I want to
hear from couples is that
they are protesting V-Day by
not doing anything. If you are
in a relationship and you do
absolutely nothing on Feb.
14 due to some wacked out
protest, there are some other
issues that need to be addressed. I’m guessing they
sleep in separate beds and
only speak via text messaging. Right… These couples
aren’t fooling anyone.

So, I’m guessing you fell
into at least one of those
catagories, right? Don’t worry,
there are some solutions to
your predicament. For the
single people out there, have
an anti-Valentine’s party.
What could be better than
getting together with some
single friends and bashing
your non-single friends?
For those of you in some
sort of a relationship, I suggest planning a pleasant
evening at home together.
Don’t buy each other anything, be creative (gasp!).
You could order some food,
maybe watch a movie, be
a little less than sober,
see what happens…
Happy Valentine’s Day.
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THE TASTE OF WINNIPEG

Part of regular menu at Brooklyn’s Bistro

ALLISON MARINELLI, CONTRIBUTOR
Get out and dine about, Winnipeg.
This year’s Dine About Winnipeg takes place from Feb. 2-12 at
27 restaurants around the city.
“Every year, Winnipeg chefs create adventurous and innovative
menus for Dine About Winnipeg.
We have an incredible pool of culinary talent in the city and out
chefs really shine during the eleven
days of Dine About Winnipeg.”
Three of the city’s top new restau-

rants are participating in the savory
event – Brooklyn’s Bistro, Deseo
Bistro, and Elements, and they’ll
serving up their award-winning Italian, Spanish and modern comfort
cuisine. All three of these restaurants were recently named Ciao!’s
best new restaurants of 2011.
Since the event began in 2004,
each year Dine About Winnipeg has
attracted more than 10,000 patrons
during the annual 11-day event.

ARTS BRIEFS

Participating restaurants will be
serving up a three-course meal featured on a set menu at a cost of either
$28 or $36. With Winnipeg’s top chefs
cooking up a storm of good eats, these
restaurants fill up fast. Be sure to book
a table if you don’t want to wait in line.
Some of the featured dishes
include a chicken pesto pizza
from Booklyn’s Bistro, or panroasted salmon from Amici.
A few of the other restaurants

taking part in this year’s event include Promenade Bistro, The Melting
Pot, and Orlando’s Seafood Grill.
Some of the participating restaurants have vegetarian options available and some offer more than one
menu at either the $28 or $36 set cost.
Full menus for Dine About Winnipeg
are featured on ciaowinnipeg.com, at
the participating restaurants, or inside
the February/March issue of Ciao!.

MITCH KRUSE, CONTRIBUTOR

ROMANTICWHISPERS
RomanticWhispers is a lingerie fashion show that will increase awareness of ovarian cancer signs and raise money for improved screening methods through Ovarian Cancer Canada. The show will be at the Fairmont Hotel on Feb. 6 at 8 p.m. and features lingerie from The Foxy Shoppe. Tickets are available for $30 at The Foxy Shoppe on King Street and The Mercantile at Red River College in the Exchange. You can order tickets by phone
or email whispers.romantic@gmail.com. Visit romanticwhispers.org for more information on the show, the cause, or how to volunteer.

FESTIVAL DU VOYAGEUR
The Festival du Voyageur is where winter, fun, and culture come to meet, dance, and roll around in the snow together. From Feb. 17-26 history lessons, snow play structures, and French-Canadian food are only half the experience at Fort Gibraltar in St. Boniface. At night, the place
turns into a mini party town with great music—and the snow sculptures look extra cool (no pun intended) in the colourful lighting. There’s a concert for everyone to get their party on, so it’s not wonder the Festival is western Canada’s largest winter celebration. Adult 10-day passes are
$22 at Safeway, with youth passes at $7. Visit festivalvoyageur.mb.ca for more info and the entertainment schedule. Joie de vivre!

CHOOSE YOUR CHARITY CONCERT SERIES
The “Choose Your Charity” concert series has been running every Thursday at the Winnipeg Free Press Café since late January. Spearheaded by local musician James Struthers, who was inspired by Free the Children’s WE Day initiative, the series features eight Manitoba recording artists. Each artist performs their
Thursday showcase and picks a charity for the money to go towards. Past performers include JD Edwards (charity: Manitoba Mutts) and Katie Murphy (charity: Beyond Border ECPAT Canada). Coming up in the next two weeks is Keri Latimer (charity: West Central Women’s Resource Centre) and Don Amero (charity: Agape Table). There will be a series intermission for a week, and the music will continue on Mar. 1 with Flo, who will donate to World Vision. Struthers emcees and performs an opening set for each week’s highlight performer. Admission is $15 at the door, or $10 with a food donation to Winnipeg Harvest.

