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Parent Don Canfield says the $30,000 tuition fees have grounded some of the RRC aviation 
management program's best students. 
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Aviation tuition soars 
by Marc Zienkiewicz 

D on Canfield didn't 
expect his son would 
have to shell out over 

$30,000 for the first year of a 
Red River College program 
when he was only supposed to 
pay about half that much. 

But according to Canfield, 
that's just what has happened. 

"We've paid over double 
what was advertised," Canfield 
said regarding RRC's aviation 
management program, in 
which his son is currently in 
second year. "Some of the 
brightest students in the pro-
gram have dropped out 
because they simply couldn't 
afford it." 

Canfield, who lives in 
Kenora, said his son enrolled 
in the program in 2002, 
expecting to pay around 
$17,500 for the first year of 
the course. But soon after the 
program began, it was clear 
that something was amiss. 

"The dollars kept mount-
ing," Canfield said. "Finally I 
said, 'What the heck is going 
on here? There's something 
not right, and we have to get a 
hold of everyone in the 
course.'" 

He soon realized that he was 
not the only one with reserva-
tions about the mounting 
tuition his son had to pay. 

"I had one parent tell me 
'I'm so glad you called, I'm so 
beside myself,'" Canfield said, 
adding that the parent told 
him she and her husband had 
to delay their retirerhent to 
keep up with the rising  

tuition. 
That prompted Canfield and 

several other concerned par-
ents to write letters to both 
Red River College and the 
Winnipeg Flying Club, which 
jointly operates the aviation 
management program with 
RRC. 

"I haven't had a straight 
answer from them yet," 
Canfield said regarding the 
response, the letters received. 
"It's really made me angry." 

Canfield said his son has 
always had a love of flying, 
and chose to go to RRC 
because the college is so well 
known across Canada. 

"He could have applied in 

Thunder Bay, where the pro-
gram is subsidized by the gov-
ernment," Canfield said. "I felt 
so bad for him every time he'd 
phone me to say he needed 
[more money]." 

The course syllabus is also 
something that has created a 
lot of frustration for students 
in the program, according to 
Canfield. He said the syllabus 
is referred to among the stu-
dents as the "Green Book." 

"It's continually changing," 
he said. 

Canfield cited last-minute 
course additions as one of the 
major factors in the rising 
tuition, and said the flying 
portion of the program took  

longer than RRC originally 
said it would. 

"It was like double jeop-
ardy," Canfield said. "The stu-
dents couldn't work to help 
out with costs because they 
had to do their flying. They 
were supposed to be done 
their flying by the end of 
April." 

Winnipeg Flying Club gener-
al manager Dorothy Daly was 
not available for comment, 
and representatives of the avia-
tion management program did 
not return phone calls. 

"We will get our just due," 
Canfield said. "It's like false 
advertising what they've 
done."  

instructors 
at RRC 
move 
closer to 
strike vote 
by Lindsey Wiebe 

I nstructors and other staff 
at Red River College may 
be one step closer to a 

strike vote after rejecting the 
latest contract offer from 
college management. 

Staff at Manitoba's three 
community colleges, Red 
River College, Assiniboine 
Community College, and 
Keewatin Community 
College, were all urged by 
the Manitoba Government 
Employees Union (MGEU) 
to reject the offer. 

Red River College was the 
first of the three to vote at a 
meeting in late October. 

"Basically, all I can tell 
you is that our members felt 
that it was not adequate and 
have rejected," says MGEU 
president Peter Olfert. 

Olfert says there are a 
number of issues faced by 
college staff that need to be 
addressed by management. 

"The bargaining commit-
tee doesn't feel the issue of 
wages has been addressed 
substantially enough," 
Olfert says. "There are some 
benefits issues in the mix. 
There are issues of work- 

(continued on page 2) 
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The OHS Canada Safety Kit includes 37 essential 
first aid items plus an attractive watertight 
reusable hard plastic container. 

Ensure the safety of others and your family when 
you are at home, in the kitchen, in the garage, 
at the cottage, the workshop, on the road or 
on the water. It is the ideal kit to keep with 
you wherever you go or for whatever you do. 

Buy your kit now for only $18.00 ea. OR two kits 
for only $35.00 (prices include applicable taxes) 

Great for life's emergencies 
when you least expect them. 

This special offer is 
extended to College staff 
and students at a $10 
savings over the normal 
retail pricing. 
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by Lisa Meagher 

Rm
ob Olsen, 31, is one of 
more than 57,000 

anitobans living with 
what the Canadian Diabetes 
Association calls one of 
Canada's leading causes of 
death by disease. 

"I was diagnosed with type 
one, or juvenile, diabetes 
when I was 22," he says. "It 
changed my life drastically 
because I really had to 
smarten up, I was in 
my drinking days - 
because that's 
what you do at 
22 - and suddenly 
I had to change 
what I ate and 
drank, and give 
myself five insulin injec-
tions a day. Now, I've man-
aged to live pretty good, but I 
still find it very difficult, and 
worry about the complications 
for when I get older." 

Although there are many 
possible complications due to 
diabetes, kidney failure is the 
theme of this year's World 
Diabetes Day, Nov. 14. 

The Canadian Diabetes 
Association and Wal-Mart are 
bringing together representa-
tives from various associations 
working with diabetes. 

They will be on hand from 
10 a.m. to 6 p.m. at Wal-Mart, 
St. Vital Centre, to answer 
questions and discuss the 
challenges of living with the 
disease. 

"My goal is to bring togeth-
er groups that work with dia-
betes and give knowledge 
about living a better life," says 
Carol Lezak, diabetes educator 
for Winnipeg Wal-Mart stores. 
"I want to make people under 
stand the disease better so it 
doesn't seem like a curse. I 
mean, it will never be the 
same, but there are ways to 

still live 
a wonderful, healthy life." 

Lezak, who has lived with 
diabetes for 45 years, is the 
organizer of Winnipeg's World 
Diabetes Day, which marks 
the birthday of Dr. Frederick 
Banting, who helped discover 
insulin. 

"It's an epidemic that is on 
the rise, so this is a great 
opportunity to ask questions 
and learn more about it," says 
Angela Smith, marketing and 
communications director for 
the Canadian Diabetes 
Association. "Reps from 
GlaxoSmithKline, the 
National Aboriginal Diabetes 
Association, pharmacists from 

Wal-Mart, and, of course, from 
the Canadian Diabetes 
Association will all be there to 
help people who have the dis-
ease, as well as family mem-
bers and friends." 

Diabetes occurs when the 
body either fails to make 
enough insulin or doesn't use 
its insulin to convert sugar 
into stored energy. The exact 
cause of the disease is 

unknown, but research 
shows possible causes 

of type two dia- 
betes (the most 

common) 
include obesity, 
history of dia- 
betes in the 

family, high cho- 
lesterol or other 

fats, and high blood 
pressure in people 45 

and older. 
Minority groups such as 

Aboriginals, Hispanics, Asians, 
and Africans, are also more 
likely to be at risk, according 
to Health Canada. The CDA 
estimates approximately 500 
new cases of diabetes a 
month, or 16 new cases every 
day. 

"It was a shock when I 
found out I had diabetes," 
says Olsen. "I knew nothing 
about it. I'm still teaming 
something new about it every 
day - even after nine years." 

"My goal is that everyone 
will leave the store on Nov. 14 
with at least one piece of 
information they didn't have 
before," says Lezak. 

It changed my life 
drastically because I really had to 
smarten up... I've managed to live 
pretty good, but I still find it very 

difficult." 

Lounge furniture headed for Princess 

OUR SOW,  PA 	 NEEDS IRFAPES, BUS PASSES, TOURS, 

by Sandra Honke 

I t may be a very merry 
Christmas for students at 
the Princess Street campus 

this year. SA vice-president for 
Princess Street Sarah Hodges 
received permission from the 
Student Advisory Board to 
spend up to $15,000 to imple-
ment phase one of the lounge 
furniture project for the cam- 

pus. 
Hodges presented a proposal 

to the SAB outlining the first 
of three phases to bring in the 
much-anticipated furniture in 
December. But the proposal 
still needs college approval. 

If the plan goes ahead, the 
furniture, consisting of eight 
couches and tables and six 
chairs, will be distributed 
throughout the atrium end of  

the coffee kiosk, the second 
floor lounge, and the third 
floor "crate lounge" in the 
Princess building. 

The SAB plans for phases 
two and three to be adminis-
tered over the course of the 
next two school years by 
future student executives. The 
money for the furniture will be 
taken from their $150,000 
reserve fund. 

Strike vote (cont'd from page 1) 
loads, with respect to instruc-
tors' time, contact hours, 
classroom time versus prepa-
ration time, all those kind of 
things." 

A three-year contract for 
college employees expired on 
June 30, However, Olfert says 
being without a contract is 
not uncommon. 

"It's not anything that's 
new for the union movement 
to be without a contract for a 
while," he says. "Obviously, 
because of the college's shut-
downs in the summer time 
for the most part, it's tough 
to get into bargaining." 

Neither Olfert nor Red 
River College management 
would comment on the 
specifics of the most recent 
contract offer. 

There is some confusion on 
what actually transpired at 
the meeting on Oct. 29. 

"It was management's  

understanding that the union 
held the meeting last 
Wednesday evening to update 
the members on the informa-
tion that has been 
exchanged," says Twylla 
Eagle, director of marketing 
and public relations for Red 
River College. 

A number of staff members 
said they weren't aware the 
meeting was taking place, and 
as a result, hadn't attended. 
Those who attended con-
firmed the purpose of the 
meeting was to vote on the 
offer. 

Rejecting the offer doesn't 
mean college staff will neces-
sarily strike. For that to hap-
pen, all three colleges will 
have to reject it, along with 
subsequent offers. if this hap-
pens, a vote on whether or , 
not to strike may occur. 

Olfert says he hopes that 
can be avoided. 

"Obviously if all three col-
leges turn down the offer, our 
intent would be to communi-
cate that to management, and 
hopefully get back to the bar-
gairiktg.table to deal with 
some of these outstanding 
issues," he, says. 

Management` at Red River 
College says a strike can be 
averted. 
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Staff at Keewatin 
Community College will vote 
in Thompson and The Pas on 
Nov. 18 and 19. The final 
vote at Assiniboine 
Community College in 
Brandon will  take place on 
Nov. 20.  



budget by the num  
bers 

Quick facts from the year-to-date budget 
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0 Custom Gear For A Custom Lifestyle 

Excluding hemp clothing 

Cannot be combined with any other offer 

Store Hours 
Mon. to Friday 

11:00am to 7:00pm 

Saturday's 

11:00am-6:00 pm 

Sunday's Closed 

Expiry Date: 
June 30/04 

1-204-654-3933 
496 Larsen Ave at Watt Street 

Pipes, Tobacco Accessories, Hemp Accessories, Body Jewelry, Fireworks, 
Magazines, Books and other Gift Wear. 

with this ad 

Support Groups 
For Adults who have OCD 

Each meeting is held at the SMD CLEARINGHOUSE 
at 825 Sherbrook Street from 7:00 to 9:00 PM 

October 28th — Guest Father Fred speaks about Scrupulosity 
November 25th — "Eugene" a man suffering with OCD speaks 

about his struggle with this disorder and addictions. 
2004 Dates: 4th Tuesda of Each Month 

For Friends and Family of OCD Sufferers 
Each meeting is held at the SMD CLEARINGHOUSE 

at 825 Sherbrook Street from 7:30 to 9:30 PM 
2003/2004 Dates: 2nd Thursday of Each Month 

Obsessive Compulsive Information and Support Centre Inc. 
204-825 Sherbrook Street, Wpg, MB R3A 1M5 

ph. 942-3331 fax 772- 6706 
www.ocdmanitoba.ca 	info@ocdmanitoba.ca 
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Students' Association releases 
2003 year-to-date budget 

SA cuts scholarship fund 
contributions 
by Ian Wheeler the Students' Association has suffered 

a loss in revenue. 
"I wasn't on the board when the 

change took effect," said Turner. "My 
assumption is that there is a difference 
because the Princess campus does not 
have the same level of services avail-
able as the Notre Dame campus." 

The Princess campus is a newer facil-
ity and lacks some of the features that 
the Notre Dame campus has, such as 
gym facilities and lounge areas. 

"There has been a vote to put in 
more chairs and gym space by next 
September," says Student Advisory 
Board member Geoff Moen. He says 
downtown students' fees will be raised 
after the facilities are closer in compar-
ison to the Notre Dame campus. 

The Students' Association voted 
unanimously to ratify the budget. 
Besides the disappearance of the schol-
arship fund donation, most of the 
other changes were minor. 

Mercantile boasts $5,200 
profit 
by Casey Norman 

Tie Princess Street campus' general 
store is cashing in on the delay of a 
food service provider at the Princess 

Street campus. 
The Mercantile's profits this school 

year are well above their original expecta-
tions, according to the Students' 
Association's annual budget. 

The budget projected a loss of $850, 
but instead the Mercantile made a profit 
of nearly $5,200. 

"It's because of the coffee," says 
Mercantile store manager Geraine 
Johnson. "In the long-range projection 
we were not allowing for coffee or reheat-
able food, but since a food service 
provider backed out we were allowed to." 

So far this year, the Mercantile has sold 
nearly $10,000 worth of coffee and other 
drinks when they expected to sell only 
$1,600 dollars worth. 

Candy, cigarettes, and potato chips are 

also huge sellers, Johnson says. Their 
only disappointments have been with 
magazines, health and beauty products, 
school clothing, and bags. 

The boom in sales required Johnson to 
promote a part-time employee to a full-
time position. 

But these record numbers will Rot last 
forever, says Todd Buchanan, who over-
sees the operation of both the Ox and 
the Mercantile. He says the store will be 
banned from selling specific items once a 
food service provider eventually estab-
lishes itself at Princess Street. 

"They will require exclusivity on things 
like coffee and food, but we're hoping 
just coffee," says Buchanan. "It will be 
similar to the setup at the University of 
Manitoba where one kiosk might be a 
Tim Hortons or a Robin's Donuts and 
another one would be a cafeteria-style 
place to get pizza, subs, or wraps. I don't 
think you will be able to get anything 
fried." 

Lighter student fees at the Princess 
Street campus forced the Red 
River College Students' 

Association to cut scholarship fund 
contributions and funding for the SA 
information centre, according to the 
SA's annual budget. 

The $35,000 usually put toward the 
scholarship fund contribution is not 
being distributed this year, vice-presi-
dent of finance Becky Turner said at 
the SA's annual general meeting on 
Nov. 5 at the Notre Dame campus. 

She said while scholarships are still 
being given out, the fund isn't getting 
its regular deposit. 

Also, the information centre didn't 
receive its usual $6,000 allocation. 

Princess campus students pay a $45 
student association fee while the Notre 
Dame students pay $60. Since more 
programs moved downtown this fall, 

Increased ad revenue puts CMOR in the black 
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by Alana Pona 

CMOR is back in the black 
ink thanks to an 
increase in advertising 

revenue, according to station 
manager Jeff Boivin. 

The Notre Dame campus' 
music station raked in $175 
more in revenue compared to 
previous years when it ended 
up with a deficit, according to 
the Students' Association's 
annual budget. The station's 
expenses normally outweigh 
the advertising revenue. 

