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If you’re one of the lucky 
students nearing the end of your 
studies at Red River College and 
plan on donning your cap and 
gown this May, you have to apply 
to do so. 

RRC has implemented a new 
process that requires all students 
intending to graduate at the end 

simple form and submit it to one 

located at both the Notre Dame 
and Princess Street campuses. 

The forms are available in 

Continuing & Distance Education 

116, NDC), in the Registar’s 

at http://www.rrc.mb.ca/index.
php?pid=724.

The deadline for all 
applications is March 30. 

Wanna graduate? Apply. 
KRISTY RYDZ 
newsprojector@gmail.com

Those old digital cameras 
collecting dust on your shelf 
could be helping kids get creative. 
The United Way has partnered 
with the Coalition of Community 
Based Youth Serving Agencies 
to run digital photography 
workshops for around 300 young 
people throughout April with the 
goal of teaching them about art 
and their communities. 

 “Art is a tool for community 

development, social change 
and individual growth,” said 
Kate Fenske, director of 
communications for United 
Way, in a press release. “These 
workshops will teach youth new 
skills and self-expression, through 

self-esteem. This can make a big 
difference in how they approach 
school and interact with others.”

To help the after-school and 
mentorship programs create a 
photo exhibit featuring videos, 
projections, posters and black 

and white prints, the United Way 
is looking for your old cameras. 

Donations of any cameras 
with compatible accessories like 
batteries, memory cards and USB 
cords can be dropped off at the 

throughout March. For more 
information, check out www.
unitedwaywinnipeg.mb.ca. 

Help kids, the United Way take a shot 
KRISTY RYDZ 
newsprojector@gmail.com

If you work for Canad Inns 
and are an RRC student, $50,000 
in scholarships have your name 
on them. 

Announced last week, 
Winnipeg-based Canad Inns 
has established 28 new awards 

graduating students of the 
college. To reward their own 

current employees, preference 
will be given to those working for 
them, but the competition for the 
remaining money and recognition 
is open to all students. 

According to the college, 
the awards will not only give 
deserving students recognition, 
they will help with the economic 
crunch students often face. 

“The culinary and hospitality 
industry has told us it needs more 
skilled staff, and this scholarship 

program will help us meet that 
labour demand,” explained Dr. 
Jeff Zabudsky, president of Red 
River College, in a press release.  

“This is a real win-win for RRC and 

assistance for our students, and 
rewards hardworking Canad Inns 
employees at the same time.”

be handed out this spring. 

New Canad Inns Awards announced for RRC students 
KRISTY RYDZ 
newsprojector@gmail.com

Jenette Martens
Miguel Martinez
Chris Gareau
Conor Lloyd
Kristy Rydz
Karine Driedger
Rosemary Dominguez
Vanessa Kunderman
Jennifer Clark
Brenlee Coates
Richard Bracken
Kamila Konieczny
Matt Preprost
Taylor Burgess
Matthew Meisner
Sula Johnson
Dan Vadeboncoeur
Jill Winzoski
Jarred St. Germain
Trevor Adam Gill
Sean Ledwich
Emily Baron Cadloff
Melody Rogan

Gaetan Harris
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Let’s party. 

From the Dictator’s Desk
MELODY ROGAN 
editorprojector@gmail.com
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Students looking for a 
summer job need look no fur-
ther than STEP, which is run 
by the Manitoba government. 
STEP, which stands for Summer 
Temporary Employment Program, 
matches students and their skills 
with jobs in various departments 
and crown corporations in the 
Manitoba government.

Sandra Lytwyn, program 
consultant for STEP, said the 
process involves both the pro-
gram and departments working 

for the position.  
“The departments and crown 

corporations submit a request to 
STEP to hire a student and pro-
vide STEP with the job criteria 
that the student requires. Once 

-
ments go through an interview 
process with them to determine 
the best one suited for the job,” 
said Lytwyn. 

Anyone 16 or older is eli-
gible for the program, as long as 
they are attending school. Last 
year 7,657 students applied for 
the 1,500 jobs available through 
STEP. 

“Given the demand, not all 
students will be successful in 

government. We do have many 
students who are re-hired in their 

previous jobs as well as students 
who register each year,” Lytwyn 
said. 

Employment opportunities 
include full-time summer jobs for 
students—including those with 
disabilities—and part-time work 
during the year for post-second-
ary students. There are also a 
limited number of exchange op-
portunities in Quebec. Most jobs 
pay between $8.72 and $11.30 an 
hour. 

“The STEP program provides 
students with many opportunities 
to develop their skills in positions 
which are career-related. Students 
bring enthusiasm, interest and 
commitment to the workplace, 
which are highly valued by the 

Province of Manitoba,” Lytwyn 
said.

Jordan Lonpajo, a second-
year University of Winnipeg 
student, was accepted into STEP 
in January 2008. He worked as 
an assistant case manager with 
Manitoba Housing and Family 
Services where he helped do the 
paperwork for people in need of 
welfare.  

“I did STEP to further my ca-
reer and just basically give myself 
experience for after school and 
looking for a job,” he said. 

Lonpajo said he had a good 
experience with STEP, including 
the application process, which 
is completed online through the 
Manitoba government website. 

“It was actually really easy; 
it’s basically a user-friendly site. 
It gives you all the directions for 
where you have to go,” he said. 

As for his advice to other 
students about STEP, he had one 
thing to say: try it. 

“It’s a really good experience 
and you meet a lot of good people 
and develop good friendships,” 
he said. 

Lonpajo was able to get a 
summer job in New Brunswick 
working with the Minister of 
Tourism because of connections 
he made through STEP. 

For more information about 
STEP opportunities, visit www.
gov.mb.ca/educate/studentjobs/
index.html.

STEP toward a summer job
JENETTE MARTENS 
jenettemartens@hotmail.com

C h a l l e n g e s . 
Students, your caf-
feinated columnist 
included, typically 
try to avoid these 
in light of simple 
and easy tasks and 
assignments.  

That said, I’m 
typically a ‘look 
for a silver lining in 

the grey cloud,’ kind of girl. But 
most of the time it’s in retrospect 
and after a whole lot of whining 
and complaining about things 
not working out how I’d wanted 
them to. Lately though, I’ve come 

cloud hanging overhead. 
Over the past year-and-a-half, 

I’ve been inspired (and deadline-
driven, thanks to a major course 
in the Creative Communications 
program) to plan a concert fund-
raiser in support of the Main 
Street Project. The facility, which 
offers detox, shelter and coun-
selling services, is a haven for 
those in Winnipeg in the direst 
circumstances due to poverty and 
addiction. 

I’m an aspiring journalist 
and a writer at heart, so taking 
on an event, especially one that 
my graduation depended on, was 
a bit of a challenge. OK, a huge 
one. Since last summer, I’d been 
writing, calling, emailing, hold-
ing meetings, drafting plans and 
designing marketing campaigns 
in the hopes of having the musi-
cal and informational event take 
place this May. 

By December, bands had 
signed on, sponsors were inter-
ested and I even had a logo. So, 
the organization behind me all 
the way gave me a cheque to book 
the Burton Cummings Theatre 
for the concert extravaganza. 

In January, when I hadn’t re-

or email from the venue, I started 

to worry. So, I called just to check 
up, thinking they just didn’t have 
a moment to let me know every-
thing had been booked. 

Wrong. 
Thanks to a dynamic duo 

who planned an event in 2008 
that looked to be connected to the 
Main Street Project when, in fact, 

-
nization, the Burton Cummings 
Theatre wasn’t comfortable hold-
ing my concert there. 

I was, to say the least, heart-
broken. Those on the organiza-
tion’s board whom I was plan-
ning the event with had no idea 
of this reputation the Main Street 
Project had as a result of this ill-
planned 2008 venture. 

After many tears, profanity-
laced conversations and serious 
looks at the situation, our plan-
ning committee decided that the 
event still needed to happen at 
the Burton Cummings Theatre, 
but clearly that wouldn’t be hap-
pening anytime soon. 

However, yours truly still 
needed to graduate. So my dream 
shifted to creating a rock-solid 
event plan with tactical elements, 
contact information and every-
thing else that we’ll need this fall 
when the event really happens. 

So, why did I tell you this 
story? It wasn’t to talk about 
the Creative Communications 
program, or my own project. It 
was to express that sometimes, 
as a student and in life, you 
learn more from the challenges 
than the successes. If my event 
had happened seamlessly, sure I 
would have raised money for a 
crucial organization in Winnipeg 
and gained a few skills. But fail-

taught me more about how the 
real world works, allowed me to 
hone my problem-solving skills 
and has truly challenged my abil-
ities. And, honestly? When the 
event does happen, that success 
will feel that much sweeter. 

Commentary
KRISTY RYDZ 
newsprojector@gmail.com

Caffeinated
www.paulmphotography.com

www.thelostatlantic.com



My name is Richard Wolter, I am a third year Business Administration student and I am running 
   for the position of V.P. Support Services fo  I commit to raise the

ion; I will also create different kinds of fund
   raisers to reach and help the ones in need, generating awareness from those who can help. I  
   would also like to create more interest from the students regarding the sports teams from Red
   River College, seeking a greater attendance on game days and a bigger number of students  
   joining the team either by playing or staffing. Creating awareness of 
   and how helpful it can be for students is one of my main commitments.

My name is James Cook & my platform for the year will consist of 5 points: 
ssociation and the services they provide 

2.) Working on getting Princess Street better events that students want to attend 
3.) Work with the fitness center to get more fitness programs for students

dly display their work for everyone to see  
5.) Help create more student space in the hallways to compensate for the lack of lounges 
Reduced Inconveniences, added network opportunities and making awareness of what our  
campus has to offer are some of the changes that I want to bring if Re-elected Vice President
of Princess Street. I am open to discussing the details of these proposals at any time. 

My name is Joshua Stolar, I am a second year Business Administration student at the Notre  
   dame campus. I am running for VP Academic. The position of VP Academic is one that requires
   great personal and communication skills, and I feel that I possess both. I enjoy playing sports,  
   so I know how to properly play a team role, as well as being a leader when necessary. I would l 
   like to allow every student the opportunity to ask me questions or give me feedback on matters 
   that pertain to them. The reason that this school exists is because we have students, so a large 
   emphasis should be placed on making them happy. If we can make the students happy, that  
   will make the school a better place for all involved.

My name is Chantell Quill (President Elect). My platform identifies areas for positive change. I would  
like to focus more efforts on creating greater awareness of scholarship, bursary and award
opportunities offered by the Stud ege. I would like to improve  
Red River College by strengthening communication between the Notre Dame and Princess Street  
Programs, in addition to the independent departments. I recognize the need for continued supports  
in personal, financial and academic for students. A drop box located at each campus can act as a
means of communication for student inquiries and suggestions. Over the years both the Board and  
the College have grown in credibility, diversity and strength. It is my intention to add to that growth

rt each other for a greater College experience! 

Hello, my name is Derek Krywyj. I am a third year Business administration Integrated student,  
ssociation President. Although I have thoroughly  

   enjoyed my time in this position, I was originally elected by the students as the Vice President  
   Academic, as this is where my true passion lies. Being Vice President has allowed me to affect  
   positive change in the lives of many students and if re-elected I would be able to provide  
   continuity, experience and direction to help solidify efficient and effective delivery of services  
   to students.  
   Now, as a voter I want to know one thing; why should you vote for me. Well, I have delivered
   on my past campaign promises, I am a man of honesty and integrity, and I know how to  
   aggressively advocate without jeopardizing the sensitivity of the issue at hand.
   So, Come election day;  VOTE KRYWYJ!!!

 position to be to serve the student body not
with my own opinions and views, but rather with the opinions and views of the student body itself. It
is with this position that I intend to base my stance on issues that come to be in the upcoming school  
year, by taking into account the ge values, and use them to make a  
unified stance. Looking out for the welfare of the student body and voicing their opinions, concerns  
and positions surrounding any issues that may arise will be my main concern and objective in the
upcoming school year if elected as President of the SA. 
I look forward to the upcoming elections, and I urge you all to make your voice heard and your  
opinions count by coming out to vote on April, 1st and 2nd.
Thank you, Stephen Pratt 

Make it yours!