THE VINYL CAFE
On Feb. 19, Stuart McLean will be hosting the The Vinyl Cafe at Centennial Concert Hall. The Vinyl Cafe is written and hosted by McLean, who is also a best-selling
author and award-winning journalist. Half of the radio series is produced in studio, while the other half is recorded in front of live audiences across Canada, which
McLean has been doing since 1998. The show always features stories and essays, some of which are written by McLean about Dave, the fictional owner of a music
store. Mclean will be joined by award-winning blues-raga fusion musician Harry Manx. Visit cbc.ca/thevinylcafe for ticket, tour info or to download the podcast.
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IRONMEN
WITH HEARTS
OF GOLD

Photo by Chadd Cawson

C H A D D C AW S O N , C O N T R I B U T O R

Almost 50 teams will
throw rocks for a cause
this week in the now annual Ironman Bonspiel.
Kevin Wiebe and Eric
Dawson started the bonspiel
in 2001 on a whim after
Dawson’s father in-law suffered a heart attack to raise
funds for the Heart & Stroke
Foundation of Canada.
“People come out for the

sheer fun and the cause,” said
Wiebe. “ Last year we raised
$4,000.00 for the foundation
and this year we expect to
increase that by hitting the
five thousand dollar mark.”
The bonspiel has all the
same rules as standard curling the only difference is it’s
played outside on the river.
According to the organizers, since its inaugural year
the tournament continues

to become more popular.
“Every year we’ve grown,”
said Wiebe. “We started with
just 14 teams, we currently
have 48 but the goal is to
have 96 in the near future.”
You don’t have to be a
skilled a curler to participate,
according to the organizers,
the tournament has attracted
all skill levels and ages ranging from nine to 77 years old.
Wiebe said being an

unskilled curler is almost
an advantage. Greg Moneta a long time friend of
Wiebe was never a curler by
nature but has been participating fin the Ironman for
the past nine years.
“I do it because it’s fun,”
said Monetta. “It’s for a
great cause and with today’s
statistics almost everyone
knows someone who has
been affected by a heart

attack or stroke.”
The bonspiel will take place
from Feb. 3- 5 on the river.
The fee to register is $120.00
per team of four. $20.00 from
each team’s registration goes
towards insurance and the
remaining $100.00 goes to the
Heart & Stroke Foundation.

JAKE’S TICKETS GIVES BACK
D AV E B A X T E R , B E AT R E P O RT E R
Darren Ford started JetsOwner.com back in 2003, as
a simple blog where people
could go to have the conversation about trying to get
the NHL back into Winnipeg.
Ford never imagined the
site would go on to become
so popular, but he also
never imagined how much
criticism he would face.
“A lot of people thought
I was a nut job,” said Ford,
“I couldn’t understand why
some people were so critical, I still don’t. It wasn’t a
controversial issue. It’s just
a game. It brings out pas-

sion in people on all sides of
the spectrum. I took a good
beating, that’s for sure.”
One of the criticisms that
Ford heard was that if the
NHL returned, then kids would
not be able to go to games.
So when the NHL did return
in 2011, he decided that he
would take this idea that kids
would not be able to attend
games and do something
about it. What Ford did was
start Jake’s Tickets, his own
foundation that supports
the Winnipeg Aboriginal
Sport Achievement Centre
(WASAC) by donating tickets

to get kids to attend NHL
hockey games that would not
normally be able to do so.
Ford thought if he was
going to silence his critics
he could at least do it in a
way that could benefit kids.
“That was the main reason
I brainstormed the idea in
the first place. I thoughtwouldn’t it be cool to silence
the critics in a positive way.”
Ford is proud that he
has been able to team
up with WASAC and loves
the work that they do.
“They already run these
fantastic hockey camps with

kids from three different
school divisions in the city,
whereby the kids get used
hockey equipment, a ride to
the rink, lunch and hockey
skills camp once a week.
Now through Jake’s Tickets
some of the kids are selected
to attend Jets games with
a parent or guardian.”
The reaction that Ford
has got from some of the
kids has been far beyond what he expected.
“It has been overwhelming. “I have dozens of
pieces of artwork, cards
and letters from the kids.”