"At this point in the game, 
we also have a larger advertis-
ing base, which adds to a larger 
listening audience," says 
Boivin. 

The increase could be attrib-
uted to the phenomenal work 
by the new production team 
and volunteers, says Boivin. 

"In the past, we have basical-
ly been background music for 
the students at the college. 
We'd try and initiate interest 
by holding contests, but it'd 
take an entire day to give away 
one CD. But this year students 
are banging on the door before 
the song is over." 

Described by Boivin as one 
of the most culturally-diverse 
stations in Winnipeg, CMOR 
doesn't have one style of music 
that overshadows another. 

"We're beneficial in the col-
lege," he says. "We get not 
only music but information 
across the campus to students,  

especially in the heavily-traf-
ficked areas such as the Cave 
and the Tower Lounge." 

CMOR listeners can expect to 
see a rise in the amount of air-
time for advertisers. 

"Since our production capa-
bilities picked up here, we've 
seen a boost in interested 
advertisers," Boivin says. "I see 
that response come not only 
from listening to the station 
itself, but from other mediums 
like word-of-mouth advertising 
and through different organ-
ized college events." 

DJ Club, a group of volun-
teer students that DJ at CMOR, 
plays a pivotal role in promot-
ing the station in the commu-
nity on and off the campus, 
says Boivin. 

of $16, 170.38, alm 
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"We did the Cruise for MS 
and raised over $800. The DJ 
Club from CMOR entered as a 
team and increased awareness 
of the station." 

According to Boivin, the mis-
sion statement for CMOR is to 
give money back to the 
Students' Association whenever 
possible. 

"We have a tight handle on 
our budget, but we have to be 
able to keep a constant flow of 
interested advertisers to keep  

the revenue coming in," he 
says. 

Reduced spending at CMOR, 
along with a substantial reduc-
tion in equipment expendi-
tures, contributed to the 
increase of advertising dollars. 

"If our amount of advertising 
continues to increase at a con-
stant rate, our surplus will be 
something to brag about." 

so 	 0 	7. 

- The Prcijecior posteu a year-to-date loss of $1,152.11, considerably less titan the 
proiect,ed loss of $3,855.00. Increased ad revenue resulted in the lower-than-exp 
ed loss: ad revenue was budgeted at $4,000, but came in 559.74. 



111181711MISSAM 
From the Student Benefits Plan 

Health and Dental Rep 

REMIMDER NOTICE: 

Students have 30 calendar days from the start date of program to waive the 
health and/or dental plan. Please contact the Student Benefits Plan Office 
RM FM 66 Notre Dame Campus or the Princess Campus Students' Asso-
ciation Office 	P-110 for the Opt Out Waiver form/download at 
www.gallivan.ca/studentnetworks  Documentation of existing coverage must 
be presented to waive the health and/or dental plan. 

Students have 30 calendar days from the start date of program to ADD spouse 
and dependants to their health and/or dental plan. Please contact either office 
for the Family Add On forms/prices or download the form at 
www.aallivan.ca/studentnetworks  

SA CARE CARDS!!!!!  (To use for eligible prescription drugs 8 dental office) 

The SA Care Cards are available for students to obtain at the Student Bene-
fits Plan Office RM FM 66 Notre Dame Campus or the Princess Campus 
Students' Association Office P-110. To obtain the SA Care Card, students 
are required to complete the Manitoba Pharmacare applications or provide their 
MB. Pharmacare Confirmation letter. Students need their Manitoba Health card 
and Social Insurance number to complete the application. Students who have 
not submitted the Manitoba Pharmacare application and were issued a Pre-
scription Drug Benefits card from previous years are required to complete 
the application. Please be advised that students who fail to submit the Mani-
toba Pharmacare application will risk the suspension of claim payments from 
Canada Life Assurance Co. 

See what the SA Care Card can do for you!! Contact either office for Manitoba 
Pharmacare applications, SA Care Cards and coverage information. Students 
can download important information pertaining to the health and dental plan at 
www.gallivan.calstudentnetworks  

Notre Dame Campus Student Benefits Plan Office RM FM 66 632-2503 
Princess Campus Students' Association Office P-110 949-8475 
e-mail sahealth@rrc.mb.ca 

  

Novevuter Is... 

We NEED Your HELP! 

You know all that stuff you've got laying around that 
you don't know what to do with? 

Bring it to School! 
Now Accepting Donations of Used Clothing & Toys 

Donations will help those less fortunate to Have a 
Merry Christmas! 

Bring Your Donations to the Big Box lo- 
cated at the 

Mall Level, Building b 

A Cooperative Effort: 

RRC SA Food Bank Voices From the Margins Club 

$$ SA CASH AWARDS $$ 
The Red River College Students' Association is proud to bring you, 
for the second year, four cash awards available from our well estab-
lished endowment fund. Students are now invited to submit applica-
tions for the following awards through the college's Students Awards 
and Financial Aid Office in Building C, Room C306. 

Notice of Class Rep Meeting 
The next Class Rep Meeting will be December 
9th, at 12:00 pm in the White Lecture Theatre. 
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RED RIVER COLLEGE 	 MALE IT yORR,S 

STUDENTS' ASSOCIATION 
Executives Trip to Ottawa Successful, Important Essence of making a Pizza 

SA President Mark Pawlik and VP Finance Becky 
Turner visited Ottawa from October 19 to 27 as part 
of the Canadian Alliance of Student Association, a 
federal lobby organization that RRCSA is proud to 
be a part of. 
While in Ottawa, Turner and Pawlik were on hand 
to unveil the "Wall of Student Debt" on Parliament 
Hill. The wall is a 2000 brick representation of fi-
nancial barriers to access of PSE. 95 of the bricks 
were signed by RRC students. The media stunt at-
tracted plenty of attention and was featured on many 
news programs that day. 
In addition, Pawlik and Turner had the opportunity 
to meet with former Finance Minister Paul Martin, 
regarding his views on PSE issues. 
Turner comments,"It was a very positive meeting. 
We were pleased to see the level of interest Mr. 
Martin showed in CASA policies." 
The trip ended with discussions amongst the major 
student organizations across Canada, including the 
Canadian Federation of Students. The groups were 
able to reach consensus on a variety of agenda items 
and will work towards partnering in upcoming lobby 
efforts, particularly with the approaching Federal 
Election. 

With emphasis on relieving student debt, and 
even the grim outlook students need to face with high 
tuitions and bad rates on student loans here is an arti-
cle on a situation that every student may need to face; 
The part time job. 

When deciding what job to have while being 
an undergraduate of this fine institution you need to 
think about a few things. Slack ability — down time is 
very important, this is when you can study and sweat 
of the stresses of campus life. Job commitment — you 
need to find something you can drop shifts in a blink 
of an eye in case an all night cram or a large project 
you left to the last minute pops up. Finally, "the em-
ployee discount" — scraping the bucks together is hard 
as it is, never mind having to pay full retail for the 
product that you are trying to sell, produce, or arrange. 
All of these need to be taken into account. 

Here are a few ideas on how to get a 
job that suits your needs as a student. When applying 
make sure the employer knows that you are a student 
and as such require special privileges in said situa-
tions. Second, find a job where many other students 
work. They know what you are going through and can 
identify with your "instructor not giving nearly 
enough time" for this assignment if you know what I 
mean. Third, return the favor. When you have free 
time like on spring break, or the fast approaching holi-
day season, or the inevitable lull after exams, work 
overtime or help replace peoples shifts. Following 
these you will unavoidably get a job to fit your needs. 

Now what jobs fit these criteria. Being an attendant 
at any sort of service has much downtime; this 
means getting paid to study. One time I worked as 
an attendant at a carwash, I would have failed ac-
counting if it wasn't for that job. The downfall is 
that shifts are not very easy to get rid of. Restau-
rants have many disposable shifts as the staffs are 
usually much larger but the slack while you're 
working is often non-existent. The weekend bar job 
is also huge to the post secondary crowd. At the cost 
of giving up your social life you can actually make 
allot of money doing this, as long as it doesn't drive 
you insane, loose your girlfriend, and alienate your 
friends. 

Always remember do not let work take 
over your life; school must always be in the back of 
your mind. Dough, sauce, toppings, cheese, oven; 
Dough, stats, toppings, cheese, oven; Dough, stats, 
math, cheese, oven. Also remember not to let 
school get to much in the way of work, sometime it 
can be your only escape. 

Article by Morgan Fiks 



photo by Sandra Honke 

SA vice-president of finance Becky Turner (above) and president Mark Pawlik 
visited Ottawa last month for a CASA conference. 
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SA calls for student loan reform 
by Sandra Honke 

Two members of the Red 
River College Students' 
Association told federal 

politicians they were dissatis-
fied with the state of student 
loans at the Canadian Alliance 
of Student Associations' 
Partnership Convention in 
Ottawa last month. 

"Since 1994, the cost of 
obtaining an undergraduate 
degree has increased 80 per 
cent," says SA vice-president of 
finance Becky Turner, who, 
along with SA president Mark 
Pawlik, met with the Liberal 
caucus for post-secondary edu-
cation and heir-apparent prime 
minister Paul Martin the week 
ending Oct. 27. "In that same 
time period, the loan limits 
have not increased a bit. So we 
feel that that's a major issue, 
the loan limits have not kept 
up to inflation." 

Parents of students who live 
at home or have not been 
away from home for more 
than four years are expected to 
contribute to their children's 
education, Turner said, debrief-
ing the Student Advisory Board 
at their Oct. 30 meeting. 

"This has been a major barri-
er for a lot of students," says 
Turner. "In the late '90s we saw 
an actual decline of middle-
income students attending 
post-secondary education, and 
the main reason is because of 
the parental contribution. So 
we're always fighting to have 
that portion of the loans pro-
gram taken out or at least be 
reduced." 

She says reforms to the stu-
dent loan program should 
include an income-based grant 
modelled after a U.S. program 
that would give more money 
to low-income students. 

"Students on the lowest end 
of the income scale are two-
and-a-half times less likely 
than the students in the high-
est income bracket to attend 
post-secondary education," she 
says. "We want to try to break 
down the barriers for all peo-
ple." 

Turner says the average debt 
load of students after complet-
ing their studies is $22,500. 

"CASA is fighting really hard 
to make the politicians and the 
public aware of this issue," says 
Turner. 

CASA's number one priority 

is the federal 
election. 
Turner says 
election time 
is the best 
time to "really 
hammer 
home the 
message 
about the 
post-second-
ary issues." 
She says they 
want to get 
the public 
talking about 
these issues 
and ensure 
there are stu-
dents at every 
public event 
to ask ques-
tions. 

"So I'm 
going to be 
nagging at 
you guys all 
year," says 
Turner. 
"Especially 
when the election comes, go 
out talk to your representa-
tives, talk to your MLAs, talk to 
your councillors and make 
them aware that this is an 

issue and people are talking 
about it." 

Turner and Pawlik will be 
attending another CASA con- 
ference in Ottawa in March. 

She says during the five-day 
period, CASA representatives 
will meet with over 50 MPs to 
discuss student concerns. 

SAB grants 
$500 for mural 
Student plans major art 
project at Princess Street 
by Sandra Honke 	• 	Block says the pigment in the ink 

has a lifespan of over 100 years. 

The Student Advisory Board 
granted funding for a huge 
mural in the atrium of the 

	with an estimated $2,600 expense for 
posed 24-by-9-foot mural leaves Block 

At $12 per square foot, the pro-

materials alone. downtown campus at its Oct. 30 	
Block's proposal states her own meeting. 	

financial contribution to the project The SAB is giving creative commu- 	
will be $1,000 plus other expenses nications student Becky Block 	

she has incurred. $500 to implement the 	
"She's putting in such placement of the stu- 

dent-initiated and 	 a large contribution 
designed mural as 	"She's putting in 	p board felt that we 

personally that the 
part of her inde- 
pendent profes- 	such a large contribution should help her 

out in any way sional project, personally that the board felt we could," a large-scale 
assignment 	that we should help her out in says Hodges. 

Hodges says required in any way we could. // 
the additional the course's 
$500 may be second year. 	
available to The SAB will 	- SA vice-president for 	the public rela- meet with 

tions major Princess Street Sarah Hodges once she adheres 
Block again in 
December, to 

to a few sugges- consider an addi- 
tions from the SAB tional $500 contribu- 

and presents them tion towards her proj- 	
with her full proposal at ect. 

the Dec: 18 meeting. She says "Typically we have a line in the 	
one of the board's concerns was budget for special projects, but we 	
whether Block had explored other don't normally give that large of a 	
sponsorship possibilities. sum of money to one person," says 	

Block says she has approached the Sarah Hodges, SA vice-president for 	
college administration for money but Princess Street. "But with the setting 	
was turned down. up of the new campus this year, there 	

"The college has not ruled out the are costs involved." 
idea of an honourarium upon comple- "The mural will be placed through 	
tion of the project, however, due to giclee panelling," said Block during 	
the fact that it is a student initiated 	• 

her presentation to the board. "Giclee project, not a request by the college, is a preserved, fine-sprayed print 	
they cannot commit any money until recreated in panels, and is mounted 	
the project is complete," says Block's like wallpaper to existing walls or sur- 	
funding proposal. faces." 

RRC set to help 
students butt out 
Anti-smoking program 
planned for January 
by Sandra Honke 

ed River College plans to begin a smoking cessation program in January. The 
program is based on the concept that smoking is a disease and not a problem 
with the individual personally, says vice-president for Princess Street Sarah 

Hodges. 
Students enrolled will receive counselling as part of the program to assist them in 

quitting. The model originates from the Mayo Clinic. 
Hodges says the expected success rate is between 40 and 50 per cent. 
"The student association has been working on this program in co-operation with 

the Wellness Centre at Seven Oaks Hospital," she says. 
To sign up for the program, students must pay a $35 enrolment fee. The fee will be 

refunded upon the student's successful completion of the program. 
"We felt it was a barrier to students because of the fee, so that was the solution that 

we came up with," says Hodges. "It was a good idea for students to make some kind of 
sacrifice to show that they are committed to 
quitting." 

The fee to RRC students is minimal, consider-
ing the program currently administered through 
the Wellness Centre costs participants $285. 

Hodges says the reduced cost is thanks to sub-
sidization by Manitoba Health. 

But one Student Advisory Board member 
raised a concern about the mixed message sent 
to students because they can purchase cigarettes 
in the campus stores at the same time the col-
lege is encouraging them to quit. 

"How do you sell smokes in the college stores 
and then turn around and offer smoking cessa-
tion programs for the students?" asked graphic 
design student Mark Simpson at the SAB's Oct. 
30 meeting. 

"It's a moral argument that comes up every 
year," says Hodges. "Yes, we get huge revenues 
from selling cigarettes in our store, but the fact 
is people who want to smoke are going to 
smoke anyway. If they buy cigarettes at our 
store, great, otherwise they're just going to go 
down the street to 7-Eleven and buy them. 
Hopefully we can support those students who 
want to quit and still get the revenue from 
those who aren't interested in quitting." 

RRC advertising students will begin launching 
the ad campaign in December. 