Check out the
SA website @ 

www.rrcsa.com  
P110-160 Princess Street 

Winnipeg, Manitoba
CM20 - 2055 Notre Dame Avenue 

Winnipeg, Manitoba
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When was the last time you 
saw your doctor? How many 
days in advance did you have to 
book your appointment? Did you 

These questions are the result of a 
doctor shortage; an issue that will 
only get worse over time, accord-
ing to a recent study. 

The study, called Physician 
Resource Projection Models, was 
performed by the Manitoba Centre 
for Health Policy (MCHP) and 
was commissioned by Manitoba 
Health & Healthy Living to an-
ticipate the demand for doctors 
up to the year 2020. The report 
suggests that there will be an 
increase of services requested by 
the public in all areas, including 
the four physician specialty areas 
of general practice, orthopedic 
surgery, pediatrics and general 
surgery. 

To combat the problem, the 
University of Manitoba is accept-
ing over a hundred students into 
the faculty of medicine; however, 

the demand for more doctors just 
keeps growing.  

Niki Boyko, a current 
University of Manitoba medical 

in the report.  “This report con-

province. The solution will not be 

we increase class sizes, we will 
also need to increase resources to 
educate the class.” 

Increasing enrolment poses 
another problem, according to 
another University of Manitoba 
medical student, Francisco 
Mendoza. “The class of 2012 
is the largest in the history of 
Manitoba. One problem with this 
is that the capacity of the facilities 
at the University of Manitoba are 
reaching their limit, and if class 
size is to be increased further, 
new facilities and teaching staff 
will be needed.” 

The report suggested that the 
shortage of doctors in our prov-
ince could continue for another 
decade. The trends are described 
as “unsustainable” if this contin-
ues into the next decade.   

Recently, the government 
introduced some initiatives to 
help with current and projected 
shortages. Manitoba introduced a 
new Physician Assistant program 
in 2008 and allowed nurse prac-
titioners to work in Manitoba as 
of 2005.  

Also noteworthy, the 
Winnipeg Free Press reported 
in early March that around 60 
per cent of medical students set 
to graduate this coming year are 
slated to stay-put in the province. 
That number is one of the high-
est retention rates ever, with 52 
of 91 graduates planning to work 
in Manitoba, which is up from 38 
graduates in 2008. However, the 
reality remains that only 16 of 
those sticking it out are aiming 
to become general practice physi-
cians. 

The MCHP suggests that 
doctor shortage numbers are only 
an estimate. The report says that 
predicting physician resource 
needs for the future is an inexact 

need to be revisited every few 
years.  

Manitoba short on MDs 
MIGUEL MARTINEZ  
smigs@shaw.ca

It was Ash 
Wednesday.  I was 
sitting at home 
cutting together 
another series of 
visuals from Italy 
and Germany for a 
video doc I recently 

when I received a 
text message.  

“I just went to go get my 
-

ure out why the guy was looking 
at me weird…I still have ash on 
my forehead – god I am a loser.”

Now, being the good church-
going Christian that I am (I actu-
ally go to church at Christmas and 
the occasional baptism), I had to 
ask her why she would even have 
ash on her forehead.  That’s when 
I was informed that it was Ash 

and since then I can’t seem to get 
away from people giving things 
up for the next 40 days.

But the more I hear about 
Lent, the more I believe that it 
seems to be going further and 
further away from its original 
purpose.  Let’s be clear here for 
a minute, just because I don’t go 
to church doesn’t mean I don’t 
understand and appreciate others’ 
religions.

Except since Lent seems to 
have become the butt of a joke, 
here is my list of useless/stupid 
Lent jokes that I have heard in the 
last 10 days:

I am giving up work.

I am giving up Lent. 
Can I give up work and 

Lent?
I’m giving up school. 
I’m giving up giving up. 
They poke fun at it on the 

radio, the TV, and I guess I am 
mildly taking a stab at it in my 
column.  But really, has Lent 
become more of a trial-and-error 
period for interested parties to at-
tempt giving up things like smok-
ing, cheese, chocolate, sex, TV, or 
even junk food? 

Isn’t the real purpose of Lent 
a journey to enlightenment?  I 
can’t believe that giving up choc-
olate for 40 days will give us the 
same experience that Moses had 
while he spent 40 days on Mount 
Sinai with God.

But maybe I am being a 
little too harsh on this religious 
event.  After all, things change, 
everything evolves.  Maybe it 
isn’t about what you give up, but 
the continued dedication to your 
faith?  I guess that could be con-
sidered a fair statement.  

Nah, I’m not being too 
harsh. I think this is just another 
indication that things are chang-
ing more and more every day.  
Things evolve, and step-by-step 
many things will change.  Next 
thing we know Christmas will 
occur entirely over the Internet.  
Weddings will start and end on 
Facebook without the couple 
ever seeing each other or con-
summating the marriage.  And 
Lent…well, they already have a 
Facebook group for Lent. I guess 
the next big thing will be a Lent 
Tweetup! 

rantings of an unapologetic hack
CONOR LLOYD 
c.lloyd@mts.net

TrueBlue:

Their grounds are decorated 
with four sleeping bags, a perched 
box, and several cardboard signs 
with writing on them in thick, 
black marker. They also have 
money piling up in donation 
boxes and are not going hungry 

– they even turned down my 
offering of food.

“Before seven, we’d already 
had two coffees offered to us,” 
said Kelsey Noakes, one of 
four Asper School of Business 
students participating in 5 Days 
for the Homeless, a national 
campaign which raises funds and 
awareness for homelessness and 
poverty in Canada.

The group of students 
roughed it from March 15 to 
20, meaning they slept outside 
University Centre at the 
University of Manitoba and 
were barred from indoors from 
9 p.m. to 7 a.m. (except in cases 
of bathroom emergencies), and 
could only accept food directly 
from other students and passersby, 
or non-perishables at donation 

centres on campus.
They also didn’t shower, 

which Noakes expected to enrich 
the realism of their experience 
come Friday.

“We still look like students,” 
she said on the Monday night 

it easier to relate to us.” By 
Friday, she and her comrades 
hoped to change people’s biases 
about homeless people and 
homelessness as it is often too 

their set goal of $5,000 by week’s 
end.

“After visiting RAY 
[Resource Assistance for Youth, 

students’ efforts]… there’s more 
of an invisible homelessness,” 
said Jeff Lloyd, another U of M 
participant. “They may have a 
place to stay but no place that’s 
really a home where they’re 
comfortable.”

glimpse at a real reaction to 
homelessness came at 7 a.m. 

who was formerly “enjoying a 
morning stroll” to school started 

booking it past them at full speed, 
head down, said Lloyd.

But most people on campus 
were forewarned by media 

out it was a student-oriented 
activity when they saw “5 Days 
for the Homeless” written on the 
cardboard signs.

The four students were 
selected through an essay writing 
contest, and became interested 
after the Commerce Students’ 
Association made a presentation 
about homelessness and the 
event. 

None of them got a wink of 

temperature only dropped to -5, 
because they were uncomfortably 
cold.

“It was pretty shocking how 
cold it got at night,” said Lloyd.

The fundraiser is only open to 
business students because “it’s a 
liability thing,” explained Noakes. 

“We had to sign something saying 
if we got sexually assaulted, it 
wasn’t their fault.”

“Or if we get hit by lightning,” 
adds Lloyd.

Homeless students
BRENLEE COATES 
healthprojector@gmail.com

www.queercents.com
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Manitoba Hydro has been 
the centre of many heated debates 

and has made headlines all over 
the country. Recently, the com-
pany has generated positive pub-
licity for its environmental initia-
tives, including the construction 

of the new Manitoba Hydro head 

Hydro has been praised for being 
Manitoba’s leader and innovator 
for environmental sustainability, 

however, not everyone shares 
this positive opinion. Interest 
groups, lobbyists and First 
Nations people have a very dif-
ferent perspective of the com-
pany.  To this group, Manitoba 
Hydro represents greed, op-
pression and the destruction of 
an ancient culture.  

On its website, Manitoba 
Hydro has an environmental 
statement promising to, “inte-
grate environmentally respon-
sible practices in all aspects of 
business.” To Fresh Energy, a 
green energy policy group in St. 
Paul, Minnesota, this company 
mission statement is simply not 
enough.  

“We want to bring light to 
the fact that there are many 
native communities impacted 
by how we get our power. 
Manitoba Hydro should take 
responsibility for how their 
business affects these people,” 
said Rick Fuentes, the media 
relations specialist for Fresh 
Energy, in an online interview. 

Minnesota is one of 
Manitoba Hydro’s biggest 
American customers, buying 
approximately $800 million 
worth of hydro power every 
year. In 2007, a new Minnesota 
law forced Manitoba Hydro to 
account to its state legislature 
every year. The company was 
to report how its hydro electric 
dams impacted the environ-
ment and First Nations people 
covered by the Northern Flood 
Agreement. According to the 
government of Canada website, 
the Northern Flood Agreement 
is a signed treaty that Manitoba 
Hydro made with the Aboriginal 
Peoples of northern Manitoba 
to build hydroelectric dams. 

The state Environment and 
Energy Omnibus Bill requires 

report on environmental dam-
age to shorelines. According to 
Fuentes, Manitoba Hydro has 
failed to report to the legisla-
ture. 

“We have been lobbying for 
eight years to force Manitoba 
Hydro to provide more infor-
mation about conditions in the 

First Nations communities, where 
the provincial crown corpora-
tion operates. So, we were not 
surprised when they [Manitoba 
Hydro] failed to comply with the 
bill,” said Fuentes. 

Fresh Energy is not the only 
group to create controversy for 
Manitoba Hydro. Filmmaker 
Dawn Mikkelson’s documentary 
Green Green Water also shows 
the company in an unfavour-
able light. The documentary ex-
plores the relationship between 
Manitoba Hydro and the northern 
Aboriginal communities involved 
in the Northern Flood Agreement.  

In the documentary, 
Mikkelson travels to northern 
Manitoba to meet the Cree people. 
According to Mikkelson, these 
people are living in, “mass pov-
erty, environmental and cultural 
devastation and hopelessness.” In 

decades of governmental dam de-
velopment in northern Manitoba 
have impacted the Cree commu-
nities environmentally and cultur-
ally. Manitoba Hydro dams have 

people, including the destruc-
tion of homes, and the increase 
in both unemployment rates and 
displaced residents.  

Glenn Schneider, the divi-
sion manager of public affairs at 
Manitoba Hydro, was also fea-
tured defending the company in 

Manitoba Hydro launched the 
website www.greengreenwater-
biased.com to correct what they 
called “misinformation and in-
accuracies included in the docu-
ment.”  

“In all the studies that were 
done, we never realized that this 
would have such an effect on 
these people and we had to com-
pensate them. Compensate them 
in monetary value to try and make 
their lives better,” said Schneider 
in an interview.  He also accused 

representing an objective inter-
pretation of Manitoba Hydro’s re-
lationship with the First Nations 
people.  

An Environmental 
Management System (EMS) has 
been implemented to monitor the 
impacts of the company’s actions 
on the environment. According 

to Schneider and the Manitoba 
Hydro website, an EMS is a set 
of tools that allows the company 
to identify its environmental im-
pacts, evaluate performance, and 
make improvements.  

“It’s an environment commit-
ment and responsibility program 
based on land, water, air, and 
wildlife. So, for example, it moni-

emissions, oil spills so that we 
can track them, deal with them 
and measure our performance,” 
said Schneider.  

Although Manitoba Hydro 
has received some negative re-
sponses for its treatment of First 
Nations communities, it has also 
generated some positive press 
when it comes to constructing en-
vironmentally-friendly buildings.  

in downtown Winnipeg has been 
called the model for cold climate 
design and won the Canadian 
Architect Award of Excellence 
in 2006. Canadian Consulting 
Engineer magazine calls the new 
building, “A model of energy ef-

-
grating a host of green systems 
and technologies.” The 690,000-
square-foot tower uses 60 per 
cent less energy than the Model 
National Energy Code of Canada 
for Buildings requires. 