Ford’s work has not gone
unnoticed by some of his
fans. Jets fan Jon Lemer
followed JetsOwner right
from the start and says
he is amazed by the good
work that Ford has done.
“His blog was an inspiration to me when I was
hoping the NHL would come
back” said Lemer. “And
now he is an inspiration
to me after I see what he
is doing for these kids.”
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WAFFLES CAN BE JETS TOO
BY ALLISON BENCH, CONTRIBUTOR
If you don’t have season
tickets to the game, don’t
worry - you can still eat
the Jets for breakfast.
The team is enjoying their
inaugural season with the
support of thousands of
devoted fans, but tickets
to home games for nonseason ticket holders are
hard to come by, something
every fan knows by now.
However, tickets aren’t the
only hot commodity around
town. Since the return of our
NHL team, fans have been
excited not only about the
games, but also about the

official Jets merchandise.
Winnipeg has three official NHL Jets stores open.
There are two Authentic Team
Stores- one at the MTS Centre,
and another at St.Vital Centre.
There is also an Authentic Pro
Shop at the MTS Iceplex, which
has official merchandise as
well as equipment repairs.
The St.Vital location has
been feeling the excitement since they opened in
November 2011. Exclusively
at the St.Vital store, fans
can purchase equipment
that has been used by Winnipeg Jets players during

PhotoSupplied
supplied
Photo

their games and practises.
At the St.Vital location, fans
can purchase team-issued
equipment used by Winnipeg
Jets players, including sticks,
gloves and hockey Photo
pants.supplied
“If

you can’t get to a game
it’s nice to have a piece
of what the players
are playing with,” said
James Scott, Manager
of the Authentic Team
Store in St.Vital.
“I can have tickets
for 82 games and hope
I catch a puck, or I
can walk into a Jets
store and buy a puck
from a specific game,”
said Scott, noting that
even those who go
to games have been
buying the equipment
used by the Jets.
Pucks used during games can be
purchased for $40.
Other items can run
higher- with some
player’s hockey sticks
going for $125-$295,
depending on the player
and their popularity.
Another hot ticket
item, and also one of the

more interesting products that
the Jets stores are selling are
the Jets toasters and Jets waffle makers. “Unique items are
hard, but our goal is to create
fan experiences, and that can
take us through a spectrum
that goes from t-shirts to
bedspreads, to the toaster and
waffle maker,” said Ryan Rogers, Director of Retail Development for the Winnipeg Jets.
The waffle and toast makers
bake the logo into your bread
or waffles, and sold out within
twenty minutes of initially being put on the shelves. Stores
are still waiting for more.
Some Jets enthusiasts go
beyond the official stores to
get their fix. Nails No 1 in
Portage Place does a Jets
themed manicure. For $10,
you can get whatever base
colour you want with the
Jets logo hand painted on.
“We’ve had very good
reactions and a lot of
people like them, probably
because there is a very big
fan base here,” said Kim
Ta, Nails No 1. manicurist.

CHECK US OUT
ON THE WEB AT
WWW.THEPROJECTOR.CA
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REBELS SERVING UP SWEET
VICTORY IN BRANDON
E M I LY D O E R , C O N T R I B U T O R
Both the men and women’s
Red River Rebels volleyball
teams made the three hour
road trip out to Brandon
on Jan. 28. They took on
the Assiniboine Community College Cougars (ACC)
in double header action.
The women’s team has a
comfortable standings lead
on the Cougars with records
of 8-6. The Cougars sit at just
three wins and 11 losses. The
Rebels were coming off of

disappointing back-to-back
losses against Canadian Mennonite University, only managing to sneak on set off of CMU.
The women were underway
at 11:00 a.m. and they didn’t
waste any time bumping off
the Cougars. They took the
first match 3-1 with scores of
25-17, 25-16, 23-25, 27-25.
The second game ACC came
closer, but the Rebels still
managed to pull of a 3-2
victory with (25-19, 16-25,

25-20, 24-26, 15-7).
Head Coach Lea Romanchuk was happy with the
successful weekend – especially with the women
missing their fearless leader,
captain Carley Dupuis, who
was absent for a graphic
design school event.
“We were really nervous
about going to Brandon without (Dupuis), but we battled.
ACC fought really hard, so it
was definitely a victory for us
overall,” said Romanchuk.
The women now sit
in third place in the
MCAC with a 10-6.
In the men’s double header
last weekend against CMU,
the Rebels gained some
ground in the standings,
with two 3-0 victories. This
weekend the team hoped to
take wins from the last place
Cougars, and gain ground
on the second place University of Winnipeg Wesmen.
The first match was underway at 12:30 p.m. The Rebels
won the first match 3-1
(25-10, 25-22, 19-25, 2515). The Rebels crushed the
Cougars in the second game
3-0 (25-16, 25-17, 25-14).
Head Coach Dan Gilbert
noted that the last two
weekends were about staying
connected as a team, and
the wins are great momentum to go into playoffs. The
Rebels have been stronger
all season than CMU and
ACC, allowing Gilbert to,
“use our entire team to
build towards our wins.”
Though the whole team
was given the opportunity to
contribute, Gilbert highlights
two players key to their winning streak and solid play.
“I’ve been quite impressed

with the playing from our
setter Curtis Sawatzky. He has
not lost his touch after the
break and his decision making
and placing has been phenomenal,” explained Gilbert.
Thomas Oosterveen is back
attacking for the Rebels again
after missing six weeks for
a quad injury. “It’s nice to
have him back putting away
balls for us,” said Gilbert.
The men’s team now sits
first for wins in the stand-