° 
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RRC goes on the road 
SA programming invites students to take a trip 

Spring Break this year w 
once again include a trip to M 

Mexico at the Les Palmas R 

by Karli Flinta-Murphy 

Students' 
Red River College 

Students' Association is 
holding two trips for stu-

dents to take advantage of, one 
to Minnesota at the end of 
November and the other to 
Mexico for spring break. 

The first of the trips is to 
Minneapolis from Nov. 21 to 
24 which will depart after 
finals. The basic trip package 
includes motor coach trans-
portation and two nights' 
accommodations. To sign up 
for this trip the full payment 
and a liability waiver must be 
signed by Thursday, Nov. 6. 

Once the spots are filled a 
waiting list will be available. 

Students' Association events 
co-ordinator Dayna Charrette 
said the trip has been sold 
out in the past. As 
part of the trip 
this year, stu-
dents will have 
the option of 
taking in three 
different sporting 
events as well as shop- 
ping at the Mall of America. In 
previous years, the sports tick-
ets were bought in advance so 
students had to attend the 
games. 

"We're leaving it open this 
year so students who aren't  

into sports as much can do 
something else," said 
Charrette. 

There are still half the 
required seats available to go 
on this trip since a lot of peo-
ple wait until the last minute 
to book, she said. 

Students' Association pro- 

gram director Michael 
Blatherwick said the possibility 
of going to Edmonton and vis-
iting the West Edmonton Mall 

instead of Minnesota is 
always an option for 

future trips. 

azatlan, 	Spring Break 
this year will 

esort. 	once again 
include a trip to 

Mazatlan, Mexico at 
the Les Palmas Resort. 

Students who missed the Oct. 
29 deadline can still make the 
waiting list. 

Blatherwick said an itinerary 
is already put together, but stu-
dents who do not want to take 
part in some of the activities  

are not obligated to. 
"It's their trip and they don't 

have to do something with the 
group," he said. "They can do 
their own thing." 

He said students should have 
someone with them if they feel 
like venturing off alone. 

This is approximately the 
tenth year for the Mexico trip. 
A group of 53 going with 
Blatherwick. This is the biggest 
group yet. Last year, 39 attend-
ed. 

Blatherwick said the trips are 
fantastic opportunities, and 
there have been no problems 
in the past with the journeys 
running smoothly. 

RED RIVER COLLEGE 
OF APPLIED ARTS, SCIENCE AND TECHNOLOGY 

December 2003 
Convocation Ceremony 

Wednesday, December 10, 2003 
7:30 p.m. — North Gymnasium 

Graduates and Potential Graduates: 
If you have not received your Convocation information package by November 14, 
please contact Enrolment Services (3 rd  Floor, Building C) or the 
Continuing Education office (Plaza level, Building C) immediately. 

**NOTE: Convocation attire must be worn. The Gown order form is included in the 
Convocation Information package that is mailed to you. 



this,' unless the person said the 

Bible was an item of authority 
to them," says Puhach. 

"If a Muslim comes to me 
and says, 'This is a problem I'm 
having,' and I know that 
they're going against some of 
the Qur'an, then I might say, 
'Maybe you should look to your 
holy book on these kind of 
things." 

While a non-religious coun- 

selling program does exist at 
the college, no programs similar 
to the chaplaincy program exist 
for students of other faiths. 
However, Heinrich feels such a 
program would be welcomed. "I 
think the college would defi-
nitely be wide open to that," he 
says. 

Puhach says he'll continue to 
speak with Red River College 
students of all faiths, as well as 

those who are not religious. 
"Students will often say 'I 

don't really believe in God or 
anything, but I was hoping I 
could talk to you," he says. 

"I'm just trying to break apart 
stereotypes that come with 
chaplains, those stereotypes 
being that if you come and talk 
to a chaplain, you can't get any 
help unless you believe what 
they believe." 

Communicate in new languages fbr business, 
travel or personal interest. 

Arabic, French, German, Italian, Japanese, Korean, 
Mandarin Chinese, Portuguese and Spanish. 
Classes start the week of January 12, 2004. 

Register by calling 982-6633 

Airlr 'UNIVERSITY -WINNIPEG 
CONTINUING  EDU CA TION 

294 William Avenue, Winnipeg, Manitoba R3B ORl 

Connecting youth to services and programs 
offered by the government of Manitoba. 
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College chaplain aims to break stereotypes 
Counselling services offered to RRC students of all faiths 

really showed that anyone 
could go there. You didn't have 
to want to find God, or know 
God." 

Puhach says students don't 
always visit him for religious 
discussion. 

"I find that people are gener-
ally looking for advice on rela-
tionships, stuff like that," he 
says. "Dealing with stress would 
be another one." 

Some have a different opin-
ion on the role of a chaplain at 
Red River College. 

"Counselling isn't the pri-
mary thing," says Al Heinrich, 
a civil technology instructor 
and one of the three original 
organizers of the chaplaincy 
program at Red River College. 

"It's dealing with things that 
are spiritual. Back in the '90s, 
three of us on staff, one busi-
ness, one technical, one trade, 
we sat down and talked about 
the lack of any spirituality in 
the college setting. So we came 
up with the idea of maybe 
thinking in terms of chap-
lains." 

One issue the chaplaincy 
program has since dealt with is 
whether a program based on 
Christian principles would be 
exclusive to those of other 
faiths. 

"Right up front, that was the 
issue," says Heinrich. "Should 
this cover a broad spectrum, or 
should it be Christian? We our-
selves chose to limit it to 
Christian, simply because the 
people around the table were 
Christian. We thought it was 
very difficult to represent the 
broad spectrum. In theory it 
sounds good, but it's simply 
too large." 

"By far the majority in our 
country identify with the 
Christian faith," Heinrich says. 
"It's amazing how many do. 
We're sort of representing the 
broad spectrum in that sense, 
but it's true. We don't represent 
everybody, but we are open to 
everybody. The door is wide 
open, but it would be unrealis-
tic to expect the chaplains to 
represent everybody." 

While Puhach may not have 
to represent everyone, he does 
face the challenge of relating to 
students who often don't share 
his religious background. 

"I'd never say, 'Don't do this 
because the Bible says don't do 
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CULTURAL 
INSIGHTS 
COLUMN 
How do you behave in an Elevator? 
Face forward. Fold hands in front. Do not make eye contact. Watch the numbers. Don't talk to 
anyone you don't know. Stop talking with anyone you do know when anyone you don't know 
enters the elevator. Avoid brushing bodies. (Quoted from Layne Longfellow) 

Did you ever stop to ask yourself why you behave in an elevator this way? We all do all kinds of things without stopping to think about why 
we behave in a certain way. If we did stop and think about it, we would realize that our actions are learned from our parents, our friends,our 
schools, our religious upbringing, the media, and the workplace. They are actions that are influenced and prescribed by our culture. 
Culture has many different definitions. Webster's defines culture as,"the totality of socially transmitted behaviour patterns,arts,beliefs, institutions, 
and all other products of human work and thought characteristic of a community or population." Diversity trainers tend to define it from four 
perspectives: individual culture, group culture, corporate culture and societal culture. 

So,what does it matter? Why should you stop and think about culture? How will this help you in fulfilling your dreams and goals? first of all, 
you live in a culturally diverse society. You attend a culturally diverse College. You will enter a culturally diverse workplace. You will work for 
culturally diverse supervisors. You will work with culturally diverse people. Your future customers and clients will be culturally diverse. Are you 
prepared for this reality? Do you have the necessary cross-cultural skills? 

To learn how to be effective in a culturally diverse environment, begin by recognizing how your own culture, values, beliefs, assumptions, biases, 
styles of communicating, ways of learning, and ways of working affect your interaction with others. 

All of us have a cultural background which influences who we are, how we perceive the world, and how we behave. All of us have an ethnic 
background -- a common ancestry, history, and traditions that we share with others -- which influences who we are, how we perceive the world, 
and how we behave. We all belong to a racial group. We all identify with being able-bodied or disabled. We all identify with being male or 
female. These aspects of diversity significantly impact our cultural identity as individuals. Each individual has a cultural identity that is both 
unique and common to others. If we do not understand the influences of our own culture, it can be frustrating or confusing to interact with 
individuals who are culturally different from ourselves. 

Think back to the first time you lived with someone outside your immediate family -- a roommate,a friend,a partner or spouse. What challenges 
did you encounter? Why? What were some of the frustrations? How did you handle holidays?Traditions? What about day-to-day tasks like 
cooking,cleaning, and grocery shopping? What about where the dirty laundry goes? Should it be left on the floor or thrown into a laundry 
basket? What about which way the toilet paper goes on the holder or how a towel is folded? 

Now think about the first time you ever got to know someone of a different cultural or racial background, someone with a disability or someone 
with a different sexual orientation.Who was that person? How was that person like you? Unlike you? Did you ever have any misunderstandings 
or miscommunications?Were there any awkward moments that you can recall? What were some of the good things that you learned from each 
other? How were you the same? How were you different? 

We all develop a sense of ritual -- the way we do things -- based on our culture and our diversity of experiences and roles. It can be challenging, 
and at times, even difficult to live with, work with, or interact with others who have even slightly different ways of doing things. It does not 
mean that the differences in behaviour are bad or wrong. It just means that you should be aware that differences can create both negative and 
positive feelings and reactions. 

In the first article of this series, Admitting my Privilege, we looked at the statement about being all the same. Yes, we are all the same. We have 
much more in common as humans than we do differences. It is our differences however,that can cause misunderstandings,discomfort, dislike, 
and discrimination. Respecting one another is an easy concept. It is a value that most people believe in. It is an action that each of us should 
be conscious of at all times. Respect is not about"doing unto others as you would have them do unto you." Respect is about doing unto others, 
as they would have you do unto them. 

By 2001, it is estimated that 70% of the Canadian workforce will be individuals with characteristics that define diversity . These include people 
of different ethnicities, genders, religions, races,ages,sexual orientations, physical abilities, and cultural backgrounds. This is the work world you 
will be entering. It is a work world where there will be unparalleled challenges and unparalleled opportunities. 

Job-related technical skills are just one of many competencies required in today's workplaces.According to The Conference Board of Canada's 
Employability Skills Profiles McLaughlin, M., Employability Skills Profile:What are Employers Looking for?" (Report 81-92-E),The Conference Board 
of Canada,Ottawa,1992., employers expect new recruits to have a mix of skills including academic, personal management,and teamwork skills. 
Employers are looking for people who can communicate, think,and continue to learn throughout their lives; people who can demonstrate 
positive attitudes and behaviours, responsibility, and adaptability; and people who can work with others. One of the adaptability skills is the 
recognition of, and respect for people's diversity and individual differences. Your technical skills may be enough to get you hired.They may not 
be enough to keep you employed. 

Next time you get into an elevator, stop and remember that there are many ways to behave. Each behaviour makes sense according to each 
person's culture. You may not agree with or like the other person's behaviour, but at least try to spend a few minutes understanding why people 
from other cultures act the way they do. Check your assumptions before passing judgment. You may be pleasantly surprised to learn new 
perspectives and ways of operating that you never considered. These can be added to your list of skills making you more employable. 

Contact: Barbara Dixon, Student & Community Advisor & Inclusive Initiatives 
Ph: 632-2099 Email: bdixon@rrc.mb.ca Building F, Room 214 

by Lindsey Wiebe 

H is story sounds all too 
familiar: a young man 
struggling with alco- 

holism and an experience that 
changes his life's direction. It 
seems destined to conclude 
with a religious epiphany, but 
chaplain Chris Puhach takes a 
different approach with his 
audience at RRC's Princess 
Street campus. 

"He didn't end with 'I found 
God," says Tara Woodbury, one 
of the students who came out 
to hear him speak last month. 
"He just said, 'I hit rock bot-
tom.' It was a coincidence that 
somebody came up to him, said 
'are you happy?' and offered to 
listen." 

Puhach's Oct. 23 address to 
the students was primarily to 
raise awareness of Red River 
College's chaplaincy program. 
The program was designed to 
provide a listening ear for stu-
dents who may be dealing with 
some of the same issues once 
faced by Puhach. 

"We're trying to proclaim the 
idea that it's beneficial to talk to 
somebody," Puhach says. 

"I told them my own story. I 
talked about my past, and how 
alcohol in some ways almost 
destroyed my life. That's a con-
necting point for some stu-
dents. Some students might 
find it easier to talk to me if 
that's something they're strug-
gling with." 

Puhach is one of three chap-
lains who volunteer their time 
at Red River College. Like the 
others, he is Christian. He's also 
the pastor of the Waves of 
Grace Church, which he helped 
found. 

Puhach says he doesn't use 
his position as chaplain to 
impose his beliefs on students 
seeking guidance or advice. 

"We don't push religion," he 
says. "What I wanted to convey 
to them was the idea that we're 
available to just talk." 

His method appeals to some 
students. 

"I think it was a very good 
way to approach it, because of 
theAact that there's probably a 
less religious population in the 
school than are religious," says 
first-year creative communica-
tions student Lisa Meagher. "It 
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Go directly to RRC. Do not pass go. Do not collect your stu-
dent loan. 

Store Hours 
Mon—Thurs 

7:45am to 9:00pm 
Friday 

7:45am to 4:30pm 
Saturday 

9:00am to 1:00 pm 

Just 7 Weeks until 
Christmas !! 

Your Student Card 
Saves you 10% 
On all clothing 

Purchases at The Ox 
& The Mercantile 

Remember your 
Red River 

Mom & Dad 

Located Mall Level C Tower 
Another RRCSA Venture 

STUDENT STORE 

photo by Marc Zienkiewicz 

The Gravediggers' Ball was supposed to take place at the 
Winnipeg Press Club in the Ramada Marlborough Hotel. 
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RRC on board with new game 
by Ruth Shead 

W innipeggers might 
soon find themselves 
in Red River College 

simply by rolling a set of dice. 
Winnipeg On Board, a 

Monopoly-style real estate 
game customized to reflect the 
city of Winnipeg, is a fundrais-
er for the Manitoba Theatre 
Centre. RRC is one of the pro-
ject's five major sponsors, and 
in return for its contribution, 
the college will be featured on 
two of the game's squares. 

Instead of jail, when players 
land on the "Go To" square 
they will go to college, and will 
have to stay there until they 
roll the correct combination. 

"It's important for the col-
lege to be involved in commu-
nity events," says RRC director 
of marketing and public rela-
tions Twylla Eagle. "We 
thought it was a good fit in as 
far as community is involved, 
and it's a presence that will 
always be there. 

"For the most part, the over-
all community doesn't have an 
idea of what RRC has to offer 
in as far as a place to get an 
education. This is something 
that will constantly reinforce 
what RRC is." 

A recent marketing study of 
the college's public image indi-
cated RRC's name change from 
Red River Community College 
to Red River College still hasn't 
been accepted in the commu-
nity, says Eagle, who negotiat-
ed the college's sponsorship 
agreement with MTC. 

Brent Phillips, MTC's market-
ing manager and RRC gradu-
ate, says RRC's involvement 
with the project is a strategic 
marketing tactic. 