According to the Government 
of Canada website, the Model 
National Energy Code of Canada 
for Buildings sets cost-effective 
minimum requirements for en-

The Canadian Commission on 
Building and Fire Codes states 
that buildings have to calculate 
the consumption of electric-
ity, fuel, heating, cooling, pumps, 
fans and auxiliaries yearly.  

Some of the key features in-
cluded in designing the building 
are double façade and opening 
windows to allow natural venti-
lation. The building runs on 100 
per cent fresh air through raised 

geothermal heating and cooling 
system that extracts heat from the 
ground in the summer months to 
use in the winter months.  

“It just may be the most ener-

and buildings,” said Schneider.

Manitoba Hydro: The green or greedy debate 
KAMILA KONIECZNY 
kamilamagdalena@hotmail.com

gallery.andyramblings.co.uk
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The Independent 
Professional Project (IPP) presen-
tations by second-year Creative 
Communications students were 
held March 11 – 13 at the Park 
Theatre. 

An IPP is described as any 

marketing component that stu-
dents work on for most of the 
school year. Here are the impres-

about to embark on their own 
IPPs for next year, who attended 
the presentations.

Jill Winzoski

Creative Communications, I ad-
mit I was very concerned that it 
would demand that I repress my 
oddball nature. After hanging in a 
while and now recently watching 
the IPPs, I have a new lease on 
the program entirely.

The range and scope of the 
projects I saw was completely 
inspiring. From a grand, cabaret-
style talent show and ‘zine orga-
nized by the lovely Sula Johnson, 
to a brave and extremely moving 
novel by Melody Rogan (Michael, 
Row the Boat Ashore), to a stun-
ning documentary about the too 
little-known Ukrainian holocaust 
by Tania Kohut (Well Fed Lies), I 

-
sion in all of these projects.  

The diversity and individual-
ity of most of these presentations 
served to cement my hunch: the 
IPPs and Cre Comm as a whole 
can be a vehicle for a person of 
any personality and background 
to celebrate his or herself with dis-

and intelligence demonstrated by 
the majority of the presenters left 
me mildly star-struck and quite 
intimidated by the standards they 

polished works I found essential 
to the entirety of the presenta-
tions. Congratulations to all on a 
job extremely well-done. 

Jarred St. Germain
A variety of presentations 

were showcased, from video 
documentaries, short stories, ad 
campaigns and novellas, to name 
a few. It was so much to take in I 
felt shell-shocked at some points.

Each presentation demon-
strated a year’s worth of work. 
Students presenting were not shy 
to admit to the blood, sweat and 
tears they invested. 

Jaimee Sy presented a video 
documentary titled Turning 
Eighteen: Nikay’s Debut, which 
documented a Filipino girl’s com-
ing of age. She described her joy 

of very little sleep and hard work. 
But it’s been worth it, I learned 
so much from this project, I’ll al-
ways look back with pride.”

I wish we could have seen 
more. For the video documenta-
ries we only got to see about two 
minutes each due to time con-

someplace later in their entirety.
I was impressed with all the 

presentations, and maybe a little 
intimidated. More than anything 
I was struck at how polished they 
were. Even when mistakes or 

-
ple stood their ground, bayonets 

Trevor Adam Gill
As I watched the second-year 

students present their IPPs I was 
constantly thinking about how 
I would be standing up on that 
stage in a year’s time (hopefully). 

For me, attending the pre-
sentations put the IPP project into 
perspective in a way that nothing 
else could. Ideas for my own proj-
ect were cycling through my head 
for the entire two-and-a-half days.  
It gave me a better understanding 
of the amount of work it takes to 
complete the project and what it 
takes to create a memorable pre-
sentation.

It was very obvious that 
some of the projects were truly 

presenting them. Melody Rogan, 
Dave Shorr and Karen Kornelsen, 
among others, moved the crowd 
with emotional speeches about 

-
ters in their lives. I commend 
them for doing so.

Kudos to everyone who pre-
sented. 

Sean Ledwich
All the IPP presenters dis-

played an amazing array of talent 
and accomplishment. Most inspir-
ing to me were striking examples 
of strength and courage - talent 
combined with content that was 
personally meaningful.

When it was over I felt grate-
ful, humbled and privileged. 

Dave Shorr created an anti-
stigma campaign for schizophre-
nia and shared his own story of 
struggle with mental illness. He 
summed up a simple truth.

“I don’t think you should 
require courage to talk about 
something personal, to talk about 
struggle, you should be able to 
say these things without fear of 
judgement.”

Braden Alexander made an 
excellent promotional video for 
Camp Aurora, a camp for les-
bian, gay, bisexual, transgender, 
two-spirit and allied youth. It 
was an emotional experience for 
him to see kids feeling free to be 
themselves, especially as there 
was nothing like it when he was 
growing up.

Melody Rogan’s project to 
write a true story of tragedy and 
loss in her family left me awe-
struck. It showed the potential of 
creative talent to till the deepest 
pain in search of understanding 
and hope for healing. 

Congratulations to all pre-
senters. You set the bar very high 
for us.

IPP WRAP UP

Vote Richard Wolter  
      For V.P. Support Services 

In April 1st and 2nd of 2009,  
make sure you do your part by voting to 

elect the new executives for the  

there for you when you need it. 
      

VOTE !!! 

2009 IPP SUBMISSIONS

Nicole Trunzo &  
Crystal Klippenstein, event
Conor Lloyd, video documentary
Alisha Paul, short story collection
Faye Armstrong, radio
Megan Benedictson, 
children’s book
Margaux Tomac, 
promotional videos
Karen Kornelsen, true crime book
Rudy Gauer, television pilot
Hali McOuat, promotional video
Jess Hassard, research and website
Stephanie Verbong,  
short story collection
Josh Grummett, videos
Gillian Giesbrecht, event
Jayme VandenBerg, novella
Braden Alexander,  
promotional video
Pam O’Neill, novella
Dave Shorr, ad campaign
Justine Routhier, paintings/exhibit
Jaimee Sy, video documentary
Kristy Rydz, event plan
Dan Falloon, novella
Randell Mauricio, 
video documentary
Jennifer Clark, poetry
Mike Ambrose, novella
Ezra Ginsburg, promotional video
Kiera Fogg, screenplay
Cheryl Waldner, 
promotional DVD
Heather Baker, children’s book
Kate Schellenberg, event
Debbie Sookram, cookbook
Jason Krahn,

Brenlee Coates, event
Jolene Bergen, video documentary
Darren Cameron, radio
Randi-Leigh Michaniuk, novella
Christine Mazur, 
video documentary
Brynne Jonasson, children’s book
Payton Richardson
Julie Capone, linked articles
Taylor Burgess, music CD
Vanessa Kunderman, music CD
Paul Blawat & Mark Reimer,  
music CD
Burton Duncan, graphic novel
Gaetan Harris, television script
Ashley Morgan, 
promotional videos
Lisa Magnusson, children’s book
Wade Argo, coffee table book
Sheena Cormier, event
Richard Bracken,  
video documentary
Sam Karney, novella
Alexandra Rachey & 
Matthew Meisner, event
Cody Pierson & Chris Moskowec, 
video documentary
Will Cooke, television scripts
Candace Bowles, event
Kim Kaschor, book
Heather Bell, research
Sula Johnson, zine and promo party
Steve St. Louis, photo essay/exhibit
Dustin Plett, video documentary
Tania Kohut, video documentary
Lena Franford, promotional videos
Dan Vadeboncoeur, radio
Melody Rogan, novel
Meghan Duffy, promotions
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The one thing 
that has pushed 
technological in-
novation more than 
anything else has to 
be laziness.  Zenith 
knew this when 
they developed the 

1950 and astutely 
called it Lazy Bones, freeing 
viewers from a horrible life of 
forced channel-changing labour. 

Now the world is cluttered 
with clickers. Sure there are uni-
versal remotes, but I have yet to 
meet somebody who has success-

all their gadgets with one device. 
Plus what about all of the things 
that don’t have remotes? Why do 
we have to get off our collective 
lazy, fat ass to turn on the wash-
ing machine, oven, dishwasher or 

lights? 
Well, really, the light prob-

lem was solved with the introduc-
tion of the Clapper in 1986, but 
clapping our hands can be such 
a chore. Scientists in Japan have 
heard our groans and griping, and 
have invented an ingenious de-

into a complete blob of inactivity. 
The “Mimi Switch,” a.k.a 

the “Ear Switch,” is a set of head-
phones that measures movements 
inside your ears using infrared 
sensors. These movements would 
come from your facial expres-
sions, like a wink or twitch of 
your mouth, and be used to con-
trol anything electronic you want. 

This seems like a great idea 
for the elderly or physically dis-
abled, but it will be marketed 
to everybody as something that 
can remember your expressions 
and interpret them for you. For 
example, it will know when you 

should be playing a happier song 
on your iPod. 

“If it judges that you aren’t 
smiling enough, it may play 
a cheerful song,” developer 
Kazuhiro Taniguchi of Osaka 
University told the AFP.  Now we 
don’t even have to think of what 
we want to listen to or deal with 
the hassle of pushing buttons. 

Pushing buttons is passé due 
to phones with voice commands, 
but why stress your vocal cords? 
Just open your mouth like you 
are going to say something and 
your phone will call mom. You 
still have to use your voice to talk 
to her, but it’s a step in the right 
direction. 

Look for the Ear Switch on 
eBay and in stores sometime in 
the next two to three years, ac-
cording to Taniguchi.  We’ll 
just have to use the old reaching 
broom until then.

Science Salsa with...
CHRIS GAREAU 
spoofmasterc@hotmail.com

Kaboom!.
is seeking volunteers to be matched with families or youth who 
require support and encouragement unavailable through  their  

natural family network. 

As a 
you will be matched with a family or youth and asked to establish a 

supportive relationship.  Our hope is to build upon existing strengths, 
capacities and resiliencies of the family/youth in a culturally 

sensitive manner. 

A minimum of 6 hours of training will be provided. 

You will be supported by the Program Coordinator whose 
responsibility is to deliver Mentor training, support the Mentor team, 

match individual mentors to families/youth, and assist with needs 
assessment and to set goals and assign tasks. 

If you have had any experience or past involvement working with 
families or youth, you are strongly encouraged to enroll. 

This is a great opportunity to develop skills, work on improving your 
resume, and connecting with the community. 

For more information please contact 
Arlie Link, Family Mentor Program Coordinator 

Telephone: (204) 927-6987, Email: alink@metiscfs.mb.ca 

www.simpsonstrivia.com

What difference can an entire 
college campus make when it 
turns out the lights for one whole 
hour?

That’s the question the 
Red River College Students’ 
Association is hoping to answer 
when they shut down all non-
essential lighting at the Princess 
Street Campus for one full hour 
on Saturday, Mar. 28 in support 
of Earth Hour. The Notre Dame 
Campus will not be participating 
because there will be other events 
held there that evening.

Sara MacArthur, Red 
River College’s manager of 
sustainability initiatives, says the 
college’s participation will be 
two-fold.

“Earth Hour is an important 
event for college students, as it is 
an important opportunity to raise 
awareness about our electrical 
consumption.  This is something 
that most students don’t likely 
spend a lot of time thinking 
about,” MacArthur says. “Red 

River College is committed to 
the principles of sustainability 

– meeting the needs of faculty, 
staff and students today without 
negatively impacting future 
generations.  Participating in Earth 
Hour aligns with the college’s 
objectives.”

The Students’ Association 
will be holding a two-day 
Earth Hour blitz on Mar. 24 
and 25, encouraging people 
to sign up to participate in the 
hallways and atriums of both 
campuses.  Students can pledge 
their participation by writing 
their names and how they plan 
to participate on big paper light 
bulbs, which will cover the walls 
in main campus areas.

According to MacArthur, 
people would be surprised at how 
much energy can be conserved 
by turning their lights out for just 
one hour.  She gives the college’s 
participation as an example.

“Last month alone, Red River 
College spent more than $75,000 
by using enough electricity to 
power an average Winnipeg 
home for about 163 years,” she 

says.  “By participating in Earth 
Hour, the college will conserve 
enough energy to power a home 
for more than two months.”