ings with an 11-3 record.
The men’s team doesn’t play
again until playoffs but you
can still catch some women’s
Rebels volleyball action
this weekend. They play:
Friday, Feb. 10 at 6:00
p.m. vs. Providence University College. (@RRC)
Saturday, Feb. 11 at 2:00
p.m. vs. Providence University College. (@RRC)
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A GOOD OLD SHINNY GAME
D AY N A R O B B I E , C O N T R I B U T O R
Geoff Morrow cuts up the
ice at Sir John Franklin Community Centre Rink while
playing a game of shinny – a
game that started with a
simple Facebook post.
With nothing to do one
afternoon, Morrow created
“The Shinny Spot”, a Facebook
group that anyone can join
and post where and when a
shinny game is happening.
Players throw their sticks
into a pile, divvy up into
teams, and the game begins.
Shinny, outdoor ice hockey,
is a game for any age and skill
level, where if the puck you
shoot makes a loud “ping”
once it hits the net post, it
means you’ve scored a goal.
“I thought it would be a good
idea to create a central hub to
let people know about a game
or ask if they want to go out
for a game,” said Morrow.
His idea worked. Since
December, The Shinny Spot has
grown to almost 200 members.
Morrow, who’s been skating

since he was six years old,
says the games The Shinny
Spot starts are mostly at Sir
John Franklin community
centre. His idea would be to
get people from all over Winnipeg to participate, making
community fun city-wide.
Morrow also sees shinny
as a chance to hang out
with former hockey friends.
“There are old hockey friends
that I only see at shinny. It’s
cool. You all move on to different things and it’s funny
that this one thing that made
you friends in the first place is
how you reconnect,” he said.
Rhys Mitchell is one of those
friends. Morrow and Mitchell
became friends after playing
hockey together at Kelvin High
School. They’re “shinny buddies,” since most of the time
they see each other is when
they’re playing the game.
“There are guys that I
play with regularly that I’ve
only been playing with for
about six months and don’t

know very well, but I also
still play with high school
buddies,” said Mitchell.
Morrow jumps at any chance
to play a game of shinny. Like
Mitchell, he skates at Sir John
Franklin at least three times
a week. He sees it as extra
practice and his goal is to play

at least 75 games this winter.
“I would say I’m an extreme case,” he joked.
With group members joining daily, The Shinny Spot
is creating more and more
opportunities for Morrow to
play games at his community rink. He’s confident he’ll

reach his 75 games goal.
“I’ve already been out
about 30 times. I just want
to play as many times as I
can. There are many things
that get in the way but you
don’t regret it once you
get out there,” he said.

SPORTS BRIEFS
JENNA FRIESEN, CONTRIBUTOR

ALL-STAR GAME
Although the all-star game is over, the league is left with questions to be answered. With waning interest in the game and no stakes other than pride and bragging rights, the game has been steadily losing interest – among players and fans alike. The skills competition garnered some attention but if the league wishes to continue its tradition, it’s possible that an entirely new look at things will be necessary.
Some are commenting that the quick fix to the problem would be to introduce stakes to the game so players want to
be a part of it and win, while other doubt that there are any stakes appropriate to achieve that end.

HOCKEY HELMETS
Hockey helmets do more than protect hockey players from the perils of the game. A study published in the Journal of Neurosurgery: Pediatrics found that
hockey helmets protected children best from low-velocity impacts while tobogganing. They were also the best protection against front impacts.
Will helmets become mandatory for tobogganers, as it is for underage bikers? The research team did not determine the answer to that question, but they did put three different types of helmets on head forms. The team from the Children’s Hospital of Eastern Ontario Research Institute and University of Ottawa then subjected the helmeted heads to various impacts.
The results? The bike helmet was the winner for high velocity hits, the alpine helmets did best on side impacts (such as those that occur on a ski hill), and
the hockey helmet took first for low impact and can be used for more than one impact (unlike the bike helmet, which must be replaced after an impact).

RIVER TRAIL
The Assiniboine Credit Union River Trail finally opened at the end of Jan. 2012. There was speculation that the weather might not accommodate the trail opening at all this year but the cold finally set in to allow skaters, though for how long is uncertain.
The River Trail website reminds readers that the trail is “a winter family tradition.” It says there’s much more to do
than just skating, listing “a variety of outdoor activities: walking, curling, hockey, family activities, historic interpretation, cycling, broom ball, and more.” Families can also participate in free winter programming
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Get ready for:
Glow Kart Racing
Glow Bowling
Poker Tournament
Movie Marathon
Beach Kegger
And so much more!

Grab your guide now!
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