"It's a good move for the col-
lege to be involved in a game 
that represents Winnipeg and 
the community," he says. "It's 
something that's going to be 
played around the kitchen 
table and in cottages forever. 
It's a keepsake." 

Phillips says he hopes RRC's 
sponsorship is the beginning  

of a long relationship between 
the college and MTC, and that 
it strengthens programs like 
MTC's subscription series. 

"We have subscription pack-
ages so people going to college 
can access MTC," says Heather 
Laser, director of fund develop-
ment for MTC. 

"Sponsorships and fundrais-
ing opportunities like this 
overwrite the cost, so people 
who don't have the income 
can afford the high A-plus 
price Saturday night tickets," 
she says. 

Using a template provided 
by Help On Board, the for-
profit Ontario company that 
helps charities across Canada 
raise funds and awareness, 
MTC designed the game for 
"good variety and fun for 
play," says Laser. 

Eagle was unable to reveal 
what it cost RRC to appear on 
the board game because each 
sponsor was responsible for 
negotiating its own price with 
MTC. But Eagle says the move 
is a part of RRC's overall mar- 

keting strategy, which has 
always involved community 
relations. 

"RRC is always looking for 
different places in the commu-
nity it can lend its support," 
says Eagle. 

"In the past, RRC has sup- 
ported the Winnipeg Goldeyes 
and the Manitoba Moose in 
exchange for recognition of 

some sort," she says. "This is 
the first time RRC has support-
ed MTC." 

The game, which was 
launched on Oct. 30, will sell 
for $39.99 plus tax at local 
Canadian Tire stores, McNally 
Robinson Booksellers, and 
Assiniboine Credit Union. 
MTC hopes to raise $175,000 
by selling 5,000 games. 

SA puts kibosh on Ad Club social promotion 
Halloween social cancelled due to low ticket sales; group not allowed to advertise on campus 

by Marc Zienkiewicz 

The Students' Association 
confirmed it would not 
allow the Red River 

College Ad Club to advertise 
the Gravediggers' Ball 
Halloween social, which was 
cancelled on Oct. 28 due to 
low ticket sales. 

"It only makes sense from a 
business standpoint that we 
cannot help them advertise if 
they're having it the same 
night as our social," said Sarah 

Hodges, SA vice-president for 
Princess Street. 

The Gravediggers' Ball was 
supposed to be held on Oct. 31 
at the Winnipeg Press Club, 
the same night the SA held its 
own Halloween social at the 
Notre Dame campus. The Ad 
Club's event was to help raise 
money for a trip to an advertis-
ing competition in Minnesota. 

Rumours have been circulat-
ing at the Princess Street cam-
pus that ticket sales were low 
due to the SA not letting the 
social be advertised. 

Hodges said she informed 
the club about the scheduling 
conflict long before the social 
was to take place. 

"I told them about that way 
in advance, before they had 
even decided that they were 
going to go ahead and have it 
on that night," Hodges said. 

Michael Blatherwick, pro-
gramming director for the SA, 
said he was not aware of the 
Ad Club's social, but that the 
SA's own social would have 
taken priority in such a situa-
tion. 

"If there were ad majors 
interested in having a social, 
they have to make sure it does-
n't interfere with anything else 
on campus," Blatherwick said. 

All campus advertising must 
be approved by the SA before it 
can be posted. Blatherwick said 
that allowing clubs at the col-
lege to post anything they 
want would be impractical. 

"Our postage boards would 
become a literal garbage mess," 
Blatherwick said. 

With the Notre Dame social 
going on the same night, 
Hodges said that it would have 
been inappropriate for the SA 
to allow the Ad Club to adver-
tise the Gravediggers' Ball. 

"We do all their books, we 
give clubs a $200 interest-free 

loan, we help them with their 
pizza days, so it just didn't 
make sense from a business 
standpoint to do that," Hodges 
said. 

Chris Minaker, president of 
the University of Winnipeg 
Students' Association, said a 
similar process occurs at the U 
of W when clubs want to 
advertise, but that he has not 
heard of the UWSA ever for-
bidding a club from advertis-
ing one of its events. 

Hodges said the SA recently 
approached the Ad Club about 
organizing a new social, but 
had not yet heard back from 
them. 

Members of the Ad Club say 
they're not prepared to com-
ment at this time. 
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The politics of green faces 
	

SC11001 OF OPPRESSION 
by Joff Schmidt 

it 1 don't know anyone in my 
religion who has a green 
face." 

This was one of the more memo-
rable quotes given to me by a 35-year-
old man from Indianapolis named 
Dragonet Dewr. I called him for his 
opinion on a story I was working on 
about the commercialization of 
Halloween, and figured Dewr would be 
a good starting point. I was particular-
ly interested in his reaction to the 
green-skinned, wart-speckled images of 
witches we see around Halloween. 

You see, Dewr is a witch. 
Well, to be more accurate (and polit-

ically correct) about it, Dewr is actually 
a Wiccan, a practitioner of the nature-
based religion called Wicca. For 
Wiccans like Dewr, Oct. 31 is more 
than a day to run around gathering 
candy (or, for us bigger kids, dressing 
up and getting loaded). 

"For us, it's not Halloween, but it's 
Samhain [pronounced sow-WAIN]," 
Dewr told me. "It's one of the high 
holidays. While they happen to fall on 
the same day, they're not the same 
thing." 

Even the secular celebration of 
Halloween has roots extending back to 
the pagan traditions upon which 
Wiccan (and many Christian) celebra-
tions are based. But how many people 
would have stopped to think about 
that on the 31st? 

"I think most people don't realize 
Halloween is a religious holiday," said 
Susan Hurrell, the co-founder of Spirit 
Haven, a Winnipeg-based resource and 
community group for pagans (roughly 
defined as those who practice pre-
Christian nature-based religions, 
including Wicca). 

"If anything, it's become associated 
with Satan," Hurrell said, an associa-
tion she notes is "sensationalistic 
untruth," as Wiccans do not believe 
in, much less worship, the devil. 

So where do the "evil" connotations 

of Halloween come from? Hurrell 
offers one explanation. 

"Hollywood is not our friend," she 
said. 

And in spite of the images of witches 
in black robes roasting babies and boil-
ing toads which popular horror movies 
might encourage, the description 
Hurrell gave me of Spirit Haven's 
planned Samhain celebration sounds 
positively.... cozy. 

"The way that we've chosen to cele-
brate Samhain is we have a party," she 
said. "We have a family-friendly social. 
At 11:00, we do a very simple, but very 
connected, ritual to honour the ances-
tors. We try to capture some of the 
joy." 

Gee. Sure sounds evil. No wonder 
people are so concerned about these 
pagans. 

And on ocassion, people do express 
an unreasonable degree of concern. 
Jodi Wetherup (who goes by the name 
ierne), a Wiccan who lives in the 
Miami, Manitoba area, told me that a 
few years back, when Halloween fell 
on a Sunday night, the town council 
in nearby Morden voted to "move" 
Halloween celebrations, including 
trick-or-treating, to Saturday night. 
Wouldn't do, I guess, to celebrate a 
pagan holiday on the Lord's day. 

But ierne is surprisingly forgiving 
about this, and speaks charitably of 
the people in her area. "I've been 
blessed with understanding neighbours 
who don't question me too much," 
she said. "For the most part, they fol-
low their own beliefs and let me and 
mine follow ours with no trouble." 

It's an attitude I find remarkable, 
given the degree to which people who 
practice non-mainstream faiths are 
often marginalized, and their holidays 
trivialized at best, labelled as evil at 
worst. 

And it's unfortunate. "There seems 
to be this stigma around who we are," 
Hurrell told me. "We're just people." 

Might be worth keeping in mind 
next Halloween as you walk by all 
those green-faced witches. 

Guest editorial 
by Mauricio Martinez 

[Editor's note: shortly before deadline, 
entertainment editor Ruth Shead was 
rushed to a television set to watch an 
emergency episode of Survivor. 
Mauricio Martinez has kindly stepped 
in for this issue. Ruth's regularly sched-
uled Sheaditorial will return next 
issue.] 

/bet you're tired right now, sipping 
at your coffee while you read this. 
Another long night spent struggling 

to meet your 9 a.m. deadline. You 
straggled into school today, shuffling 
your feet as you walked; you probably 
cursed your very birth at least once on 
the way there. 

But this is good. This is the medicine 
called "working." Because after all, you 
paid at least a couple of grand for days 
like this. Burning like peroxide on your 
skinned knee, this education is "work-
ing" by making you feel bad before it 
makes you feel good. At least that's 
what they tell you. 

But unlike peroxide, all the educa-
tion does is make you used to the pain. 
You adapt to it; you think of a life 
"beyond the pain," and it becomes 
something you can handle. Until, that 
is, you die an early death (all that 
stress can't be good for you). 

It was a conspiracy of a few individ-
uals. Of course, you paid them to do it 
(let's not forget that), but nonetheless, 
it was a conspiracy. At least one 
administrator had something to do 
with it, one instructor, and so on; as 
you go further down the line you have 
to include yourself, because, again, you 
paid money for this to happen to you. 

Maybe this isn't the most civil way 
to be treating fellow human beings. I 
don't know about you, but when an 
institution has the authority to put me 
through living hell, I start to question 
the authority of the institution (other 
than the legal authority the school 
has, because remember, I paid for this  

service). 
But you won't question anything. 

You'll just do it. And you'll learn to 
live like this until you start to see the 
rewards of being a perfect little servant 
or you start to get sick of it and hate it. 
And then - if you're lucky - you'll 
become an instructor (which is, of 
course, what all of your instructors 
did). 

"It is no surprise that the banking 
concept of education regards men (he 
means people) as adaptable, manage-
able beings," said Paulo Freire, a 
Brazillian professor and educational 
theorist who wrote Pedagogy of the 
Oppressed, a book describing education-
al systems in the Third World. 

What Freire calls "the banking con-
cept" is a system of education where 
instructors are like people with money 
(knowledge) and make deposits into 
our minds - our "banks" of informa-
tion. The thing about banking is that 
it's passive: we don't participate in 
forming the ideas discussed in class. 
We just scribble them down and we 
work work work so much we don't 
have time to think for ourselves. 

It's okay, Freire says. "The more com-
pletely [you] accept the passive role 
imposed on [you], the more [you] tend 
simply to adapt to the world as it is 
and to the fragmented view of reality 
deposited in [you]." 

But that knowledge won't really sink 
in until you desperately, desperately 
need it to get through these rotten 
mornings. (And it will only get worse; 
sleep deprivation is used in "brain-
washing." Did you know that?) It takes 
a while to learn to love those who do 
this, but it makes the experience just a 
little bit easier. Maybe someday - if 
you're lucky - you'll get to do this to 
somebody else. 

Anyway, you paid for this, so enjoy. 
Hey, maybe when you get out of here 
you'll find a job that isn't half as 
painful as this. And hey, you're doing 
what you love. 

But do you really love it or did you 
learn to love it? 

"oloy you n 40 
or stItAKt w t" 

by Peter Vesuwalla 

Not too long ago I bought a 
CD from one of those super 
big-box mega stores. 

"Thanks very much. Enjoy 
your CD," said the young 
lady behind the counter. 

"Enjoy your CD." It's kind 
of an odd thing to say, really. 
I worked long enough in 
retail to know she didn't real-
ly give a rat's ass whether I 
actually took any pleasure 
from the CD or not. Most of 
the time when an employee 
tells you to enjoy something, 
they're thinking, "Hope you 
choke on it." 

It's most likely store policy 
that she tells everybody she 
hopes they enjoy whatever it 
is they're buying. 

"Thanks very much. Enjoy 
your 40 feet of speaker 
wire...Thanks very much. 
Enjoy your camera lens clean-
ing cloth." 

What if I'm buying some-
thing by Sparklehorse, Tom 
Waits, or Leonard Cohen? Am 
I really supposed to enjoy 
them? 

Sure, the word "enjoy" can  

mean a lot of different things, 
but the way she's using it no 
doubt means to derive pleas-
ure. 

If I buy a DVD, am I really 
supposed to enjoy it the way 
she means, even if it's Ararat 
or Schindler's List? 

I was thinking about that 
when I had to sit through 
Beyond Borders, a truly repul-
sive film that trivializes the 
Ethiopian draught, the Khmer 
Rouge, and the Chechnyan 
War by having them serve as 
the backdrop as Angelina 
Jolie and Clive Owen fall in 
lust. 

The film contains some 
pretty heartbreaking images, 
the foremost being that of a 
baby so malnourished the 
filmmakers had to use com-
puters to achieve the effect. 

That they should show us 
such an image and 'then 
expect us to care about the 
love story is pretty disturbing. 

"Sure, but I gave a little 
more to Unicef this year 
because of it," said a friend of 
mine. His point was there's 
no way to deliver a serious 
message in a film and get  

major distribution at the mul-
tiplex unless the central char-
acters have a steamy love 
affair. 

Sadly, I think he's right. We 
live in a world in which 
everyone demands instant 
gratification all the time. 
How else could you explain 
the presence of Clay Aiken, 
Rod Stewart and Celine Dion 
on the list of Canada's 10 
best-selling albums, or the 
fact that American hack 
Thomas Kinkade is the most 
commercially successful liv-
ing painter in history? 

How happy does it really 
make people that we live in a 
world where the only way to 
deliver a serious message to a 
mass audience is trick them 
into seeing it by casting beau-
tiful actors? 

Art isn't art unless it points 
out both the beauty and the 
foibles of the human condi-
tion. I suppose I should turn 
my outrage not at the people 
who made Beyond Borders, but 
at its audience. 

Enjoy your romantic 
Angelina Jolie movie. Hope 
you choke on.it. 
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Boys take on the girls 
by Rick Scherger 

S ome of music's most celebrated 
female artists will be represented 
in "Boys Play Gil*" Dec. 3 at 

the West End Cultural Centre. Fans 
of Joni Mitchell, Sheryl Crow, the 
Pretenders and Cyndi Lauper will 
have an opportunity to watch seven 
local male musicians perform songs 
made famous by women. 

"Boys Play Girls" plays on the 
novelty of men covering the music 
of women. Organizer Michael 
Johnston is expecting a large 
turnout for this benefit 
concert/fundraiser. 

"It's not something you see very 
often," says Johnston. We are more 
used to seeing women do men's 
songs. I brought the idea with me 
from Toronto. We had a great suc-
cess in Peterborough with the same 
format. This was my way of connect-
ing with other Winnipeg musicians." 

The concert, presented by CKUW, 
will raise funds for a Winnipeg 
women's organization. 

"That's still to be determined. We 
are talking to two different places 

now, but one of them will benefit 
from the funds raised," says 
Johnston. 

In addition to organizing the 
event, Johnston will also take to the 
stage as a performer. 

"I will be performing songs from 
Kate and Anna McGarrigle," he said. 

Other acts include Richard Moody 
(covering Joni Mitchell's work), 
James Keelaghan (taking on Sheryl 
Crow), Novillero (performing a tap-
estry of Carol King songs), Chords of 
Canada (delivering the best of Cyndi 
Lauper), Old Seed (having fun with 
his ladies of the '80s tribute), and 
the Farrell Brothers (covering songs 
from Chrissie Hynde and the 
Pretenders). 