James Cook, RRCSA VP 
Princess Street, says he was on 
board with the event from the 
beginning.

“It’s a big awareness thing 
about more sustainable ways 
of doing things,” he says.  

“Sustainability is of interest to me, 
and no one else seemed to really 

not?”
Earth Hour started in Sydney, 

Australia in 2007, when 2.2 
million homes and businesses 
switched off their lights for one 
hour.  According to earthhour.org, 
over 74 countries and territories 
have pledged their support for 
Earth Hour 2009.

“Little changes add up.  These 
little light bulbs can add up to 
something big,” says Cook.

Lights out for Red River College
MELODY ROGAN 
editorprojector@gmail.com

ectweb2.cs.depaul.edu
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Vice President Academic,
Reading Week
Doubled Scholarships & Bursaries for Students
Less Subjective Clinical, Co op and Practicum Evaluations

These are just some of the reasons you should vote for me.

I Have the to affect change!
I Have the to follow it through!
I Will all aspects of student rights!

for the team on

Election Day

-
After seeing an educational presentation at her school by 

the Epilepsy Association of Nova Scotia (EANS), 
Cassidy, who has epilepsy, created Purple Day to let 

other kids with the disorder know they are not alone and 
help educate the public about epilepsy. She designated 

March 26th

internationally recognized colour for epilepsy, lavender.
Now her grassroots effort is going global. 

lack of awareness about the 

says Cassidy. 

University and college cam-
puses across Canada are becom-
ing rife with political discussions 
as student association and union 
elections are gearing up – Red 
River College included. So what’s 
exactly happening with ours? 

Representing over 32,000 
students, the Red River College 
Students’ Association (SA) is 
comprised of four spots: presi-
dent, vice-president Princess 
Street, vice-president academic, 
and vice-president support ser-
vices, all which work together to 
bring better services to students 
and hold the college accountable 
to them. 

Nominations for candidacy 
have already closed, and six peo-
ple put their names in the running 
this year. Here’s a breakdown of 
whom you can vote for: 

Stephen Pratt
Running for: President 
Pratt, a second-year 

Business Administration student 
,is no stranger to the Students’ 
Association. Serving on the 
Student Advisory Board (SAB), 
Pratt said he’d like to bridge the 
gap between the college’s city 
campuses and the satellite cam-
puses across Manitoba, in places 
like Steinbach and Winkler.  

“I would like to have student 
reps from the satellite campuses 
come to the SAB meetings and 
have their opinions heard as well,” 
Pratt said. “Right now, satellite 
campuses are not included in 
health and dental plan and I want 
to work closely with them to get 
them into the agreement.” 

Pratt said he’d also like to  
bring the students and the college 
closer.  

“I’d like to be very involved 
in all of the executive board 
meetings of the college to voice 
the SAB positions on the issues 
that arise,” Pratt said. 

Chantell Quill
Running for: President 
Also throwing her name into 

the ring for the presidential title, 
Chantell Quill said that she’s all 
about supporting her fellow stu-

dents any way she can. 
“I want to get myself out there 

more to students and help them 
make the most of their college ex-
perience and act upon the needs 
and changes that need to be made 
on a higher level,” Quill said. 

Serving on the SAB for 
the past two years, the second-
year Business Administration 
Integrated student said that she’d 
like to build awareness of the SA 
and work harder on promoting 
what the association has to offer.  

“A lot of people don’t real-
ize what comes from the SA and 
how we’re there, working for the 
students,” Quill explained. “I 
would like to put it out there so 
that students who are struggling 
can come to us and know that we 
are there to support them.” 

James Cook
Running for: VP Princess 

Street 
Cook may be the sole can-

didate at the Princess Street 
Campus, but he said that he still 

-
plained that school kept him busy 
and took time away from the SA 
projects he was trying to get off 

position. 
“I was left alone, and didn’t 

know what I was expecting,” 
Cook said. “I’ll probably do a lot 
more work during the summer.” 

Cook said he plans to give 
the SA a new image – including a 
new logo, courtesy of the Graphic 
Design program students.  

“I was trying to get more 
awareness but it was a bigger 
project that I thought it would be,” 
Cook said. “I want to get a whole 
new image out there for the SA 
and that requires me to be on for 
another year.” 

In the meantime, Cook said 
he’ll continue to keep his open-
door policy for students. 

“I’m going to continue to go 
around and see what students 
want,” Cook said. “Just listen and 
see what’s needed the most and 
work from there.” 

Richard Wolter
Running for: VP Support 

Services 
Calls to Wolter for comment 

went unanswered. This leads us to 
assume that he’s either being held 
hostage in the caves of Pakistan 
by fundamentalist rebels, or has 
chosen a life of vigilantism.  

Derek Krywyj
Running for: VP Academic 
Although Krywyj stepped 

into the role as president when 
Shaun Scrymgeour took over as 
program director for the RRCSA, 
Krywyj said he has no intention 
of running for the position this 
coming year. He feels he can bet-
ter serve the students in the role 
of VP academic. 

“Although I thoroughly en-
joyed my time as president, the 
best position is to work directly 
with students, listening to prob-

Krywyj said. “Being president 
allowed me to do great and inter-
esting things, but it was of a big-
ger nature. I feel that I didn’t get 
that spark that I received when I 
worked directly with a student.” 

Krywyj admitted that, al-
though there was a learning curve 
in his role as the VP academic, 
being re-elected to the position 
would be an advantage to students, 
as he knows what to expect. 

“It’s tough to anticipate how 
busy the school year will be,” he 
said. “But I want to get the wheels 
going in the summer when the 
budget gets approved and know-
ing these things will help so I can 
hit the ground running.”  

Joshua Stolar
Running for: VP Academic 
Running against Krywyj is 

Joshua Stolar, the media coordi-
nator for the SA. Stolar said he 
likes the way the SA is being run 
and that he wants to be a part of 
it. However, he said he’d like to 

communication between the SA 
and students. 

“I believe I’ll be able to com-
municate what is going on and 
close the gap between the SA 
and the student body,” Stolar 

a whole lot of communication. I 

access to what’s going on around 
campus.”

Meet your 2009 RRCSA electoral candidates

MATT PREPROST  
mpreprost@gmail.com

www.cwtv.com
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You know her haunting pout. 
You know her mesmerizing 

photographs.
And who could forget that 

white dress from The Seven Year 
Itch?

One of the most captivating 
and painfully beautiful women of 
all time is coming to Winnipeg 
this spring. The Winnipeg Art 
Gallery presents Marilyn Monroe 
in three different mediums from 
March to June this year: the 
exhibition, the one-woman play, 
and the gallery ball. So be sure 
to wear your fanciest baubles and 
most stylish attire.

The exhibition, Life as 
a Legend, showcases a wide 
range of art, from paintings to 
pictures to sculptures of the late 
starlet, each capturing Marilyn’s 

unforgettable essence.
WAG director, Dr. Stephen 

Borys says, “What is perhaps 
most striking about the show is 
the range of artists who have 
responded to Marilyn’s life – from 
the greatest fashion photographers 
of her day to the champion of the 
Pop Art movement.”

Such a movement could only 
be the responsibility of Pop Art 
king, Andy Warhol, himself. Be 
sure to check out his screenprints 
featuring a collection of Marilyn 
ranging from 1967 to 1978.

The one-woman play titled 
Marilyn: Forever Blonde stars 
Sunny Thompson, a striking 
Marilyn look-a-like. Thompson 
has been receiving rave reviews 
from around the world due to 
her performance as the beautiful 
legend.

Heavily researched, the 

play promises endless quotes by 
Ms. Monroe and is sure to be a 
memorable event this season. 
Marilyn: Forever Blonde, has 
already tucked away an award 
from Lipstick Productions, 
making it a must-see for Winnipeg 
art lovers.

Ashlee Charles, a University 
of Manitoba student, lucked out 
and caught the show in Calgary. 

“The exhibit was amazing,” 
Charles says. “I found myself 
taking so much time going 
through the exhibit because there 
was so much to look at and read. 
It way passed my expectations.”

Charles found the Marilyn 
experience to be very informative, 
giving new insight and even 
showcasing some of the actress’ 
roles, which will be available for 
viewing Saturday afternoons in 
May. Marilyn: Forever Blonde 

is a look into what Marilyn may 
have been thinking if she wanted 
to tell her own life story.

The gallery ball will also 
take on the Marilyn Monroe 
theme, promising a spectacular 

Winnipeggers and endless glitz 
and glamour. A four-course 
dinner will be provided, offering 
three choices to ticket holders, as 
well as an auction on some WAG 
pieces. With a red carpet entrance, 
a delicious meal and dessert 
platter, be sure to attend to see 
what all the hype is about over 
Thompson’s performance.

And don’t forget to check 
out all the other great Marilyn 
Monroe themed events the WAG 
will be holding this spring.

Some like it HOT
VANESSA KUNDERMAN 
 layoutprojector@gmail.com

OTHER MARILYN 
MONROE EVENTS TO 
LOOK INTO AT THE WAG: 

Mirror, Mirror: Popular 
Culture in Marilyn’s Image
Thursday, April 23, 7 p.m. | 
Thursday, May 7, 7 p.m. 

On the Couch: Freud, 
Marilyn, and the 
Psychology of Icons
Thursday, May 28, 7 p.m.  

Art After Dark
Friday, May 29, 8-11p.m. 

Marilyn Monroe Films
Saturday afternoons in May 

And don’t forget to see the 
play and view the exhibit!
8 p.m. - March 27 and 28 | 
April 2, 3, 4, 8, 9, 11, 12
2 p.m. - March 28 and 29 | 
April 4, 11, 12
For more information, visit 
wag.mb.ca

Margaret Camara has been 
impersonating Marilyn Monroe 
professionally for many years 
and her repertoire of songs, 
performances and resemblance 
is uncanny. Working with 
Winnipeg’s Scheme A Dream, 
Camara gives us a look into what 
it’s like impersonating the biggest 
sex symbol of the 20th century. 

Projector:
Why did you decide to 

impersonate Marilyn Monroe? 
Is there something you found 
special about her?

Margaret Camara:
It is the nature of what I 

do as an impersonator. I’ve 
been fascinated with Marilyn 
for as long as I can remember, 
and this was before I even 
started impersonating her. I just 
remember as a teenager wanting 
to be her, I just thought she was 
the most beautiful thing. I wanted 
to be Marilyn, not just because of 
her beauty but because it was in 
me.

P: 
What are the key elements 

that must be mastered to play 
Marilyn?

MC:
As a character, it’s all about 

trying to get into the time period 
and understanding what it was 
like for women. I think that she 

and the key thing for me is putting 

the place inside me that wants to 
be loved and accepted, and have 

P:
How is it playing an iconic 

sex symbol?
MC:
It makes me, when I’m 

performing, feel that I’m larger 
than life. It’s the feeling that I 

can conquer the world in glamour 
and cinema. She is an absolute 

against all odds and she used her 
beauty. It’s the feeling of knowing 
that all women secretly want to 
be just like you.

P:
What is your favourite part 

about playing Marilyn Monroe?
MC:
My favourite part to playing 

Marilyn is hard to answer, it’s 
really the whole package. She 
wasn’t necessarily a great actress, 
dancer or singer but it was her 

her exceptional. It’s about being 
great without ever being that 
good.

P:
Why do you think years 

after her passing she is still so 
culturally relevant?

MC:
When I think about her and her 

impact I think beauty and grace, 
it’s knowing her vulnerabilities 
and knowing she still wanted to 
become an actress in a time when 
women were treated as objects. 

P:
What is your favourite 

Monroe photo?
MC:
There is a photo of her 

wearing no makeup, wearing 
nothing but a towel, her hair not 
made and she’s holding a bird. 
I’d have to say it’s my favourite, 
it shows her gentleness and her 
true beauty.  It especially shows 
her command of the camera and 

of it and in her own beauty. 
P:
What do you think it was 

about Marilyn that is so special?
MC:
She always showed 

photos, and she used her sexual 
image without caring. 