"The evening will be hosted by a 
high profile female comedienne, to 
be named soon," says Johnston. 

"With everything planned, I think 
it will be fun. I want it to be more 
than a concert. I want it to be pre-
sented as a real show with a sense of 
fun. Even if you aren't into the 
music, this will be an opportunity to 
have a real night out." 

Doors open at 7:15 p.m. and the 

show gets underway at 8 p.m. 
Tickets are $10 in advance and 
$12 at the door, and can be pur-
chased at the WECC (586 Ellice 
Ave.) or at Music Trader in 
Osborne Village. 
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Sex and violence: it's opera, baby 
by Marc Zienkiewicz 

Imagine a wealth of sexual 
innuendo mixed with plen-
ty of sword fighting and 

statues that come to life and 
drag evil-doers to hell. Then 
imagine all of this sung in 
Italian with the Winnipeg 
Symphony Orchestra providing 
the soundtrack. No, it's not 
some radical new art form. It's 
the opera. 

The Manitoba Opera began 
its new season on Nov. 1 at the 
Centennial Concert Hall with a 
production of Mozart's Don 
Giovanni. The two-act opera, 
based on the legend of com-
pulsive fornicator Don Juan, 
was in keeping with this year's 
theme of "unmasking the mys-
tery of opera." 

Darlene Ronald, marketing 
consultant for the Manitoba 
Opera, said this season's theme 
is meant to show that opera is 
accessible to everyone, includ-
ing students. 

"This year's selections all  

have wonderful music and 
interesting stories," said 
Ronald. 

And Don Giovanni was no 
exception. Although its run 
ended on Nov. 7, it was a great 
way to kick off the season. 
Combining comedy and 
tragedy with sex and violence, 
the production was 
surprisingly 
accessible to 	got 
those 	scenes who 
think of 
opera as 
a medi- 
um for 
high-socie-
ty boredom. 

The production 
induced numerous laugh-out-
loud moments for the audi-
ence, and also some truly scary 
ones. The scene in which Don 
Giovanni is dragged to hell by 
a statue that comes to life was 
very powerful, and far more 
effective than any Hollywood 
special effect seen in movie 

theatres. 
On Feb. 28, the Opera will 

perform a selection of works by 
famous opera composer 
Giuseppe Verdi. The perform-
ance will feature Verdi's operat-
ic version of that good old 
Shakespeare classic, Macbeth. 
Those who've attended univer- 

fighting, and 
scenes with 
people burn-
ing in hell." 

Students 
should not 
be put off by 
the fact that 
opera is sung 
in Italian. 
This season, 
all Manitoba 
Opera pro-
ductions fea-
ture English 
surtitles, 
which are 
similar to the 
subtitles used 
in many for-
eign films. 
This ensures 
the audience 
always knows 
what is going 
on, and won't 
walk away bored and confused. 

"With opera, all your senses 
are attacked," Ronald said. "It 
still has things to say to 

- Darlene Ronald, Manitoba Opera 
marketing consultant 

sity and had the 
"We've 	play ruined 

lots of fighting, and 	for them 

with people burning in by the 
stale- 

hell." 	 ness 
of 
aca- 

demia 
may 

want to 
check it out and 

re-evaluate one of the Bard's 
greatest works. 

Ronald said the opera is 
especially relevant for those 
who don't see themselves as 
opera fans at all. 

"You can really gain some-
thing from the experience," 
she said. "We've got lots of 

photo by Robert Tinker 

The living statue (Stefan Szkafarowsky) drags 
Don Giovanni (Jeff Mattsey) to hell. 

people." 
Student ticket prices start at 

$21. 
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Bombers strap on goat horns 
by Andrew Wiens 

H alloween lasted a little 
longer than usual this 
year, right into the first 

weekend of November, and 
the Winnipeg Blue Bombers 
came dressed as goats. It was 
ugly. And it was scary. But 
nobody at Canad Inns 
Stadium went joyfully home 
with buckets of candy. Well, 
nobody, that is, but the few 
thousand Roughrider fans who 
made the trek from 
Saskatchewan, a phenomenon 
known as the tractor factor. 

If you've just crawled out of 
a snow bank and haven't yet 
heard, the Bombers were on 
the losing end of a 37-21 play-
off semi-final match to the 
Saskatchewan Roughriders on 
Nov. 1. Yes, the Saskatchewan 
Roughriders. The same team 
that hasn't hosted a playoff 
game since 1988. 

Call it the tractor factor. Call 
it destiny. Call it every foul 
word you've ever learned. It all  

comes out the same for 
Bomber fans. It's over. The 
Bombers have blown it again 
and like everyone else, Red 
River College students are feel-
ing the pain. 

Students' Association vice 
president of Princess Street 
Sarah Hodges was there to wit-
ness the dark moment in 
Bomber history. 

"It was horrible. It 
was freezing. We 
went and sat on 
the cold benches 
for nothing. (The 
Bombers) were teas- 
ing the people freezing 
to death. It was like old ladies 
playing football." 

Hodges admits she isn't the 
world's biggest football fan, 
but she would have loved the 
opportunity to give the tractor 
factor a taste of its own medi-
cine at this year's Grey Cup in 
Regina. 

"I wanted to be like their 
fans, go out there and get all 
dressed up." 

There will be no such oppor-
tunity for Hodges or anyone 
planning to make a trip to 
Riderville to spoil their fun. 
You could still go to Regina for 
the Grey Cup in your Sunday 
blue-and-gold best, but at this 
point you'd look like a dork. 

"Y'all 
think about this feeling. I 
want to ever feel this way 
Let the feeling marinate." 

So we 
are left to ask the Bombers to 
explain themselves. 

They played better than we 
did," said Bomber quarterback 
Khari Jones in the locker room 
after the game. "They stopped 
us when they had to. When 
we had things going, they did 
a good job of taking the 
momentum back. Bottom line, 

they played better than us." 
The mood in the dressing 

room was understandably 
somber. 

"If y'all come back next 
year, think about it," yelled 
fullback Mike Sellers at his 
teammates. "Y'all think about 
this feeling. I don't want to 

ever feel this way again. Let 
the feeling marinate." 

Veteran linebacker 
Lamar McGriggs, 
who has had an 
outstanding year 

and is nearing the 
end of his career, 

looked genuinely hurt 
and emphatically announced 
he could right the ship if only 
given the chance. 

"I think I can make it right 
if they just give me another 
chance," he said. 

Doug Brown, the behemoth 
defensive lineman, had a 
bloody mess of flesh and 
blood covering the length of 
his nose. 

"It's very disappointing.  

When push comes to shove, in 
the playoffs we just haven't 
gotten it done. We have no 
one to blame but ourselves," 
said Brown. "For three years 
now, it has been a regression." 

It's true. The Bombers have 
turned into a study in regres-
sion over the last three years. 
In 2001, they finished first in 
the league during the regular 
season at 14-4 before losing to 
the underdog Calgary 
Stampeders in the Grey Cup. 
Last year, after finishing sec-
ond in the west at 12-6 and 
hammering the BC Lions in 
the divisional semi-final, they 
faltered against Edmonton in 
the Western final., 

This year, a tumultuous 11-7 
season was topped by the 
Bombers strapping on the goat 
horns against the Roughriders 
in the playoffs. We are left to 
utter the same phrase we seem 
to utter every November. 

Maybe next year. 

don't 

Bombers fullback Mike Sellers 

again. 

Balance all part of 
the game for 
Manitoba Moose 
by Chad Scarsbrook 

For Stan Smyl, life in the 
American Hockey League 
is all about balance. 

The former Vancouver 
Canucks winger, who is enter-
ing his third season as head 
coach of the Manitoba Moose, 
says it is important to prepare 
his players to play at the 
National Hockey League level 
and also to win games for the 
Moose. 

"We work on both aspects," 
said Smyl. "Players need to 
know what it takes to win. By 
getting into the playoffs at 
this level, a player can really 
learn how to win." 

Moose defenceman Dallas 
Eakins agrees. 

"We're here to develop guys 
and win. You have to find that 
mix. If a young player is strug-
gling here, he still gets ice 
time and that can be frustrat-
ing for some guys. If an NHL 
level guy is struggling, he's out 
and in the stands. It's a deli-
cate subject. It's about improv-
ing and trying to get to the 
next level but when they walk 
in the dressing room, forget 
about it, you're here to win." 

It's also a balancing act 
coaching at the minor league 
level. Dealing with constant 
uncertainty was the most 
challenging aspect of coach-
ing, said Smyl. 

"We want the best for our 
players obviously, but when 
we lose one, we have to patch 
the hole quickly." 

Srnyl, who was handed the 
reign of the Moose at the 
beginning of the 2001-2002 
season, said it wasn't a diffi-
cult transition from player to 
coach. 

"I was always interested in 
how coaches adjust and pre-
pare for certain situations. As 
a player, I'd always talk [strate-
gy] with the coaches," said 

Smyl. "When I was an assis-
tant in Vancouver, I had  the 
opportunity to work with 
great coaches. I worked with a 
variety of coaches from Tat) 
Quinn to [Mike] Keenan. I 
learned a lot." 

Smyl works closely with the 
Vancouver Canucks organiza-
tion year-round. 

"The system we have in 
place here is similar to the sys-
tem in Vancouver. We com-
municate on a regular basis 
with Marc [Crawford, head 
coach of the Canucksj and his 
staff, as well as Canucks man-
agement every day. 
Developing young players 
here allows them to know 
what to expect in Vancouver." 

Eakins, at age 36, is entering 
the twilight years of his pro-
fessional hockey career. The 
former member of the 
Winnipeg Jets said he has two 
roles playing on the Moose. 
The first role is as a player, 
and the second role is as an 
experienced "big brother.' 

"They brought me in for my 
experience. I'm here to point 
guys in the right direction 
both on and off the ice. Every 
situation they've been in I've 
been in at some point in my 
career." 

It is that experience that 
Eakins hope lands him a 
coaching job in the future. 

"The door is definitely open 
for coaching. There is a friend-
ly split in the locker room 
between the coaches and play-
ers. Right now, I walk that 
tightrope in between." 

While Eakins hopes to 
coach professionally in the 
future, Smyl said his ultimate 
goal is to be a head coach in 
the NHL. 

"I really enjoy the chal-
lenges and decisions head 
coaches make. It's a goal and I 
think I'm getting closer to it," 
he said. 



Drawing the line between reality and entertainment. 

J's Research + More 
Will help you find: 

? Health Issues ? Resumes 
? Space ? Film Making 

Just to name a few. 

For more details call 774-1011 

Who Are You? 6- Wilvt 
Are You J--rere Par? 

Find answers to these questions by attending an 
introductory workshop on numerology. 

The same one-day workshop will be offered: 
Nov. 15 @ 155 Smith St. 
Nov. 22 @ 300 Arlington St. 
Nov. 29 © 510-275 Broadway Ave. 
Dec. 6 @ 520-70 Arthur St. 

All workshops are on Saturdays from 9 am to 4 pm, 
except Nov. 15 (11 am to 6 pm). 

Registration is $80 or $50 for students who present 
their ID card. 

Need to pay those student loans? 
Tired of dead-end, low-paying jobs? 

Let's talk. 

Ipsos-Direct (formerly the Angus Reid Group) is currently hiring for the position of 

Market Research Interviewer 
for its dynamic, centrally located office. 

We offer competitive wages (earn up to $12.50/hr), paid training, flexible scheduling, 
comprehensive benefits, opportunity for advancement and a dynamic, 
casual work environment. This is not a sales or telemarketing position. 

Qualified candidates will be able to commit to a minimum of 3 evening shifts per week 
(includes one weekend shift), possess excellent oral & written communication skills 

and a typing speed of at least 25wpm. 

Apply online or drop by our office and complete an application! 

1psos-Direct  
Global Marketing Research & Public Opinion 

Recruitment Coordinator 
2nd flr, 175 Carlton Street 

tel: 949.9371 / fax: 949.3218 
www.ipsos-na.com/careers 

We thank everyone for their interest, however only 
those who are selected for an interview will be contacted. 
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by Ryan Hiadun 

Violence has had a snug 
home in the media this 
year. Gore-laden films 

like Kill Bill, Freddy vs. Jason, 
and The Texas Chainsaw 
Massacre cruised to the top of 
the box office. WWE profes-
sional wrestling broadcasts are 
among the highest rated on 
Canadian television. And 
Grand Theft Auto: Vice City, 
where garners shoot up police 
officers and destroy stolen 
vehicles, was a top selling 
video game. The enjoyment 
most people get from these 
forms of entertainment can be 
endless, but studies have 
shown they can be harmful to 
young people who have easy 
access to them. Does a line 
need to be drawn? 

According to Statistics 
Canada, Manitoba had the sec-
ond highest rate for violent 
youth crimes among Canada's 
10 provinces, with 1,558 inci-
dents for every 100,000 people 
in 2002. Violent movies, TV 
shows, and video games are 
not directly responsible for this 
figure, but experts say expo-
sure to violence in the media 
can lead to heightened aggres-
sion in youth. 

"Extensive Canadian and 
American research shows that 
violence in the media has a 
negative impact on [young 
people]," said Dr. Mary Hall,  

director of Safe Schools 
Manitoba. 

"It gives them the message 
that violence is a form of 
entertainment and implies that 
retaliation as a means of 
resolving conflict is accept-
able," she said. 

"As adults, it is our responsi-
bility to screen the programs 
that children are watching and 
to challenge the messages and 
images." 

The debate on whether or 
not there is too much violence 
in the media and who is 
responsible has raged on for 
decades. Watchdog groups 
such as the Parents Television 
Council, who strive for whole-
some family viewing, have 
been at war with studios for 
years. These views are found to 
be very unpopular among 
common moviegoers, tube 
junkies, and gamers. 

"Violence is a necessity in 
the media," said Chris Mason, 
a Red River College graphic 
design student. 

"It isn't glorified, nothing in 
the media says violence is 
okay, it simply exhibits, 
although exaggerated in most 
cases, a fact of life - violence is 
everywhere." 

Although regulations in 
Manitoba are among the 
strictest in the country when it 
comes to movies (those under 
18 are prohibited to attend or 
rent R movies), there are still 
ways children can get a fix of  

unnecessary 
violence. 

Randall 
King, enter 
tainment 
reporter for 
the Winnipeg 
Free Press, said 
it's up to the 
parents, not 
the networks 
or producers, 
to monitor 
what their 
kids watch. 

"While 
channel hop-
ping, I saw a 
bit of Dragon 
Ball Z [on 
YTV] showing 
a scene of a 
huge-muscled 
adult appar- 
ently beating the crap out of a 
small girl. I will not let my kids 
watch that show, but I will not 
be writing an angry letter to 
YTV either," said King. 

"I think there is too much 
bland violence, but violence 
can be entertaining, as in Kill 
Bill, in which it is highly styl-
ized, or meaningful, and dis-
turbing, as it is in, say, The 
Pianist." 

This line of acceptance has 
been bordered this fall with 
the release of three movies 
dealing specifically with high 
school shootings — the first of 
their kind to be released since 
Columbine. 