MATTHEW MEISNER 
 matthew@fashionwinnipeg.ca

Q&A : living  legend

docotormacro1.info
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     Did you know 
that Canada is home 
to six different 
fashion weeks, with 
annual and biennial 
events happening 
in Ottawa, Toronto, 
Calgary, Montreal 
and two in British 
Columbia? Is 

there something wrong with this 
picture? Since when has Calgary 
been known for not only its culture 
but for its fashion contributions? 
They do stables and bulls, not 
sables and mules. 
    Winnipeg, on the other hand, 
is world-renowned for its cultural 
institutions, with a thriving 
theatre district and local jazz, art 

and theatre festivals. Winnipeg is 
home to the Costume Museum of 
Canada, one of the country’s most 
extensive collections of Canadian 
attire spanning four centuries. Its 
history in garment manufacturing 
has enticed the likes of Victoria 
Beckham to the city. 
    “Winnipeg’s fashion scene 

are so many talented designers 
in Winnipeg who just need the 
right forum to grow and expose 
their pieces. That’s why we do 
Project Runway Winnipeg,” said 
Tine Rosenberg, coordinator for 
Project Runway Winnipeg, in an 
interview I conducted last year. 
   “This is our third year holding it 
and it’s the perfect opportunity for 
local designers to showcase their 
stuff, network and learn some 

tricks of the trade. Winnipeg is 
unfortunately quite far behind 
our other Canadian cities as far 
as fashion goes, but that doesn’t 
mean there isn’t talent here.”
     But there’s no Project Runway 
Winnipeg scheduled for this 
year. What does that say about 
Winnipeg’s fashion industry? 
Where can our local designers 
go to get the local and national 
exposure they need to grow their 
lines?
     Though Toronto fashion week 
is well into its tenth year, the most 
prominent fashion weeks are held 
in the fashion capitals like Milan, 
Paris, London and New York City. 
A fashion week, in the simplest 
terms, is a weeklong festival 
where designers and fashion 
houses showcase their seasonal 

collections for potential buyers 
and the media.
      Winnipeg is a perfect market for 
a fashion week; with the repeated 
success of the Sex and the District 
campaign, Project Runway 
Winnipeg, and the WAG’s Art 
and Soul, Winnipeggers have 
always been quick to accept 
cultural events. 
    In theory, I have nothing 
against Calgary, though I can’t 

those things I can dislike for no 
reason.  And even though I have 
one fabulous aunt who lives 
there, I can’t get over the fact 
that Calgary has a fashion week 
and Winnipeg doesn’t. There’s 
something disturbingly wrong 
with this picture.

Bright Acrylic
MATTHEW MEISNER 
layoutprojector@gmail.com

Yellow

Yeah Yeah 
Yeah’s “Zero”
tr.im/yyyzero

 
Okay, everyone 
from the jaded hip-
sters, to the indie 
kids, to the alterna-
tive radio surfers  
can rejoice – the 
new Yeah Yeah 

Yeahs album It’s Blitz! is on its 

video “Zero,” the three New York 
Sagittarians have gotten back to 
their roots of just having a blast 
on the street. As Karen O told 
Spinner, “Zero” pays homage to 
the underdogs that she idolized 
when she was growing up. And 
yes, she’s got quite the leather-
studded jacket and gloves, but 
the song is way more synth-pop 
than punk, probably thanks to 
returning producer David Sitek 
(of TV on the Radio). Nick 
Zinner’s choppy, one-note guitar 
playing is matched by the pulse 
of a synth. It’s returning to what 
YYY fans want, but moving 
ahead at the same time.

Phoenix “1901”
wearephoenix.com/ 

Well, spring has sprung, 
and since the least two extreme 
seasons never last more than a 
month in Winnipeg, let’s pull 
out the summer jams. Summer 
must’ve come really early to 
Versailles, France for these four 
seasoned indie rockers to write 
up this gem. The song “1901” is 
a feel-good jam, with plenty of 
consistent downstrokes that any 
Strokes fan should check out. 
Phoenix’s last album It’s Never 
Been Like That didn’t feature 
many electronics like the syn-
thesizers here that augment the 
catchy tune, but the band started 
out with keyboards, much like 
other French act Air. Be sure to 
download your 256 kbps (!) mp3 

Hear My Eyes”
myspace.com/arielpink 

Man, I’ve gone from hat-
ing avant-garde band Haunted 

My Eyes” non-stop. Touché, 
band leader Ariel Pink. What 
changed? Well, take two sec-
onds to listen to the chorus: “But 
I can’t… hear my eyes/ They 
don’t speak… they just despise.” 

sounded like they were a VHS 
from the ‘80s of a couple danc-
ing in really tacky, shiny cloth-
ing. But with this song, I want to 
join in. This is only a 7” single 
at the moment, but I’m hoping 
hoping hoping that they’ll make 
an album this accessible. Would 

ironic music? 

TAYLOR BURGESS 
artsprojector@gmail.com

 Riot
First Class

guestofaguest.com

Katch22 will be celebrating 
its second birthday this coming 
March, and in an unsure market 
this boutique has certainly carved 
out a niche for itsself.  From its 
fresh take on its historic décor, 
to its highly saturated racks of 
clothes, katch22 offers customer 

in katch22 over $100, maybe a 
coat, but we like to keep prices 
reasonable,” said Sarah Pao, 
owner and manager of katch22.

Katch22,  open Monday 
to Saturday 11a.m.-6p.m. and 
Sunday from 1p.m.-5p.m. offers 
its customers a variety of clothing, 
accessories and giftware. “Our 
clothes are very versatile, a lot of 
them can be easily taken from day 
to evening with a piece of jewelry 
or a pair of heels. They suit every 
style, but are unique enough that 

said Pao.
The store, with its high tin 

plan and purse-lined walls, sells 
jewelry from both Winnipeg and 
Canadian jewelers.  Some of my 

favorite pieces are the concrete 
crafted marvels from Winnipeg 
based Deconstruct, which vary in 
price from $35-$50.

“I’ve worked in retail since I 
was 15, and I knew the industry 
really well.  I saw that the 
Exchange District was growing 
and knew I wanted to be a part 
of that,” said Pao. “I saw this 
spot (217 McDermot Ave.) and 
thought to myself, wouldn’t that 
make a great clothing store. So I 

even an option and two month 
later, here I was. I never even 
thought about opening a clothing 

store before then.”
In today’s world of crowded 

shopping centres, and sales clerks 
who think customer service is 
about doing as little as possible, 
katch22 is true breath of fresh air. 

“This is a place where you can not 
only come to get great service, 

that you’ll feel beautiful in,” said 
Pao.

As the ladies over at katch22 
blow out the candles on this year’s 
cake, Red River College students 
wish them all the best. 

MATTHEW MEISNER 
 matthew@fashionwinnipeg.ca
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There exists a small army of 
people all over the world who 
have been changing the face 
of travel since 1971.  They are 
WWOOF-ers, and they work to 
make a difference in the world on 
a global scale. 

“I’ve WWOOF-ed on 
Vancouver Island and in Costa 
Rica. I just fell in love with 
it,” says Kristine Askholm, 23, 
an International Development 
Studies student. “There are so 
many things you can learn, and 
so many people to meet. I’ve 
learned how to make cheese. I 
saw a sheep getting castrated. I 
went to a masquerade party with 
a costume made from burlap. I 
want to go around the world 
doing it.”

WWOOF, or World Wide 
Opportunities on Organic Farms, 
started in London in the 1970s, 
when Sue Coppard, a secretary, 
organized a working weekend 

in which four people went to an 
organic farm to volunteer. It was 
a success, and the organization 
grew from there. At the time, 
WWOOF was known as Working 
Weekends on Organic Farms, as 
it was primarily used to allow 
city slickers access to beautiful 
countryside on their days off. In 
the 1980s, the name was changed 
to Willing Workers on Organic 
Farms, and then in 2000 the 
name was changed again to avoid 
confusion between WWOOF 
and migrant workers on farms, 
according to the WWOOF 
website, www.wwoof.org.

Nearly 40 years later, 
WWOOF is still a fantastic 
opportunity for students who are 
looking to travel the world on a 
budget and help the communities 
they visit. WWOOF-ers contact 
hosts based in places they would 
like to travel to, and they arrange 
to work in exchange for room and 
board for a set time.  On average, 
WWOOF-ers work six hours a day, 
and stay at a farm about a week. 

Typical jobs include gardening, 
working in a community centre, 
or, more commonly, farming.

“I always pick farms with 
something special to offer. I like 
to pick up new skills without 
a long-term commitment to a 
training program,” says Askholm. 
She worked on a goat farm 
in Costa Rica for three weeks 
learning to make cheese. “It’s 
very meticulous work, but it was 
fun. If you get a few details down, 
like the temperature, then it’s 

delicious!”
In the past, WWOOF 

existed solely on paper, and was 
marketed by word-of-mouth. 
Today, the organization has 

ers can download their host lists 
instead of buying the traditional 
booklet from the website, which 
also allows WWOOF-ers to 
communicate with each other, 
read about WWOOF opportunities 
around the world, and share their 
own stories.

“The new website allows us 
to be much more environmentally 
aware, which is something 
that appeals to the average 
WWOOF-er,” says John Vanden 
Heuvel, Canadian coordinator for 

a new trend that we responded 
to. Now, when you pay your $45 
access fee, you have immediate 
access to hosts for a whole year.”

WWOOF is great for 
someone looking to break out of 
their comfort zone and embrace a 
new, alternative method of travel. 
But is it safe?

“Actually, 65 per cent of 
WWOOF-ers are women traveling 
alone,” says Vanden Heuvel. 

“It’s a very safe way to travel. 
And now with the new website 
streaming, you can really screen 

them to take in travelers. And we 
take complaints very seriously, 
and we have deleted hosts in the 
past.”

So fear not, eco-traveler. 
Out of 3,000 participants in 

2007, only about 150 complaints 
were made, according to Vanden 
Heuvel. WWOOF-ers and hosts 
decide on tasks and the amount 
of time spent working each day 
before a WWOOF-er ever arrives 
at a destination, and WWOOF-ers 
are never obliged to stay at any 
destination where they feel unsafe 
or uncomfortable. For nearly 40 
years, WWOOF has proved to 
be a safe and inexpensive way to 
see the world, while experiencing 
life from inside the organic 
movement.

“I think one of my favourite 
experiences would be arriving 
at a farm on Vancouver Island, 
and realizing that that night was 
a masquerade party,” laughs 
Askholm. “I didn’t have a 
costume, obviously, so the host 
lent me this huge mask with 
feathers, and I made a dress out 
of a feed sack. Needless to say, I 
was a little underdressed for the 
party. But I’ll never forget it.”

Barking up the right tree
EMILY BARON CADLOFF 
 emily.bat@gmail.com

VAN GOGH: SUNFLOWERS
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Ever dreamed of seeing 
a part of the world through 
the eyes of a local? Have you 
thought about traveling cheaply, 
but couldn’t think of how? 
Do you want to help foster a 
global community? Welcome 

global community of travelers, 
committed to making the world 
a smaller place, one couch at a 
time.

“I love traveling, no matter 
where I’m going. If I meet people 
along the way, that’s so much 
better,” says Lisa Bergen, 25. 

“I’ve hosted two different people, 
and next time I go traveling I’ll 

com, where interested travelers 
can sign up to “surf,” stay on the 
couches of participating hosts in 
their chosen destinations, or play 
host to travelers from all over the 
world. The typical stay of a surfer 
is anywhere from one day to one 
week, and hosts offer a couch, 
spare room, or futon in exchange 
for the chance to meet someone 
from the other side of the world.

“I love hosting in Winnipeg. 

It’s good for people to see what 
Winnipeg is all about,” says 
Bergen. “I can show someone 
who’s not from here what’s fun 
to do, maybe change people’s 
perspectives.” 

But some people still have 
fears. Can people travel safely 
while voluntarily sleeping at 
strangers’ houses? One way the 
website has tried to implement 
safety measures is by introducing 
a series of links. Each user is 
linked to friends, and they make 
recommendations and pass along 
information about both surfers 
and hosts to other people they are 
linked with. This helps maintain 
the “word-of-mouth” experience 

cultivate.
“In the end, no one is forcing 

anyone to be a host,” says 
Antoine Millar, a public relations 

com.  “Being an intimate tourist is 
the key concept around hospitality 
networks. Being able to accept 
the unknown and trust someone 
is something invaluable.”