"I think it is perfectly rea-
sonable and understandable 
that lots of filmmakers want to 
tackle this issue in their work," 
said American filmmaker Ben 
Coccio, 

"I am a huge fan of movie 
violence from Kubrick to 

Kurosawa to Tarantino," said 
Coccio, whose film Zero Day, 
the first of the three to be 
released, debuted in New York 
and Los Angeles in September 
to critical acclaim. 

"All of these guys gave me a 
new world filled with exciting, 
dramatic, and realistic violence 
that thrilled me as much as 
anything. I wanted to add 
something different, though. I 
wanted to make a shoot-out 
that you felt compelled to 
watch." 

"I don't think violent movies 
or video games make people 
do anything," said Coccio. "I 
think people who want to 
shoot up their school will be 
attracted to violent video 
games. But, people who don't 
want to shoot up their school 
will also be attracted to them. 
Think of all of the readers of 
this article. How many of them 
have been exposed to violent 
media? Probably all of them. 

How many of them have com-
mitted murder? Probably none 
of them." 

Coccio is currently trying to 
get Zero Day, a realistic film 
dealing with two high school 
students who document their 
every plan to the eventual 
murder of 11 students at their 
school, picked up by Canadian 
distributors, but says the film 
will be released on DVD early 
next year. 

The other two films have 
been more widely exposed. 
Homeroom, which deals with 
the aftermath of a school 
shooting, can be rented on 
DVD now, and the much-
talked-about Gus Van Sant 
(Good Will Hunting) film, 
Elephant, which covers all 
aspects of the days leading to a 
school shooting, is currently 
showing in select Winnipeg 
theatres. 



THURSDAY, DECEMBER 4 
CAVE LOUNGE 

2 pm - Free Pool 
3 pm - $2.25 Beverages 
4 pm - Karaoke Contest 

7 pm - Close 

MINAS 
HOW 

C*1  
want to know 

where the next 
PARTY is? 

Join the EVENTS EMAIL list 
• Would you like to know when the next SA Event will be? 

• How about VIP tickets for an upcoming trip or event? 
• How about concert tickets before the general public gets a chance to buy them? 

• Inside information, contests and more 

Email saevents(@rrc.mb.ca  and indicate you would like to be added to the list. 

Red River College Students' Association 
Make it yours 

Area: 

Term: 

Rate of Pay: 

Reports to: 

NOW HIRING 
Events Coordinator 

Programming, Red River College Students' Association 

23 weeks; December 1 — December 19, January 5 — May 28 (excluding 
spring break week). 

$150 per 18-hour week (part-time days, evenings and some weekends). 

Program Director 

Position Summary: 
As an employee of the Red River College Students' Association (RRCSA), this individual 
will help plan, implement and evaluate social, cultural, and educational programs to meet 
student needs. This person will work on a part time basis with the ability to work with 
minimum supervision. They will follow the College's Alcohol Policy, adhere to all 
Manitoba Liquor Control Commission rules and regulations and conduct themselves in an 
ethical manner at all times. 

To Apply: 
Please drop off resume with cover letter in room DM20 or P110 by Friday, November 21. 
Please make attention to: Program Director, Red River College Students' Association, 
Room DM20, 2055 Notre Dame Avenue, Winnipeg, Manitoba, R3H0J9 

For More Information: 
Please drop by room DM20 or P110 or email saevents@rrc.mb.ca for full job description. 

Brought to you by 
your RRC Students' 

Association and 
friends at 

/ Richards Red 
brewing. 

ALBERTA 

PRINGS MTS 
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Anything goes at local improv shows 
try to humiliate them. 

He is often surprised at the 
antics of the volunteers, often 
laughing on stage at the stuff 
they come up with. 

"A guy grabbed me and lift-
ed me right up in the air. I 
think they gave him too much 
time to drink," he says. 

Anyone familiar with 
improvisational theatre knows 
to expect anything. Great 
scenes can develop from the 
most mundane topics, such as 
buying a pair of pants to the 
most extreme, like hiring 
someone to work for your 
company "Assassins 'R' Us." 
Even when improv is bad, it's 
good, says McIntyre. 

If you love the unexpected, 
the Toad of Main will be fea-
turing improvised comedy for 
$5 every Monday starting at 
7:30 p.m. 

by Laura Tedesco 

you are up on a stage, sur-
rounded by a group of 
strangers, and you are 

not wearing any pants. Sounds 
like a bad dream, but this is 
the reality Stephen McIntyre 
faced at the opening show of 
his improv theatre series at the 
Toad on Main, Nov. 3. 

McIntyre, the 43-year-old 
organizer and star of the 
Improv Supper Club, which 
will run every Monday, is tired 
of hearing people tell him  

what the rules of improv are. 
He decided to develop a tech-
nique he calls "McIntyre 
Style," which means "no 
rules." 

"It's fairly aggressive improv 
designed to take control of the 
room," McIntyre said. 

Contrary to popular belief, 
teachers of improv actually 
instruct students to follow spe-
cific guidelines on stage, such 
as never saying "no" to their 
fellow actors, even if saying 
"no" to the opening line 
might prove to be funnier, 

This can be very limiting to a 
scene and can take the 
improvisation out of improv. 

In McIntyre Style, the actors 
will go with anything the 
audience throws at them, and 
they don't bother to follow 
theatrical conventions. 
Anything goes. 

McIntyre believes that it's 
easy to teach anyone improvi-
sational theatre as long as 
they're willing to try. The hard 
part is getting people actually 
up on stage, he says, adding 
most people are not comfort- 

able performing on stage when 
they have an audience of unfa-
miliar faces staring at them. 
"Liquid courage" and the awk-
ward silence that occurs while 
McIntyre waits for an audience 
member to volunteer are usu-
ally the main reasons people 
go onstage with him. 

"People get so tense and 
nervous for me, but it's very 
necessary. There is an even 
bigger sense of relief then 
when an improv works out," 
McIntyre said. 

Audience members are nerv-
ous for themselves, then nerv-
ous for Steve, and then nerv-
ous for the volunteers, he 
says. It's hard not to imagine 
yourself on stage, and this cre-
ates an anxious yet exciting 
atmosphere for the crowd, 
which makes people more 
willing to participate. 

McIntyre also goes out of 
his way to treat his partici-
pants with respect and doesn't 

by Sheena Stemler 

ti 	ou never know what y 
you're going to find 
in the attic." This is 

both a slogan, and a fair 
description of one of the 
Exchange District's newest 
additions. 

The Attic Restaurant, aptly 
located on the second floor of 
a building on the corner of 
Elgin and Princess, offers a 
deli-style menu and an escape 
from the stresses of school. 

"We're a nice little hideout, a 
quick place to get away," says 
Dave DeGrave, owner and 
manager of the Attic. 

The restaurant's location, so 
close to the Red River campus, 
is no accident. The Princess 
Street expansion has recently 
made the Exchange District an 
attractive place for new ven-
tures. This was the biggest fac-
tor in DeGrave's location 
choice for his first restaurant. 

The Attic Restaurant is just 
another sign of downtown 
revitalization. The Exchange 
District BIZ is also excited 
about the progress in the 
downtown. 

"We're always pleased when 
there's a new amenity in the 
neighbourhood," said Lisa 
Holowchuk, communications 
officer for the BIZ, who heard 
about the Attic opening last 
week. 

"We really hope it's success-
ful." 

DeGrave has a Bachelor's 
Degree in commerce from the 
University of Manitoba, and 
was a manager of a Wendy's 
Restaurant. What he lacks in 
experience he hopes to make 
up for with enthusiasm. 

"Opening a restaurant is 
something that I've always 
wanted to do. It's the 
Winnipeg thing. I think we 
have so many restaurants in 
the city, everyone wants to be 
part of the industry somehow," 
says DeGrave. 

DeGrave says the Attic is def-
initely geared towards stu-
dents. The restaurant features 
over a dozen comfortable 
tables, two pool tables (and in 
the future, a Foosball table)  

and a nice looking bar. 
The bar, which is undoubted-

ly an attraction for many stu-
dents, is not yet operational, 
due to the lack of a liquor 
license. However, DeGrave is 
eager to cater to his customers' 
needs, and says he expects to 
have the licence shortly. 

There were no special plans 
for the restaurant's official 
opening last month, although 
a grand-opening event is 
planned for the near future. 

"We'll wait until word of 
mouth spreads before doing 
something big," says DeGrave. 

Although DeGrave is hoping 
for big things, his low-profile 
opening is a sign that he is still 
being cautious. In a year he 
sees the restaurant having a 
solid customer base with room 
for expansion. 

"I just want to make sure 
that we're taking care of the 
people that started us off, then 
we'll see," says DeGrave. 

DeGrave has the same phi-
losophy when it comes to his 
menu. He has hired chefs to 
experiment with new dishes, 
and ideas to be implemented 
within the next year. 

"I wanted to start out with 
something really simple," he 
says. 

However, DeGrave is already 
looking to expand the menu, 
which currently includes 
soups, salads and sandwiches, 
to include a few more student-
oriented items. 

Whether or not the food and 
atmosphere of the Attic will be 
enough to make the restaurant 
a successful venture remains to 
be seen, and will undoubtedly 
be up to the students and 
workers in the surrounding 
area to decide. 

However, a couple of the 
house specialties that may be 
worth checking out include the 
Rafter Burger, a take on the 
classic hamburger, and the 
Fruit Pizza, a dessert a descrip-
tion of which DeGrave would 
not disclose. 

"You'll just have to come 
back and try it," he says. 

The Attic is currently open 
Monday to Friday from 8:00 
a.m. to 7:00 p.m. 

Flour's in the Attic 
New eatery opens in the Exchange 



It's always fun until you start making jokes about child abuse. 

Cuba Gooding Jr. gives convincing performance as James "Radio" Kennedy. 
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Scary Movie 3 frighteningly bad 
by Chantal Beaudry 

Watching Scary Movie 3 
is like getting a real 
hard kick in the face. 

Some might find it funny, but 
to most it is very offensive. 

Scary Movie 3 has an outra-
geously hilarious plot, but it is 
much too distasteful to be con-
sidered a quality horror spoof. 
It combines scenes and charac-
ters from Signs, The Ring, and 8 
Mile. The story revolves around 
Scary Movie series character 
Cindy Campbell (Anna Faris), 
who is now working as a local 
TV news correspondent. All of a 
sudden, crop circles show up on 
ex-minister Tom Logan's 
(Charlie Sheen) land. In the 
midst of reporting on the event, 
Cindy falls is love with George 
(Simon Rex), who happens to 
be Tom's brother and is an 
aspiring rapper. As if there isn't 
enough drama, Cindy's buddy 

Brenda 
(Regina Hall) 
is brutally 
murdered 
after view-
ing a strange 
videotape . 
What does 
Cindy do? 
She  asks 
Brenda's Aunt 
Shaneequa 
(Queen 
Latifah) for 
help. On top 
of this mass 
confusion, 
Cindy must 
aid the presi-
dent (Leslie 
Nielsen) in protecting the 
world from an alien attack, and 
figure out how the videotape 
murders and crop circles are 
related. 

With an outrageous and 
unique plot like this, Scary 
Movie 3 could have been enjoy- 

able, but instead, it includes 
too many irrelevant and dis-
tasteful jokes to be considered 
funny. What could have been 
so offensive? Well for starters, 
its jokes are based on racism 
and various forms of child 
abuse. These types of jokes are 

not typically 
considered 
acceptable in 
today's politi-
cally correct 
world, and 
shouldn't be 
just because 
they are part 
of a horror 
spoof film. If 
the film 
focused on 
other aspects 
(like the beer 
drinking 
aliens) it could 
have been 
much funnier 
and less offen- 

sive. 
In defense of Scary Movie 3's 

creators, it probably wasn't 
intended to be a wholesome 
family comedy. It's obvious 
from the very first scene, when 
Pamela Anderson exploits her 
sexuality and reinforces the  

dumb blond stereotype, that 
this film is meant to poke fun 
and be mildly offensive. But as 
the story progresses, the jokes 
get more and more inappropri-
ate and alarming. There wasn't 
much laughter in the theatre 
at jokes about the KKK. In 
addition, there were horren-
dous jokes about child abuse. 
At first the jokes consisted of 
running a little boy over with 
a car, but moved to beating 
him repeatedly with a baseball 
bat and finally suggesting the 
molestation of the child by a 
priest. 

If you're the type of person 
who enjoys the occasional kick 
in the face or watching others 
get hurt, you may find Scary 
Movie 3 amusing. However, if 
you're the type of person who 
never enjoys any type of 
abuse, be it physical, mental, 
or emotional, you may want to 
avoid seeing this movie for the 
rest of your life. 

Mrnmm... Meg Ryan... too bad film sucks 
by Rick Lawler 

In the Cut, director Jane 
Campion's latest offering, 
shows the audience a side 

of New York City that could 
set the tourism industry back 
even farther than another ter-
rorist attack. This is not 
Woody Allen's sophisticated, 
quirky New York. This is New 
York in the back alley bars 
where sleazy people are taken 
advantage of by even sleazier 
cops. For Meg Ryan fans still 
trying to adore the girl from 
French Kiss, Sleepless in Seattle 
and When Harry met Sally, In 
the Cut may be a bigger pill 
than they can swallow. 

Girl-next-door Ryan drops 
her usual persona to play 
Frannie, a poetry-loving 
teacher in Hell's Kitchen who 
seems to sleepwalk from one 
dangerous situation to the 
next. For those fans who have  

always wanted to see 
more of Ryan, you 
are in for a treat. But 
smoldering sex 
scenes aside, Frannie 
is hard to believe or 
like. She continues 
to tutor a truant stu-
dent despite the fact 
that he is preparing 
a thesis statement 
based on the fact 
that serial killers are 
just misunderstood. 
While knowingly 
being stalked on the 
subway by a creepy 
ex-boyfriend (Kevin 
Bacon), Frannie 
manages to zone out 
and enjoy a stanza 
of verse on the 
train's advertisement 
board. 

Jennifer Jason Leigh plays 
Frannie's sister, a girl so des-
perate to meet men she 
seduces her doctor just to  

achieve sexual satisfaction. 
This is a bit of stretch consid-
ering her obvious good looks 
and the fact that she lives in 

an apartment 
above a strip 
club. Tacky 
dream sequences 
and the siblings' 
commiserations 
after a few vod-
kas blame the 
sisters' strange 
behaviour on the 
fact that their 
daddy didn't 
love them. 

Frannie meets 
and is pursued 
by detective 
Malloy (Mark 
Ruffalo) while 
he's investigating 
a homicide. 
Malloy is a hard 
drinking tough 
customer who 
makes no bones 

about the fact that women are 
only good for one thing. 
Frannie decides to give Malloy 
another chance even after he  

turns out to be the worst first 
date a girl could ever have. She 
even allows the relationship to 
continue after she suspects 
him of being a murderer. All of 
that makes Frannie seem far 
too naive for someone who is 
as worldly and educated as her 
character is supposed to be. 

Things become predictable 
as the plot winds down, with 
certain characters appearing 
out of nowhere in an effort to 
keep the viewers from figuring 
out the surprise ending, which 
becomes another exercise in 
believing the unbelievable.. 