So, if you think you have an 
adventurous spirit and are up for 
getting an inside look at a new 
destination, catch the next wave 

Surf the net, surf a couch
EMILY BARON CADLOFF 
 emily.bat@gmail.com

To qualify for student pricing, student must present either (i) a T2202a documenting 4 or more months of full-time attendance at a college or university 
during 2008 or (ii) a valid high school identifi cation card. Expires July 31, 2009. Must also qualify for Instant Cash Back and Cash Back products. See offi ce for 
details. Valid only at participating H&R Block locations in Canada. SPC Card offers valid from 08/01/08 to 07/31/09 at participating locations in Canada only. 
For Cardholder only. Offers may vary, restrictions may apply. Usage may be restricted when used in conjunction with any other offer or retailer loyalty card 
discounts. Cannot be used towards the purchase of gift cards or certifi cates.

walk in with your taxes, walk out with your money 
and you could win $5,000 towards a road trip. visit refundroadtrip.ca

come in today or call
1-800-HRBLOCK (472-5625)

money back

fast
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Spring has 
made face, and it’s 
great seeing run-
ning water in the 
streets again, but 
with this change 
of season there al-
ways seems to be 
a change in life. 

Earlier this 
month, we “sprang 

forward” with the time change, 
but I feel that this time every 
year springing forward means so 
much more than the time on our 
clocks. Change is all around us, 
and the birth and death cycle that 
often slips our mind is now in our 
face, and growth surrounds us. Is 
it me, or when our environment 
begins to transform and come 
back to life, does everything else 
change with it?

We have all been hibernating 
for the winter. Warm in our beds, 
in our patterns, in our thoughts. 
We have sheltered ourselves from 
the bitterness that is outside our 
homes. We have wallowed in the 
comfort of a warm wool blanket, 
and perhaps the relationships that 

although weren’t growing felt 
warm, cozy and comfortable too. 

But spring is here, and it’s 
time to get outside of our com-
fort zones, and into the outdoors, 
where the light that we forgot 
about shines brightly and reveals 
all those issues that were tucked 
away.

The past couple of weeks, 

signs of spring, have already re-
minded me of this crucial time. I 
say crucial because even living 
under a rock, you are going to 
feel the effects of spring.

Whatever change you are 
experiencing, whether it’s just 
the weather, or whether it’s the 
loss of a relationship, friendship 
or pattern, or whether it’s the 
glimpse of a new love or new 
hobby, it’s now time to take care, 
and move slowly and openly into 
the new season that brings us all 
new energy. And it’s time to take 
a new perspective on life. 

Take care at this time, of your 
body, of your mind, and of your 
heart. We are creatures, and we 
need to blossom slowly and with 
care after a long and sometimes 
painful dormant winter season.

Children
SULA JOHNSON 
sula.johnson@gmail.com

Eternal

These sure are strange times 
for musicians. To cope, The 
Perms have started doing things 
backwards.

The local pop-rock trio are 
playing an album release party 
at The Cavern on April 3, but 
Keeps You Up When You’re Down 
has already been in stores and 
available online for a couple of 
weeks.

 “We wanted to have people 
get familiar with it, before we 
play it live,” says Perms bassist 

and singer, Shane Smith.
On the other hand, good 

things come to those who wait. 
Smith says that those who don’t 
get KYUWYD before the show 
won’t complain about its price 
at the release party – cover for 

includes a free copy of the album.        
     “We want our music in people’s 
hands – money’s not an issue to 
us. We want people to fall in love 
with our music, and then maybe 
you’ll pay us money for the next 
one. You’ve gotta change with 
the times,” he says.

It’s a marketing move that’s 

a sign of the times alright, and 
it’s something that The Perms 
are very conscious of. From the 
middle of February to the album’s 
release, the band uploaded a new 
song from the album each week.

years, we’re not going to see CDs 
in stores anymore. You’ll only be 
able to buy [vinyl] records, and 
music online. We’re watching the 
industry change.”

Shane started The Perms 

with his brother Chad back in 
1998, just before the golden age of 
the Internet. According to Shane, 
they sold about 2,000 copies of 

Tight Perm, and 
about 1,500 copies of their third 
album Better Days, even though 
their following has increased 
over the years.

“It’s because people are 

Smith matter-of-factly, not sadly. 
“We do make money in other areas. 

When we tour we make money, 
and that pays pretty well.”

And by pretty well, he means 
that the band breaks even. Before 
they go out on tour, they make 
sure that they’ll have enough 
people coming to shows and 
enough merch to sell, in addition.

“By indie standards,” says 
Smith, “that’s a successful tour.”

Perms online, with the times
TAYLOR BURGESS 
 artsprojector@gmail.com

MAKE YOUR VOICE HEARD! 

F O R   P R E S I D E N T 
OF

ASSOCIATION

PLEASE COME OUT AND VOTE ON APRIL 1ST OR 
2ND,

AND MAKE YOUR OPINIONS COUNT! 

STEPHEN
PRATT
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A recent dis-
cussion on my ra-
dio show led to this 
question: Is it better 
to burn out than to 
fade away?

What prompt-
ed the question was 

Battlestar Galactica, 
which took place 

last week. Having written this 

(editors like to have something 
called “lead time”), I have no idea 
how it turns out, nor do I want to. 
I’m only midway through season 

series and I don’t want the ending 
ruined for me.

But the fact remains that 
Battlestar is ending after only 
four seasons, an extremely short 
lifespan as far as television goes, 
and at the height of its popularity, 
another rarity. 

I would say this is probably 
a good thing. The longer a series 
goes on, the more likely it is to 

“jump the shark,” as they say in 
the parlance of our times. A short 
run usually means quality over 
quantity, doesn’t it?

Maybe not. Staying with 
the “geek” theme, every modern 
incarnation of Star Trek didn’t 
start getting really good until at 
least their third season, with the 
exception of Enterprise, which 
never got good. Likewise, with 

Buffy the Vampire Slayer. All of 
these series ran seven seasons, 
the lucky number of television 

– perhaps.
Seinfeld ran nine seasons 

and went out in its prime, as did 
Friends. Sure, they’re sitcoms, 
but sitcoms are TV shows too, 
aren’t they?

Then there are the heavy-
weights. The Simpsons. Law & 
Order.  Twenty-plus seasons and 
counting. Have these TV shows 
lost their lustre? I would argue 
that The Simpsons has, just a 
little. I can recall the eighth or 
ninth seasons of that show being 
fantastic, every episode a master-
piece. Now, not so much.

Law & Order has a few in-
carnations now, Criminal Minds, 
SVU, but the original is still on the 
air. Problem is, almost the entire 
cast has changed over the years. 
Does that make it any worse? Not 
to the hardcore fans, it doesn’t.

This brings us to a show that 
will soon be coming to an end, the 
longest running medical drama of 
all time, ER. I’ve never seen an 
episode, but apparently it’s pretty 
popular. It has also had a complete 
180 cast change, although all the 
original cast members, including 
George Clooney, came back for 

I’ve been told by ER fans the 
world over that the show is just as 
good as it was in the beginning.  
It just goes to show ya that if the 
quality is there, the quantity can 
be as much as you want it to be.

 the Remote
DAN VADEBONCOEUR 
dapperdan29@hotmail.com

Fondlin g

There is a difference between 
good vintage and bad vintage. To 
the uninitiated, old clothes are 
old clothes, but the arty dwellers 
of the Exchange want something 
that’ll last. “People have told me 
that they’ve bought something 
for a special occasion, washed it 
once, and it all fell apart. Or the 
buttons fell off of something else 

that they’ve bought.”
 

    That’s Lana, a life-long vintager 
who owns Vintage Glory with her 
husband, Doug. Vintage Glory 
is the newest addition to retail 
stores on Albert Street, hot on the 
heels of The Haberdashery and 
My Secret Garden.

One example of what Lana 
calls quality vintage – she pulls 
out a canary yellow Jackie O-like 
dress. “It’s 60-plus years old, and 
it really shows quality. It’s made 
of raw silk and it’s hand-beaded.” 
It’s $55, but will last much longer 
than your average Value Village 

Luckily for the resident 
artistic crowd in the Exchange, 
Lana has been collecting vintage 
since she was a teen, inspired by 
her grandmother’s closet full of 
pieces made in Italy. Doug has 
been collecting ever since he and 
Lana married – 32 years ago.

Doug shows me a quality 
piece that he has found – a 

bowler hat made by Henry Heath 
Limited. On the inside, it reads, 

‘By warrant to the king.’ Doug 
explains, “That was a permit 
given by England, and if a hat 
manufacturer got that, it was a 
big deal. And since it says ‘to 
the King’, that must’ve been 
King George.” At the latest, that 
dates the hat back to 1952, when 
Queen Elizabeth was crowned. 
It’s selling for $85.

“We can almost feel vintage 
when we go into a store,” says 
Doug. “We’re able to walk into 
a room and spot something of 
interest in 10 seconds.”

Only a minute after walking 
into Vintage Glory, Sara and 
Freyja are two customers that 
have already found a skirt each. 

“It’s looking promising so far,” 
says Sara.

“And it doesn’t smell in here,” 
says Freyja. “Some vintage stores 
smell bad, and then I’m afraid of 
bringing home bed bugs.”

TAYLOR BURGESS 
 artsprojector@gmail.com

VintageGlory
Taylor Burgess

nbc.com
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Avis important aux étudiants
qui ont un prêt d’études canadien
Tu termines tes études ou tu les interromps
pendant plus de six mois?
Si tu ne retournes pas aux études à temps plein l’automne prochain, 

remboursement.

• En ce qui concerne ton prêt d’études canadien, communique avec
le Centre de services national de prêts aux étudiants,
au 1-888-815-4514 (téléimprimeur pour malentendants : 1-888-815-4556).

• En ce qui concerne ton prêt d’études provincial, communique avec
le bureau d’aide nancière aux étudiants de ta province, au 1-800-204-1685.

tes prêts 
d’études, des programmes fédéraux et provinciaux s’of
de t’aider à maintenir le cap.

Renseigne-toi au sujet des possibilités de remboursement qui te 
sont proposées. Dans le cadre du nouveau Programme d’aide au 
remboursement, par exemple, tu seras assuré que les versements 
sur ton prêt d’études canadien ne dépasseront jamais un montant 
raisonnablement abordable pour toi.

Pour plus de détails, visite la section En vedette
du site cibletudes.ca.

Important Notice for Students
with Canada Student Loans
Are you graduating or taking more than six 
months off from school?
If you are not returning to full-time studies this fall, 
you will need to contact us to discuss repayment options:

• For your Canada Student Loan, contact the National 
Student Loans Service Centre at 1-888-815-4514
(TTY for the hearing impaired: 1-888-815-4556).

• For your provincial student loan, contact your provincial 

If you think you might have trouble paying back your student 
loans, there are federal and provincial programs available to 
help you stay on track.

Ask about the repayment options available to you. For 
example, the new Repayment Assistance Plan will ensure your 
Canada Student Loan payments will never be higher than what 
you can reasonably afford.

Visit the Spotlight On section of CanLearn.ca for details.

If  you have completed your program, you must fill out an 
Application to Graduate form by Monday, March 30, 2009. 

Where can I get the Application to Graduate form? 
The RRC Website (www.rrc.ca/forms) 

The Notre Dame Student Service Centre (Room D101) 
The Princess Street Student Service Centre (Room P104) 

When do I have to submit it? 
The deadline to submit the form is Monday, March 30, 2009 

Who can I talk to if  I have any questions? 
Call Enrolment Services at 632-2327  or 

Continuing & Distance Education at 694-1789 

Your Final Assignment!

       Look for information about your convocation  
       ceremony on your Academic Email in April! 
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I approached the door at 268 
Tache Ave. with caution, knowing 

with my ultimate weakness: 
cupcakes. I can’t have just one. 
The sugary treats call to me until 
I eat them all. I didn’t know how I 
was going to make it out of Sweet 
Impressions bakery without 

risk I was willing to take – for the 
greater good of my article.