I went to see this film with 
my dearly beloved, a dyed-in-
the-wool Meg Ryan fan. She 
was strangely quiet after the 
show and informed me that 
the consensus in the ladies 
room was In the Cut should be 
cut from the list of Meg Ryan 
films to watch. 

Meg Ryan strips herself of girl-next-door image. 

Radio slips under cliché radar 
by Alissa Deley 

F inally, a football movie 
with a storyline that does-
n't depend on "the big 

game." Even though it has the 
makings of an all-American 
football movie cliche, Radio 
manages to slip under the 
radar. 

After taking a break from his 
daily collection of old radios to 
watch a local high school foot-
ball team practice, James 
Kennedy, a mentally chal-
lenged young man played by 
Academy Award winner Cuba 
Gooding Jr., discovers his love 
for the game. 

A minor conflict arises with 
one of the players, and several 
members of the team assault 
James. Coach Jones, played by 
Ed Harris, comes to James' res-
cue after learning of the attack. 
The young men are punished, 
and Coach Jones tries to make 
amends for his team's indiscre-
tions by inviting James to 
attend, and assist with, the  

next practice. Since James 
refuses to speak, Coach Jones 
gives him the nickname Radio. 
He takes him under his wing, 
and treats him like the son he 
never had. Radio is well liked 
by the team, and soon 
becomes a staple on the Yellow 
Jackets' coaching bench. 

Conflict arises when some of 
the townspeople object to 
Radio's assistance, attributing 
the team's losses to his pres-
ence on the field. 

There film's two villains are 
Johnny Clay and his father 
Frank. Johnny is the star ath-
lete who continuously harasses 
Radio for no apparent reason 
other than to please his father, 
who's the town bully. Frank 
feels Radio is a distraction to 
the team and tries to use his 
influence to sway the town's 
opinion in his favour. 

The film is based on a true 
story written for Sports 
Illustrated about how a series of 
Anderson teams have adopted 
James "Radio" Kennedy as the  

team mascot and 
spirit squad. 

Director Mike 
Tollin tells the 
story in a simple, 
no-nonsense fash-
ion. He focuses on 
the growing bond 
between Radio and 
Coach Jones. 
Tollin depicts a 
town that adopts a 
disadvantaged 
man for his own 
benefit as well its 
own. The town 
gives Radio a life 
mission in the 
form of the game 
of football, and in 
turn, a good-
natured Radio 
teaches the town 
how to treat each 
other. 

Cuba Gooding Jr. gives a 
convincing performance as 
Radio, reminiscent of Tom 
Hanks in Forrest Gump. He has 
tough shoes to fill, but still  

manages to make viewers fall 
in love with his kind-hearted, 
innocent character in the first 
few scenes. 

Radio is a great first date  

movie, with a fun-loving,heart-
warming story, as well as some 
great football scenes. 
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r Blizzard Official Gaming Café .11 

Cyber Game Internet Café 
0 • en 7 Da s a Week 4PM - 2AM 

Get I or 2 hours 
Free Gaming Time!!! 

When you sign up for your Café membership by Dec. 31, 
we give you the free time. (S5/6months, S10/lyear) 

* for more details : www.cybergamecafe.com * 

1. Network Gaming with your friends 
Counter-Strike/War Craft III/Diablo II/Star Craft/Generals 
MOHAAIRdd Alert 2... (Over 20 kinds of game for multiplayers) 

2. Internet & Word Processing 
Web Surf / E-Mail / Web Cam / MS Office (MS Word / Excel / 
Publisher) / Printing / Scanning / CD Burning / Faxing / Etc... 

* Coffee, Beverages & Snacks Available * 

6-709 Corydon Ave. m474 - 5010 

DOGMA OF THE MONTH 
Ransom a read worth paying for 

by Julie Horbal 
Recommended: Ransom by 
Julie Garwood 
Recommended by: Tricia 
Usher, library and informa-
tion technology student 

Red River College library 
and information tech-
nology student Tricia 

Usher has her nose buried in 
her book, and appears to be 
quite deeply immersed in its 
pages. 

"I'm so enjoying reading 
this," says 19-year-old Usher. 
"And I'll tell you anything 
you want to know." 

And tell she does - without 
giving away the ending, of 
course. 

Ransom is one of many 
romantic novels crafted by 

Julie Garwood. Set in the 
Scottish Highlands during 
medieval times, Ransom is 
about a fair maiden named 
Gillian who is sent out on a 
quest by King John. As his 
lover was just murdered by 
the keeper of this treasure, 
King John is willing to go to 
all measures to retaliate, and 
sends two of his best men to 
aide Gillian in her quest. 

Because the book falls , 

under the banner of romance 
novels, one of the men King 
John sends to help Gillian is a 
handsome young suitor. One 
thing leads to another and, 
well, you get the picture. 

"It's a romance novel," says 
Usher. "They go on this quest 
together. They hook up. It's 
not like I'm giving the ending 

away - it's to be expected." 
Usher says the setting of 

the book makes it stand out 

from many romance novels 
she's read and makes it well 
worth reading. 

"Because I didn't live when 
King John did, I find it inter-
esting to read about all the 
things going on in medieval 
times," says Usher. 

"I also like reading about 
the Highlands since I've never 
been there. And I really like 
the style in which the story is 
written. Garwood takes things 
we'd normally say today and 
writes them into the story, 
except they don't sound nor-
mal when the characters say 
them. The language is funny 
and comical when the 
medieval characters say some 
of the things out loud." 

For people who enjoy 
romantic-fiction novels, 

Usher definitely recommends 
Ransom. 

"I usually read a mix of 
straight fiction and romance 
novels," says Usher. "And I 
really enjoyed this one. It's 
enough of a mix of love story 
and comedy that it's not too 
mushy - it made me laugh." 

For those who take Usher's 
advice and pick up a copy of 
Ransom, she'd also recom-
mend some of Julie 
Garwood's other books. Her 
top picks are Secret, The Gift, 
The Wedding, The Prize, and 
Castles. 

"I've read them all," says 
Usher, and based on her 
knowledge of them, I'd bet 
she's read them all more than 
once. 

Novyj Gulliver: Even better than Matrix Revolutions 
by Peter Vesuwalla 
Recommended: Novyj Gulliver 
Recommended by: Peter 
Vesuwalla, creative communi-
cations student and P-fec news 
editor 

What a wonderful feel-
ing it is to sit in a 
darkened theatre 

knowing the film you're seeing 
for the first time will remain 
one of your favourites for as 
long as you live. That's how I 
felt when I saw Novyj Gulliver a 
couple of years back at a retro-
spective of Russian filmmaker 
Aleksandr Ptushko at 
Cinematheque. 

I remembered that 1935 
masterpiece, with all of its 
flawed special effects, transpar-
ent puppetry, and quaint polit-
ical idealism, as I sank in my 
chair, bored to tears, at the 
press screening of the latest 
(and hopefully last) Matrix 
movie the other day. 

Sure, the latter is technically 
superior, chock full of seamless 
computer magic, overseen by 
an army of animators wired to 
their computers like the unfor-
tunate souls in the dystopian 
world of the film. 

But Novyj Gulliver is alive in 
ways most movies aren't. Every 
frame is meticulously intended  

not to wow the audience, but 
to inspire them to leap out of 
their seats and do their bit for 
the party like good commu-
nists. 

On the surface, it's a 
retelling of Gulliver's Travels, 
with a young boy taking the 
place of Swift's pragmatic hero, 
and thousands of puppets 
playing the parts of the 
Lilliputians. 

That's about where the simi-
larity ends. While Swift wrote 
about the arbitrary nature of 
war, Ptushko's film is pure agit-
prop. Gulliver becomes a hero 
of the people as he finds him-
self in a war between the king's  

soldiers and the workers. 
The film is a succession of 

awesome images, from the 
king, who acts as a ventrilo-
quial dummy while a phono-
graph concealed under his 
robes blasts out propaganda, to 
the giant spider-like machine 
the workers manage in their 
subterranean factories. 

Seen today, Novyj Gulliver, 
which is among the first most-
ly-animated feature films ever 
made, looks almost like self-
parody. Its sledgehammer 
approach in delivering its com-
munist message is likely to 
draw chuckles. 

Still, the movie is a time cap- 

stile. It functions as well as a 
movie possibly could to give us 
an account of what life and 
political thought must have 
been like so soon after the 
Russian Revolution. 

Seventy years from now, 
people might look at the 
Matrix movies and conclude 
our generation didn't mind a 
little philosophy as long as it 
culminated in a few hours of 
non-stop violence and explo-
sions. 

Then they'll look at Novyj 
Gulliver and see a film reflect-
ing a culture of strong political 
conviction that penetrated 
every aspect of Russian life. 

"Nevermind helped 
me through a lot" 

by Devon Moldowan 
Recommended: Nirvana's 
Nevermind 
Recommended by: Blair 
Gluchi 

While high school 
was the time most 
people started lis- 

tening to Nirvana, Blair 
Gluchi started long before 
that. 

"I was 10. A friend of my 
cousin's came over and said 
to us 'you've got to hear this 
song,' and then played 'In 
Bloom," said Gluchi. "I 
thought it was the greatest 
song ever." 

That was when the album 
first came out on Sept. 24, 
1991. 

"I had barely heard of 
Nirvana before that. I had 
heard 'Smells Like Teen 
Spirit' before, and I thought 
they were just one-hit won-
ders, with all the other 
bands that sounded like 
them at the time," said 
Gluchi. 

Gluchi's mom died a few 
years before, which he says  

was really hard for him in a 
house with his dad and two 
brothers. He started having 
trouble at home and in 
school, and started smoking, 
even though his mom died 
of lung cancer. However, this 
is also when he discovered 
the power of music. 

"Nevermind really helped 
me through a lot. You look 
at the songs, and you realize 
that the singer had a lot of 
problems, and you realize 
you're not alone," Gluchi 
said. 

"1 don't know where I'd be 
if I hadn't experienced it. It 
helped me escape from reali-
ty for just a little while, and 
it let me deal with things 
more easily. It was my first 
really personal experience 
with music." 

"Out of all my CDs, it had 
the most impact. It taught 
me not to focus on the past 
and live life to the fullest. 
Even now, if I have a bad 
day, I just pop it in and 
crank it, and suddenly I feel 
a whole lot better." 



-Dave' cipune  

What are your concerns? 

o Pregnancy 
° Relationship Dysfunction 
°Family Issues 
°Parenting 
°Advocacy 

We provide Family 
Support Services and 
Professional Counselling. 

For an appointment 
call 772-9091. 

r TEACH ENGLISH Overseas 
Jobs $$ Guaranteed 

1 	 Great Pay!! 
TESOL Certified 5 days 

in-class (monthly classes), 
on-line or by correspondence. 

FREE Information Seminar 
every Tues @ 7pm. 

#401, 250 McDermot Ave. 
The Merchants Bldg. 

FREE Infopack: 
1-888-270-2941 

or globaltesol.com 

Need More Money? 
Don't have time for a J.O.B.'? 

Earn Serious Immediate Income 
Be a part of the fastest growing industry in the world today! 

(No products to Purchase No Inventory to Stock. No Telemarketing) 
Full or Part-Time with Unlimited Income Potential 

For more info. CALL TODAY... 204-338-2624  
Or fill out our no obligation survey at 

www.findfreedom.com/phambly  
It won't cost you a thing to take a look, it could cost you a 

Fortune  not to... 
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How the art will 
make you feel: 

* the mayor's proposed liquor tax 
** the mayor's proposed gas tax 
*** the mayor's proposed garbage fee 
**** the mayor's lowering of property tax 
***** the mayor's lowering of transit fares 

On their latest release, R.E.M. sere-
nades listeners with classic songs that 
most grew up with, minus a few of 
their choice cuts. 

The CD opens with "Man on the 
Moon," a song about late comedian 
Andy Kaufman, and goes on to other 
favorites like "Stand," "Losing my 
Religion," and "Orange Crush." 
However, hits like "Shiny Happy 
People" and "It's the End of the 
World" are mysteriously absent from 
the track listing. 

We get a new taste of R.E.M. with 
the release of "Bad Day" and 
"Animal," which feature melodies that 
fall in line with their mote edgy alter-
native side. These new tracks are a 

R.E.M. 
In time: The Best of R.E.M. 
1988-2003 
Warener Brothers 
*** 1/2 

solid addition to the album. 
Not to be mistaken for a greatest 

hits album, The Best Of features songs 
that the group stands behind, giving 
us a taste of songs that haven't been 
picked up by most mainstream radio 
stations. 

All in all, R.E.M. delivers their pop-
rock-alternative style with fantastic 
lyrics, great musical talent and a little 
bit of nostalgia. If you are a fan of 
R.E.M. you will not be disappointed by 
their newest album, but if you already 
have most of their albums, save your 
money on this one. You've heard it all 
before. 

-Amy Gilbert 

And this year's Grammy award for 
best Coldplay album by a band other 
than Coldplay goes to... 

Given the popularity of whiny 
Britpop these days, it's hardly surprising 
that Iceland's Leaves, who make their 
North American debut with Breathe, are 
jumping on the bandwagon. 

There are points on this album where 
the Icelanders do a dead-ringer impres-
sion of the ever-popular Coldplay - lead 
singer Amar Gudjonsson's falsetto on "I 
Go Down," the opening track, could 
easily be mistaken for Chris Martin's. 
But if you've gotta rip somebody off, 
you might as well rip off a good band. 

And what the band lacks in originali-
ty, they make up for in catchy hooks 

LEAVES 
Breathe 
Dreamworks 
***1/2 

and ear-pleasing melodies. "Silence," for 
example, opens with one of the most 
sweeping and infectious guitar hooks to 
come around in a while. 

The music throughout is poppy, but 
exceptionally well-produced. Leaves 
show a talent for the craft of songwrit-
ing, and the tracks on this album, while 
lush and richly layered, avoid the pop 
pitfall of sounding over-produced. 

Sure, it's mopey wanna-be Britpop. 
But hey - if it sounds right, it can't be 
wrong. 

-Joff Schmidt 

THE STROKES 
••• Rootti on Fire .  

RCA • 

BON IC)Vl 
 

hers Lc 	'els Right 
island Records 

Tv. 	S 

50 it fluential it spawned a 
in the'world of rock, 
overcome the SOPI, OM() 	.:t11. 
release of Rooin on Fire. 

lihe album showcases the bar , 
evolution over the last two years 
:Indic rockers to music superstars. The 
overall mood of ;he 11 tracks suggets 
a band that might  sth be tr . 	,yirig to get 
comfortable ts , itli iLs superstar status. 

the disin 	fladinhoef prodiicer 
Nigel Godrich Lind the reunion wi th 
prod uce r Gordon Raphaiel :y00 ., :.steps 
in the right dhection, allowing the 
band to keQp their ,,eratchy signaturc 
style. 

he album opens with 	song 
" 1,Ahat Ever Happened," a song that 
shows off singer Juitim Casablanca's 

asp, and reminds peo p l e how 
Nick Valensi's guitar lick; can 

The album's pleasing first single 
12:51" is filled with flowing melody 

._.̂ 1(.•(.1 -cic:A. 7_,  claps that must have 
ken borrowed twin an old Cars 
album. The true gem of the album lies 
in the song "Automatic Stop," which 
statts 	a reggae hnge to it and 

kiv flows into a melodic and 
_dive chorus, 

There. is no doubt i:is young band 
teas yet to reach its full potential. The 
album is a treat for Stokes fans, but for 

*ders with expectations high, this 
might not be the stroke of genius 

° 	looking for. 

v Cac'osi 

Bon Jovi's greatest hits package isn't 
just any greatest hits package. The 
band calls it a "greatest hits (album) 
with a twist." What started off as 
recording sessions between stops on 
their last tour evolved into a full blown 
album just over a year after their 2002 
release Bounce. 

This Left Feels Right features 12 classic 
Bun Jovi tunes and two new ones. The 
album is not what people would expect 
from the band that was the inspiration 
for NIT‘"s Unplugged era. The songs on 
the album are not completely acoustic, 
but maintain a heavy acoustic base. 
That, combined with tempo changes 
and adlihs, provides the band's prom-
ised "twist." 

The album opens with "Wanted 
Dead or Alive," followed by "Livia' On 
a Prayer," the two songs that gave birth 
to the unplugged movement. Although  

these two versions don't venture very; 
far from past acou s tic interpretations,
"Iivin' On a Prayer" feanires female 
vocals that give a 	new life to the 
song. 

The band's 2000 iimash single 'it's 
l'sly 'life," popular for its fist-pounding 
stadium anthem sound, has been 
changed into a piano-driven ballad. 
The classic high school dance finale 
"Bed of Roses" remains almost 
cintouched. 

This album is a very creative effort 
from the pioneers of the unplugged 
era. Hopefully, this acoustic set will 
inspire some other bands out there to 
channel their music through an 
acoustic guitar like the boys from Jersey 
have masterfully done. 

LIMP BIZKIT 
Results May Vary 
Universal Music/Interscope 
Records 
** 1/2 job Opporunity 

In the follow-up to a series of remix albums 
of past material, and the loss of longtime and 
fan favorite guitarist Wes Borland, Limp 
Bizkit's frontman Fred Durst faced the prob-
lem of giving life to an album that would be a 
departure from the old. 

He almost succeeds with 68 minutes of 
hard-driven and sometimes fun songs which 
get better with every listen, but still end up 
falling flat. 

After hearing the album a few times, each of 
the songs is recognizable within a few sec-
onds, which is more than can be said for most 
bands these days. More importantly, recogniz-
ability is what made Limp Bizkit's biggest hits 
from past albums so popular. 

The lyrics overall are lacking, like in "Red 
Light-Green Light," in which Durst is shown 
up by rapper Snoop Dogg, but the new heav-
ier sound is still what this album is all about, 
and a handful of songs are standouts, like  

"Gimme the Mic," "Build A Bridge," and 
"Down Another Day." 

"Build a Bridge" is an inspirational song 
with a powerful chorus, hands-down the 
strongest track ever released by the band. 
Featuring a tender opening of acoustic guitar, 
Durst pleads, "Build a bridge to your mind, 
takes me there every time/ Lay it all on the 
line, if there's a way." 

Durst is a terrible storyteller, but the music 
is polished and commercial enough to find 
airtime on rock stations for the next year. 

In the end, Results May Very is an appropri-
ate title for an album that is shaky at best 
when trying to turn over rocks in search of a 
new sound. Limp Bizkit's best days are behind 
them, despite the promise shown by "Build a 
Bridge." 

-Liam Phillips 

a • • • .•.. 



SARAH MCLACHLAN 
Afterglow 
Nettvverk 
*** 

days. This would certainly explain 
lyrics like "I'm gonna get on my 
accelerator/ and show you how good 
I feel." 

But Roberts makes it clear that he's 
not totally on the wagon, so those 
who enjoyed the darker I Don't Care 
That You Don't Mind, and his visceral 
live album Crash Test Dude, can take 
heart. Puss 'n' Boots closes with the 
line "I think I'll have just one/ well, 
maybe just another one/ of course, 
the third one's so much fun." 

Roberts may be a happier man, but 
he certainly hasn't found Jesus. 
Thank the Lord. 

- Marc Zienkiew cz 
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HAWKSLEY WORKMAN 
lover/fighter 
Isadora/Universal 
*** 3/4 

While Calgary's C-train runs at 10 
minute intervals, it only makes the 
city's transit system a baby-step better 
than Winnipeg's because the buses run-
ning from the train stations are crappy, 
leaving every half hour at best. 

One biting cold winter day, just miss-
ing the No. 10 Market Mall, I was stuck 
waiting out one of these 30-minute 
timeframes in a rank bus shelter next to 
a guy who insisted on singing along 
with his headphones, which were play-
ing Workman's for him and the girls. This 
stranger brought out the worst in 
Workman, and I could never bring 
myself to like that particular CD. 

But then I heard that Workman did 
some work with Sarah Slean, so I tried 
to like him, but then I heard some work 
Slean did without Workman, and it was 
just as good, if not better, and I hated 
all of the undeserved attention and rat- 

ings Workman continued to collect. But 
then I heard that Workman signed 
Serena Rider to his new label, and again, 
I wanted to like him. But then I heard 
that young Rider was losing a bit of her 
twang under Workman, whose eccen-
tric-pop, yet still clearly pop sensibilities 
were influencing her three octave range. 
I couldn't like him. 

And I still couldn't like him when I 
saw the cover of lover/fighter, which is 
reversible, like some jackets and bathing 
suits. But someone once said, never 
judge a book by its cover. From it's 
opening lyric "Fuck you./You're drunk 
and acting tough" to "Gets you remem-
bering/And the smallest things/Just 
make you cry./Autumn's here," this 
album actually makes public transporta-
tion tolerable. 

- Ruth Shead 

The good news with Sarah 
McLachlan's latest is that it's not as 
bad as her last. On the other hand, 
it's certainly not as good as her best, 
so the album is something of a 
mixed blessing for fans. 

Afterglow is McLachlan's first 
album of original material in six 
years, following up 1997's disap-
pointing Surfacing. Since she peaked 
with her 1993 album Fumbling 
Towards Ecstasy, McLachlan has 
earned a reputation as an adult con-
temporary queen, largely through 
the overplay of such middle-of-the-
road hits as "Angel." Fortunately, 
Afterglow sees her move away from 
this - sort of. 

As with Surfacing, Afterglow opens 
with a strong single, "Fallen," which 
offers a promise the rest of the 
album never quite follows up on. 

There are a few brutally saccharine 

ballads here, such as "Push," which, 
with its gentle melody and lyrics like 
"Every time I look at you the world 
just melts away," sounds destined for 
overplay as a single down the road. 

Fortunately, these tracks are inter-
rupted by some well-written songs. 
With crunching guitars and down-
right angry vocals, "Stupid" is proba-
bly the closest thing McLachlan has 
written to a rock song since her 
cover of XTC's "Dear God." And 
"Train Wreck" sees McLachlan play 
with funk guitars in a genuinely 
catchy song. 

So while it certainly doesn't match 
her best material, Afterglow proves 
that after six years, some Sarah 
McLachlan is better than no Sarah 
McLachlan at all. 

-Joff Schmidt 

SAVES THE DAY 
in reverie 
Vagrant/Dreamvvorks 

This CD came with a free yoyo. 
Seriously. It says "Barenaked Ladies" 
on it and everything. Most people 
would see this as a rather clever tie-in 
with the album's concept of being 
"everything to everyone." Maybe, but 
it actually has much deeper signifi-
cance. 

The yoyo is a great metaphor for 
BNL's career. Their first three albums 
were original, quality works. But when 
they hit it big in the U.S. with Stunt, 
the yoyo started dropping. The Ladies 
became known for catchy but dispos-
able hits like "One Week" and 
"Alcohol." One had to wonder if they 
were more concerned about pleasing 
American radio than they were about 
making quality music. 

But just like a yoyo, BNL is starting 

Rufus Wainwright says he titled his 
newest release Want One because it sums 
up what he wants. (Also because in only 
six months, the Canadian singer-song-
writer recorded 30 tracks, the remainder 
of which will follow on Want Two.) 

At first Want One seems to be as 
trendy and well dressed as your average 
metrosexual. But stylish becomes over-
stylized and, at times, Want One disinte-
grates into a tasteless self-serving racket. 

Produced by Marius deVries (Bjork, 
Madonna, David Bowie), Want One digi-
tally layers vocal parts to create har-
monies - at times up to 350 voices 
strong. If Wainwright's lyrics are an 
attempt to differentiate between what 
he wants and what he needs, the 
arrangements come across as superficial, 
destroying any reason to believe 
Wainwright. Pretty turns ugly and pre- 

to bounce back. Everything to Everyone 
brings back the quality songwriting of 
their earlier albums. "Shopping" is one 
of the funniest political satires to come 
around in a long time, and would not 
sound out of place on their goofy 
debut Gordon. "Maybe Katie" brings 
back memories of their classic song 
"Jane." 

Songs like "Another Postcard" have 
definite top 10 potential, though, so 
fans of the band's more radio-friendly 
work will not be disappointed. 

Yoyos are fun. 

- Marc Zienkiewicz 

RUFUS WAINWRIGHT 
Want One 
Dreamworks 
** 

tentious, and begs to be ostracized like 
badly bleached hair. 

But there's a lot of shit out there, and 
comparatively, Want One's determina-
tion to be different doesn't fail entirely. 
"VicioUs World," "Go Or Go Ahead," 
and "Dinner at Eight" are catchy 
enough to be addictive. And cameos by 
Wainwright's mother Kate McGarrigle 
and his sister Martha Wainwright 
ground the album, explain Wainwright's 
excessiveness, and perhaps forgive him 
all at once. 

- Ruth Shead 

Coupling cutesy with whiny, emo 
is one of the most irritating music 
genres today. The latest offenders on 
the scene are Saves the Day with 
their latest release, in reverie. 

The band's fourth album rolls right 
along its path of slowed tempos, and 
whining vocals, into a pit of emotive 
despair. Punk influences found on 
previous albums have disappeared, 
and are replaced with pure, mel-
lowed emo. Yes, they are sometimes 
poppy, but let's face it, getting past 
Christopher Conley's newfound 
nose-driven vocals is pretty much 
impossible. 

The band did manage to salvage its 
handsome harmonies and morbid 
lyrics - "If I could move just one fin-
gernail/ to scratch your name on the 

Two years after his drunken ram-
page at Folk Fest, Brad Roberts has 
created the best Crash Test Dummies 
album yet. Right from the opening 
strains of "It's a Shame," he sounds 
like he's cut down on the Extra Old 
Stock and is enjoying life again. 

Puss 'n' Boots is so damn positive, 
it would make a great soundtrack for 
a Jim Carrey comedy. Even more 
somber numbers like "Never Bother 
Looking Back" and "I'll Never Leave 
You Alone" are graced with a tran-
quil optimism bound to cheer any-
one up after a long hard day at 
school. 

Roberts, looked rather hefty on the 
cover of Uptown recently, so maybe 
he's just feeling nice and full these 

CRASH TEST DUMMIES 
Puss 'n' Boots 
Cha-Ching 
**** 1/2 

BARENAKED LADIES 
Everything to Everyone 
Reprise 

*** 1/2 

back of my hand." But true fans of 
previous records are guaranteed to be 
disappointed. Gone are the imagina-
tive song structures, instead replaced 
with the sadly typical verse to chorus 
lyrical repetition. Comparisons of 
their mellowed sound, could be made 
to old Weezer, with an almost '50s 
tone. Highlights of the album 
include "Rise," and "Tomorrow Too 
Late," both which have great har-
monies. in reverie is sure to have fans 
split across the line as to whether 
this band in on their way out or here 
to stay. 

- Tara Woodbury 



RED RIVER 
MERCANTILE 
	 est. 2003 

Purveyors of General 
Merchandise iE Supplies 

%NOT HIER RRCSA VENTURE 

••"Ct  TEACH ENGLISH 
I I .1 	OVERSEAS!! 
- Become an excellent teacher 

of English to speakers 
of other languages. 

- Certify in-class (5 great days) 
or by correspondence. 

- No experience required. 
TEAM TESOL Institute 

Your passport to the world 
of teaching English! 

1-866-GO-WORLD www.teamtesol.com 

You Asked For It 
You Got It !!! 

New Store Hours 
Mon—Thurs 

7:30 am to 8:30 pm 
Fri 

7:30 am to 4:00 pm 

Check out the Coke Special 
For the Month!! 

Enter to Win A Director's 
Chair 

.411A14 A.11:731C0 

-THEE COUNTRY SUPERSTORE' 
Specializing in Leasing Financing New & Used Vehicles 

DAVID ABAS 
CHIEF COOK & BOTTLE WASH ER 

Phone; (204) 694-9099 
3 Miles North of Perimeter 

	
Cel: (204) 299-9333 

On Route 90 (Hwy #7) 
	

Fax: (204) 633-1920 
Em ail: Davee a b as a uto. ca 
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Pictures from the dark side 
Hallow's Eve awakens inner freak in RRC students at 

Notre Dame campus social photos by Matt Williamson 

There's Money to be Saved 
@ the Merc !!! 

Located just inside the William St. Atrium Entrance 
Another Service Provided By Your RRCSA 
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1+1 National Defense 
Defence nationale 

The rewards 
make all the 
difference 

Les avantages 
font toute la 
difference 

Si vous possédez les competences 
que nous recherchons, votre 
education post-secondaire pourrait 
vous mener a une carriere differente 
en haute technologie, au sein des 
Forces canadiennes! 

Vous apprecierez les defis stimulants, le travail en equipe, 
les nombreuses perspectives et la security d'emploi, 
ainsi que : 

une indemnite de recrutement de 10 000 $ 
pour les diplomas de niveau collegial de l'un des 
programmes designes* 

OU 

une indemnite de recrutement de 20 000 $ pour 
les ouvriers specialises qualifies dans un secteur 
civil particulier*. 

Pour obtenir de plus amples renseignements, veuillez 
communiquer avec nous des aujourd'hui. 

*Les cows et metiers admissibles cornprennent : 
technicien/technologue en genie electronique, 
technicien en genie informatique, technicien 
en informatique ou en reseaux d'informatique, 
technologue en radiologie, technicien 
en telecommunications, technicien 
en communications sans fil, ingenierie 
des telecommunications. 

If you have the skills we're 
looking for, your college 
education could be your 
ticket to a high-tech career 
with a difference in the 
Canadian Forces! 

You'll enjoy our high level of challenge, 
teamwork, opportunity and job security, 
as well as: 

$10,000 signing bonus for college graduates 
in designated programs* 

OR 

$20,000 signing bonus for specified civilian 
trade qualified journeymen*. 

To learn more, contact us today. 

*Eligible courses/trades include: Electronic Engineering 
Technician/Technologist, Computer Engineering Technician, 
Computer/Computer Networks Engineering Technician, 
X-Ray Technologist, Telecommunications Technician, 
Wireless Communications Technician, Communications 
Engineering Technology. 

Strong. Proud. Today's Canadian Forces. 
Decouvrez vos forces dans les Forces canadiennes. 

1 800 856-8488 
www.forces.gc.ca Canada' 
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