According to The Oxford 
Companion to Food, the term 

“cupcake” probably originated 
from the measuring system, with 
every treat using approximately 
one cup of batter. Regardless of 
the origin of the term, you can 
still see the mouths of young 
and old pasted with pink frosting 
after having consumed the tiny 
treat. Ceri Hadda, the author of 
Cupcakes, furthers that statement. 

“Their single-serving size makes 
them uniquely portable and 
tremendously appealing. This is 
the children’s treat that nobody is 
too old to enjoy.”

Indeed, cupcakes have been 
resurgent in their popularity. And 
with several new bakeries catering 
to the cupcake industry alone, 
cupcakes are no longer used 
only for children’s parties. Many 
people buy them for corporate 

events, holidays and weddings.
“The popularity of cupcakes 

is a trend, like anything else,” 
explains Krista Robertson, co-
owner of Sweet Impressions 
bakery. “People see stars eating 
cupcakes in Hollywood, New 
York, and in movies, and they 
want to do the same. And who 
doesn’t like cake?”

I couldn’t agree more.
Together with Lindsay 

Rakowski, the two mothers 
started their hand-iced cookie 
online bakery six years ago, 
moving into a permanent location 
on Tache Avenue and branching 
out into the cupcake industry due 
to high demand. Their new bakery 
is the only peanut-free bakery in 
the city.

“There was nobody catering 
to the clientele that required 
peanut-free treats,” explains 
Robertson. Which is great news 
for people such as myself who 
go into anaphylactic shock at the 
slightest trace of peanuts in food. 

The cupcakes baked at Sweet 
Impressions are customizable. 
Cupcakes here are sold for $2.85 
each, no matter the quantity of 
cupcakes purchased, and they 
come with a hand-iced cookie, an 
homage to their initial business 
staple.

“People seem willing to pay a 
higher price for top-quality, fresh 
ingredients,” says Robertson.

The talented bakers at Sweet 
Impressions are constantly 
coming up with new recipes to try 
out for their curious clients. 

“We have over 30 different 
cupcake recipes, which we 
change seasonally, weekly, daily, 
whenever we feel like it! We 
make everything from scratch,” 
says Robertson.

The Cupcakery, at 429 
Stradbrook Ave., recently opened 
in Winnipeg as well. But unlike 
Sweet Impressions, they sell 
only cupcakes. The vanilla and 
chocolate cupcakes are topped 
with a variety of icing options, 
such as peanut butter (uh oh), 
lemon and strawberry. Their 
cupcakes are sold at a slightly 
lower price, for $2.60 a piece.

Although there are two 
cupcake bakeries in Winnipeg, 
the owners of Sweet Impressions 
believe they have the upper hand 
in the cupcake industry.

“What makes us different is 
that we aren’t lazy. We’re able to 
do absolutely anything. Thinking 
outside the box is what sets us 
apart from the competition,” says 
Robertson.

Bridal parties wanting to 
think beyond the three-tiered 
wedding cake with bride and 

top layer are choosing to serve 
cupcakes at their weddings. It’s a 
unique idea that is starting to rise 

top and much more delicious 
looking. The wedding industry 
has become a new venture for 
Sweet Impressions.

“We can create any type of 
cookie to put on top of it, turning 
any treat into something very 
special for a wedding,” says 
Robertson, adding, “We can 
match wedding invitations in the 
cookie design.”

Crystal Burke and Adam 
McPherson are joining in holy 
matrimony and the wedding 
cupcake trend, and the lower 
prices enticed them to take their 
business to The Cupcakery.

“We decided to have a 
chocolate fountain, with fresh 
fruit for dessert,” says Burke. 

“We didn’t want our guests to 
go home empty-handed, so we 
thought we would send them 
home with a little piece of cake, 
as an alternative to a wedding 
favour.”

Both Sweet Impressions and 
The Cupcakery sell miniature 
cupcakes at a greatly reduced 
price. The miniature cupcakes 
start at $1.00 a piece for a 
minimum order of 100 cupcakes 
at The Cupcakery. The prices 
increase with customization.

Burke and McPherson chose 
to purchase mini cupcakes for 
their 170 guests, at a cost of 
slightly less than $200.00.

“We wanted to do something 
different, and this was the perfect 
option,” says Burke.

Cupcakes are baked fresh 
daily at Sweet Impressions by co-
owner Lindsay Rakowski – even 
for large orders. And because 
they are baked on the day of the 
wedding, Sweet Impressions 

headcount the week before the 
event.

“There’s no pressure on the 
wedding party, which is why I 
think a lot of people are starting 
to use cupcakes,” says Robertson.

But these treats are not the 
healthiest and should be eaten in 
moderation. When asked about 
the amount of calories in every 
cupcake, Robertson laughs.

“Let’s say they have zero 
calories! Honestly, who cares? 
It’s an indulgence, a small treat, 
not an entire cake. You don’t 
walk into a boutique bakery and 
worry about calories. That would 
be like driving up to a Wendy’s 
drive-thru and wondering how 
many calories are in their meals!”

For the record, the cupcakes 
have a minimum of 500 calories, 

size of the cookie placed on top.
But despite their high calorie 

and fat content, the popularity of 
designer cupcakes is still on the 
rise.  And cupcake lovers such as 
myself couldn’t be happier. 

                 an afternoon delight
KARINE DRIEDGER 
 karine_driedger@hotmail.com

Cupcakes: 
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If you’re a woman 
considering getting a lower back 
tattoo, maybe you need to step 
back, think twice, and consider 
the potential consequences.  

Marc Vienneau, a tattoo 
artist at Soul Survivors, warns 
women about the potential harm 
of lower back tattoos if they are 
considering having children. 
Vienneau says if you are going to 
get a lower back tattoo, there is a 
chance doctors won’t conduct an 
epidural during labour. He says 
this to every woman who comes 
into the shop and gets one.  

Nine months of mood swings, 
nausea and backaches are just 
some things pregnant woman 
have to worry about. But who 
knew having a lower back tattoo 
might be a concern as well? 

So, when is it necessary 
to get an epidural? Expectant 
mothers would know the answer 
to this question. 

An epidural is a procedure of 
injecting a catheter into a woman’s 
lower back to prevent some pain 
and sensation while giving birth. 
It’s a form of anesthesia and pain 
reliever. According to Dr. Cindy 
Baron, the head of Obstetrical 
Anesthesia at the Winnipeg 
Regional Health Authority 
(WRHA), over 60 per cent of 
women receive epidurals during 
childbirth to relieve their pain. 

The risk is that it may be 
unsafe to have an epidural if a 
tattoo is located on a woman’s 
lower back. The dye from the 
tattoo may seep through the skin 
when the needle is inserted and 
can cause harm such as fragile 
nerve damage, paralysis and 
enormous pain. 

But Vienneau’s is only one 
opinion and there is more evidence 
that suggests otherwise. Many 
claim the risk is a myth and the 
procedure is usually conducted 
without any consequences. 

The concern is widely known 
among doctors around the city, 

according to Dr. Baron. “In the 
presence of a tattoo and a labour 
epidural there is a theoretical 
concern regarding the dye into 
the epidural. Usually, this can be 
avoided by choosing a site for the 
epidural away from the tattoo,” 
says Dr. Baron. “If the entire 
lower back is completely covered 
with the tattoo, like if there was no 
free area of skin available, which 
is rare, then informed consent 
should include the possibility 
of entrapment of dye and the 
potential risk of deeper lumbar 
tissue irritation.” 

Twenty-year-old Brittney 
Pull was one of those rare cases. 
She describes her tattoo as two 
large baseballs planted on her 
lower back with little to no free 
area of skin left. “The doctor 
talked to me about having an 
epidural before giving birth to my 
son, but once he found out I had 
a tattoo, he told me about a small 
risk of the dye going through and 
affecting him,” says the mother 
of one. “He kept telling me it was 

a really small risk, but I still got 
scared and opted out of having 
an epidural, so I took no form of 
pain relief whatsoever. I was in 
extreme pain, but at least I would 
know that my son would come 
out healthy.” 

Because many doctors have 
different opinions, it is always 
good to get a second opinion. 
According to Dr. Krzyszt of M. 
Kuczkowski’s article “Labor 
analgesia for the parturient with 
lumbar tattoos: What does an 
obstetrician need to know?” 
published in February 2006 in 
the Archives of Gynecology and 
Obstetrics, he reported a 34-year-
old healthy woman was in labour 
and requested pain relievers, so 
the doctor recommended an 
epidural. But a pre-anesthesia 
examination showed her entire 
lower back was covered with 
a tattoo. The procedure was 
conducted over the tattoo because 
no “free” skin was visible. The 
woman reported some type of 
irritation in the position where 

the epidural was inserted. But 
the pain and irritation cured itself 
within a day.  

So according to these doctors, 
there could be a small risk if 
the procedure was performed 
incorrectly. But in most cases, 
the procedure is conducted 
successfully and the potential 
harm can cure itself within a day. 

Clair Mondor, 36, who has 
been working at Skin Dimensions 
for four years, says people 
shouldn’t just get tattoos when 
they feel like it. They should take 
the time to research what they 
want and what the potential harm 
is. “I personally think it’s a myth, 

women, are so worried about the 
harm of a lower back tattoo then 
maybe extensive research should 
be done by the person getting the 
tattoo and they should think twice 
before actually going ahead with 
getting one.” 

Might as well be a bullseye
ROSEMARY DOMINGUEZ 
 radominguez@mts.net

C a n a d a ’ s 
Boreal Forest, 
found mostly in 
eastern Manitoba 
and western 
Ontario, contains 
some of the most 
beautiful and pris-
tine wilderness ar-
eas of our country. 

Moose, elk, bear, wolves and 
woodland caribou are just a few 
of the many hundreds of differ-
ent species that live in this vast 
area of land.  

In order to preserve and pro-
tect this area, provincial parks 
have been set up. Atikaki and 
Nopiming Provincial Parks can 
be found in Manitoba, while the 
Woodland Caribou and Eagle-
Snowshoe Conservation Reserve 
encompass part of the forest on 
the Ontario side.  

The unique thing about 
these four parks, though, is that 
they have been integrated as 
one area, titled the Manitoba-
Ontario Provincial Wilderness 

Area. Established last summer, 
this integration will strengthen 
the conservation measures that 
will maintain these 9,400 square 
kilometres of land for years to 
come.  

The areas in which the prov-
inces will cooperate in managing 
the land will be coordinating 
resource management, encour-
aging research, doing marketing 
and developing recreational op-
portunities. 

I am embarrassed to say that 
I’ve been to only one of these 
four parks, Nopiming. But I can 
say that Nopiming is, without 
a doubt, my favourite area of 
Manitoba. It’s far enough away 
from Winnipeg that fewer people 
venture to it on summer week-
ends, and the chances of seeing 
wildlife are always high. 

Late last spring, my friends 

when we saw a wolf come down 
to the water for a drink. This 
sight is something people will 
rarely see in the Whiteshell, as 
the overabundance of cabins and 
campgrounds have pushed the 
park’s wildlife further north. 

Atikaki, as I’ve heard from 
friends who’ve visited it, is even 
better than Nopiming. There are 
no roads into the area, which 
means visitors must either canoe 

When in the park, you’re truly in 
the bush. With no cabins or camp-
grounds, you won’t be bothered 
by loud music or motorboats, but 
rather with the sounds of loons 
and howling wolves. 

This interprovincial area 
of Canada has so much to offer, 
and its sheer size means it’s hard 

-
cials to manage. The partnership 
between Manitoba and Ontario 
gives this wilderness area hope, 
and allows the parks’ wildlife 

to the rest of Canada, and other 
countries, that we are serious 
about protecting the resources of 
this great land, and are dedicated 
to keeping it in its natural state 
for future generations. 

Source: Manitoba 
Conservation – gov.mb.ca/con-
servation and IPWA Summary 

the  perimeter
RICHARD BRACKEN 
rbracken29@gmail.com

Beyond
Joshua Stolar for

VP Academic

Open communication between
staff and students

Increased awareness of social
programs

Easier access between students

Vote for Joshua Stolar
Manitoba Conservation
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With exams and summer 
holidays only a few weeks away, 
students at Red River College 
are hanging on tight for the 
last month of school to be over. 
When the question, “What’s the 
one thing you need to survive 
the last month of school?” was 
posed to them, fellow students at 
the Princess Street Campus had a 
wide range of requirements they 
needed met to make it through 
the last couple of weeks left on 
campus.

The Projector:
What’s the one thing you 

need to survive the last month of 
school?

A: Melissa Beer, Business 
Administration 

My mp3 player with 
Britney Spears’ “Circus,” Justin 
Timberlake’s “Dead and Gone,” 
and Flo Rida’s “Right Round” 
on repeat.

A: Evan Decock, 
Electronic Engineering 
Technology 

Bags of coffee beans from 
Starbucks. I need to smell that 
good $17 bag.

A: Gursimren Deon, CAD1 
I just need to pass all my 

exams. I need to be free.
A: Steph Kolly, Computer 

Analyst Programmer 
All I need is more than four 

hours of sleep per night.
A: Madison Zyluk, 

Graphic Design 
A coffee… from Starbucks. 

A chai latte from Starbucks.
A: Joe Spence, IST 
I’d want a crate of Kraft 

Dinner. I mean, a man needs to 
eat. And it’s cheap.

A: Rebecca Van Aertselaer, 
Electronic Engineering 
Technology 

Free breakfast sandwiches 
from the Princess Café… 
everyday.

A: Janell Loewen, Graphic 
Design Advanced 

It’s a three-way tie. I’d need 
coffee, macadamia nut cookies 
and a Neil Stevenson novel like 
Kryptonomekon. The cookies are 
a psychological addiction like 
chocolate.

A: Pravh Trind, CAD2 
Spring break. Every other 

school and college have a spring 
break. Why can’t we?

A: Melissa Tighe, Business 
Administration 

I need my sanity and free 
time. I need to do homework, 
study and catch up.

A: Ezra Ginsberg, 
Creative Communications 

Friendship. I need my 
existing friends to be there for 
me.

A: Derek Thompson, 
Computer Analyst 
Programmer 

Sleep as much as I can. I 
usually get about four hours, so 
eight hours a night would be 
great.

RRC Q&A
VANESSA KUNDERMAN 
 layoutprojector@gmail.com

I swear to God 
my libido predicts 
spring. I would 
never become a 
weatherperson who 
goes on television 
claiming this (a la 
Karen from Mean 
Girls), but I know 
it. I double-checked 

the fact online before I began this 
column, but my mind, body, and 
soul shift already felt it was the 
not-so-cold, hard truth.

What changes do I expe-
rience, as a previously numb, 
boarded-up college student?

Well, for starts, I have spent 
two years with the exact same 
crop of available men, who have 
always been peers and drinking 
buddies and receptive to jokes, 
but never sought after for a make-
out sesh.

Suddenly, after celebrat-
ing the yearend of an important 
project, and downing one vodka 
martini, everyone was new again. 
I felt like there were fresh pros-

But of course, it wasn’t only the 
single (and sometimes taken) 
men in my program appearing 
different – it was strangers.

I remembered how “hot” 
guys were, and yes, I started us-
ing this term again, for all men in 
general.

I also could sense how we’d 
all be in the same public spaces 
though much more bare in the 
near future.

The best part about the shift 
is I’m not alone – guys are much 
more ballsy and come-hither 
now.

My BFF and I both recently 
got the unusual sense that we 
were being hit on, after a cold, 
inopportune winter with only a 
few interruptions along the con-
tinuum.

I presented a caricature of 
myself in a recent onstage perfor-
mance among my schoolmates, 
and I was halted by a few com-
pliments that bordered on admi-

(yay!).
I am embarrassed that I’ve 

forgotten what that feeling is, but 

I think guys forgot how to give it 
for a while.

We singletons always get a 
little skittish over the winter, but 
we will soon be idolized and wor-
shipped by all again.

My libido seconds this pre-
diction.

What to expect when you’re 
expecting?

I know the general belief is 
that when you’re expecting a co-
lourful sex life, you are suddenly 
repulsive and people sense your 
desperation. You draw the most 
people in when you’re “not look-
ing.”

But when you’re going to 
some sexual-tension destination 
spots like Countryfest over the 
summer, you’re someone whose 
guy friends have always thought 
of as the girl who “conquests” 
men (happy or not), and your 
best gay friend makes you a CD 
which features tracks like “I Like 
It Rough” and lyrics about T ‘n A, 
you know your expectations.

And you’ll make damn sure 
you live up to them.

Ifs, &s, or
BRENLEE COATES 
healthprojector@gmail.com

Butts

DISCREET BOUTIQUE
340 DONALD ST. AT ELLICE

947-1307 OPEN WEEKNIGHTS UNTIL 10PM
www.discreet.mb.ca

STOP IN FOR THAT 
SPECIAL DAY!

BRIDAL LINGERIE
STOCKINGS/GARTERS

BACHELORETTE
NOVELTY ITEMS/GIFTS

AND MUCH MORE

TAKE THE CHALLENGE 
The CancerCare Manitoba Foundation proudly presents 
the 2009 Challenge for Life, a 20K walk taking place on 
Saturday June 13, 2009 at Assiniboine Park. The event 

is designed to improve public health and increase 
awareness for all cancers, while raising funds for all 
Manitobans and their families living with cancer. For 

more information or to register as a participant or 
volunteer, please contact the Challenge for Life Office at 

204.927.LIFE (5433) or visit our website at 
www.challengeforlife.ca

Re Elect

JAMES

FOR  VP OF  
PRINCESS STREET 

BOOM!
MORE Awareness MORE Events 

MORE Good  Times 

meangirls.com
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With the 
Winnipeg Art 
Gallery rolling in 
the great Marilyn 
Monroe exhibit for 
spring, I decided 
my column would 

that I admire, be-
ginning with Mare 

herself. 
Marilyn Monroe has deco-

rated my bedrooms, living rooms 
and overall apartments for a 
while now. My BFF bought me 
the movie Norma Jean and 
Marilyn, starring Ashley Judd 
and Mira Sorvino, and it so-

People always ask what I like 
about her so much because she 
was a horrible actress. And I have 
to disagree. Her role as “The Girl” 
in The Seven Year Itch was ador-
able and in fact quite humorous 
for its time. Again, I do have a 
soft spot for her, so think what 
you want about her acting. What 
really gets me is her story. She 
battled sexual abuse her whole 
life in foster homes and struggled 
to make it as a woman in the 
movie business. After listening 
to all the rude comments about 

her acting skills, she went back to 
acting classes even when she was 
a working starlet in Hollywood 

– an unheard-of move for those on 
the silver screen in that era. 

I admire her fearlessness to 
work hard at her passion despite 
her hardships in life and what 
others were saying about her. Her 
beauty can’t go unmentioned ei-
ther. Her timelessness, pouting 
red lips, dark false lashes and 

Michelle Obama gets me so 

her on the cover of the March 
edition of Vogue (with her male 
counterpart on the cover of Vanity 
Fair) looking as chic and poised 
as ever. The Obamas have not 
only entered the political world 
at full force, but they quickly 
became celebrities in the media 
world as well. It feels eerily like 
the Kennedy era with Michelle 
Obama channeling Jackie O, does 
it not? Not only is her husband a 
force to be reckoned with, but the 

to live in the White House, she 
has already accomplished some-
thing so huge – it makes me 
proud to say I live in the world 
today. She is intelligent, well-
spoken, charming and suppos-
edly has a hug that compliments 
the president’s buttery voice. She 

belt, and two beautiful daughters, 
so I can’t help but have the best 
of feelings about her. And with 
Jason Wu and H&M hung in her 
closet, damn is she well-dressed.

If you don’t know who Juliet 
Simms is, please go Google 
Automatic Loveletter ASAP. 
Juliet Simms is this tiny blond 
thing from Florida with a boom-
ing set of pipes that could blow 
up every window in a ten-mile 
radius. Her lyrical talent never 
falls short of astounding me; her 
new track “The Day That Saved 
Us” included. She plays keys and 
guitar and has impeccable stage 
presence for a 23-year-old indie 
rocker. As an aspiring singer/
songwriter, it’s hard for me not to 
fall head-over-heels for her. With 
trademark boots, jeans, grunge 
shirts and a shaved side of the 
head, she could serenade me into 
oblivion any day. Simms and her 
band Automatic Loveletter have 
harnessed the new online media 
trend, helping the band quickly 

channel. But despite all these in-
tense things about her, her voice 
is what really takes the cake. 
Think Janis Joplin meets Kelly 
Clarkson meets Gwen Stefani. 
She’s an original songstress 
backed by empowering lyrics 
and one helluva personal style. 

Shades of
VANESSA KUNDERMAN 
layoutprojector@gmail.com

Red

The media has been 
bombarded with stories about 
detox diets, and with summer-
bod season approaching, it’s 
worthy of consideration. Talk-
show host Oprah Winfrey went 
on a 21-day detox last spring, and 
it was reported that singer/actor 
Beyoncé lost 20 pounds in two 
weeks on a detox diet. Writers 
for magazines as different as 
Canadian Living, Natural Health, 
and Essence have published their 

“detox diaries.”   
So what are detox diets all 

about?   
On HealthyOntario.

com, registered dietitian and 
American Dietetic Association 
spokesperson Lisa Dorfman says 
that “detoxing provides your 
body with a nutritional break so 
that it can become a better waste 
dumper and nutrient absorber.” 

But they are also known as 
ways to lose weight, especially 
the multi-day fast detoxes that 
have gained the most attention in 
the media.   

An example of these is the 
Master Cleanse. This is the fast 
that Beyoncé went on to lose 
weight for her role in the 2006 

Dreamgirls. It consists of 
drinking a mix of water, lemon 

juice, cayenne pepper, and maple 
syrup up to 10 times a day, for 10 
days, and keeping from eating 
any solid foods.  

they are dangerous and usually 
temporary.  

The May 2008 Harvard 
Women’s Health Watch says 
that the Master Cleanse lowers 
the dieter’s metabolism, which 
causes “rapid weight gain” once 
normal eating habits continue. 
The cleanse deprives the dieter 
of protein and other nutrients, 
disrupts digestion, and causes 
dehydration, among other harmful 
effects. 

There are different kinds of 
detox diets, and not all of them 
involve fasting. 

“The goal is for the detox diet 
to become a way of life,” says 
Chad Cornell, a master herbalist 
and owner of Hollow Reed 
Holistic. He says a proper diet 
will help you detox. It should 
be largely organic and made 
up of foods like whole grains, 
vegetables, fruit, and lots of 
spring water. 

He does not recommend 
using diets like the Master 
Cleanse, which he says cleanses 
the body too fast and “overloads 
major detox organs” like the 
liver. 

A stop in any nutrition store 

like Nutrition House in Polo Park 
Shopping Centre will also present 
you with many detoxing options 
that don’t require that you stop 
eating. Owner Heather Halsall 
says the full-body cleansers she 
sells “help detox all the channels 
of elimination,” including the 
lungs, kidneys, liver and bowels. 
They remove toxins like heavy 
metals that end up in our bodies 
from pollution and the food we 
eat.  

However, some experts say 
that a healthy body needs no help 
to clean itself out.   

In the Calgary Herald, 
dietitian Samara Felesky-Hunt 
says that our bodies are built to 
use the nutrients they need and 
dispose of the waste. She says 

reliable research supporting the 
claims made by detox kits and 
cleansing diets.”

Dietitian Lisa Dorfman says 
that “a proper detox lasts about 
a week and involves eating a 
nutritious, well-balanced diet 
that’s high in essential vitamins, 

drinking plenty of water and clear 
fruit juices, and getting enough 
rest.”  

She recommends talking to a 
doctor to design a diet that works 
for you.

Detox
JENNIFER CLARK 
 jloric@gmail.com

-a-lot

ADAM BROOKS: EVERYONE KNOWS, TOM

Vogue

Myspacemarilynmonroe.com


