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Thieves targeting RRC parking lots have caused relocation of security booths 

New home for RRC 
Security booths 
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4 1514 Regent IV 5514215  4- 
(Behind Smitty's) 

By Andrew Beck 
ehicle 	break-ins 
over the last two 
years has prompted 

Red River College Security 
to change the way they 
deploy their personnel. 

"Last winter, approxi-
mately 10 vehicles were 
stolen off the lots," says Jim 
Dreyer, Red River College's 
manager of Security 
Services. The Winnipeg 
police Stolen Auto Unit was 
called in, resulting in the 
arrest of three people. The 
thefts stopped for a while, 
says Dreyer. 

"This fall, we started hav- 

ing thefts again," he says. 
This time, two youths were 
arrested for 90 offences, 
including several relating to 
cars parked in RRC's lots. 

In an effort to beef up 
security, RRC's Facilities 
committee moved the corn-
missionaire's booths to the 
entrances of the North and 
West parking lots this past 
December. The booths had 
been located near the centre 
of the lots. 

Watch every vehicle 
The booths serve as an 

office for commissionaires, 
as well as a place to seek 
shelter from the cold. 
Commissionaires sitting in 
the booth monitor the flow 
of cars in and out of the lot. 

Moving the booths to the 
entrance of the lots allows 
commissionaires to watch 
every vehicle that comes in 
and out of the lot, says Cam 
Asher, acting director of 
Facilities at the college. 

"The number one issue 
was that each of the lots 
allowed vehicle movement 
out of the eye of the commis-
sionaires," says Asher. 

"Before the move, people 

could remove things from 
vehicles on the lots and not 
be seen," says Asher. "Now, 
no one can gain access and 
leave without the commis-
sionaires getting a visual." 

Commissionaires also 
support the move. 

"They're better locations, 
so visitors can see the 
booth," says Dave, a com-
missionaire. "We'll have bet-
ter visibility of who's 
corning on site." 

RRC students question 
whether the relocation will 
make a difference. 

"I haven't even noticed the 
new location," says first- 
year 	 Business 
Administration 	student 
Cheryl Martin.Drever hopes 
the relocation of the booths 
will prevent last year's expe-
rience from happening 
again. 

"Car thefts have been a 
problem on and off," says 
Dreyer. "It cycles." 

The move carried a $3,300 
price tag, including electri-
cal work. Asher thinks it's 
money well spent. 

"The loss or damage to 
one vehicle could easily sur-
pass this cost," he said. 
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Winnipeg 
Transit 
drivers 
vote to 
strike 
RRC Students' 
Association 
drawing up 
plans in event of 
picket lines 

Ian Scott, president of the 
RRC Students' Association, 

0  n the heels of a fare says ways would have to be 
increase, many Red considered to help students 
River College stu- who rely on transit. 

dents who rely on the bus to 	"We are open to ideas and 
get to school may be facing a suggestions," he said. In the 
transit strike. 	 meantime, the SA has come 

Transit drivers and main- up with its own solution. 
tenance personnel voted 92 	Students in need of trans- 
per cent in favour of reject- portation can fill out a form 
ing the final contract offer at DM20 that would match 
from the city on Dec. 29. The them up with students who 
turnout for the vote was 84 have cars. 
per cent, 	 "What we're trying to do is 

"There is a potential for act as a middle man for peo-
strike action," said Jim ple who want to carpool," 
Girden, executive vice-presi- said Scott. The SA is looking 
dent of the for people who need 
Amalgamated 	"It's 	rides as well as 
Transit 

not going to be 
people who 

Union, 	 can offer 
Local 	good for me. 	their 
1505. 	 vehicle Sometimes I bring my Transit 	 —, to a car 
drivers car, but parking is five p o o 1 . 
have 	dollars a day. It gets 	Students 
been with 	 will be 
out a con- 	very expensive." 	matched 
tract since 	Cherrie Ulloa 	based on 
January 2000, 	 where they 
but have not yet 	 live. 

	

The 	University 	of 
Manitoba has a free shuttle 
service between the Health 
Sciences Centre campus and 
the Fort Garry campus. Scott 
says the SA would look into 
a shuttle service, but is confi-
dent the two sides will reach 
an agreement without a 
strike. 

"I'm confident that the pri-
ority would be ensuring 
transportation is available to 
the citizens," he says. 

Girden agrees. "It is in our 
interest to get back to the 
bargaining table and back to 
the city," he says. "We're pre-
pared to sit down and beat 
out a contract." 

Winnipeg Transit was not 
available for comment. 
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Students will have to find alternative ways to RRC should Winnipeg Transit 
drivers walk off the job, SA president Ian Scott is banking on car pools By Julie Kentner 

set a strike deadline. 
Wage and merit pay increas-
es are some of the issues 
holding up an agreement 
between Winnipeg Transit 
and the drivers. 

Cherrie Ulloa, a first-year 
Advertising Art student, 
relies on transit to get to 
school, but understands the 
needs of the bus drivers. 

"It's not going to be good 
for me," she says. "Sometimes 
I bring my car, but parking is 
five dollars a day. It gets 
very expensive." 

Ulloa would bring her car 
to school if a strike took 
place. 

"I'm sure if they go on 
strike, they'll get what they 
want," she says. 



Important Notice 
Regarding Your 

STUDENT HEALTH PLAN 

Effective January 1, 2001, your Health Plan coverage 
has switched from Manitoba Blue Cross to Canada 
Life Assurance Company. As a result, all students 
currently on the plan will require a new policy number 
as well as a new Pay-Direct Drug Card. New cards 
are now available at our distribution table situated in 
front of the SA office or at other locations around 
campus during the month of January. Visit the SA 
office for more information - Room DM20. 

SPECIAL NOTE: Blue Cross will pay claims incurred 
prior to January 1, 2001 provided claims are received 
no later than February 14, 2001. 

Don't wait and be disappointed. 
Get your 2000 insurance claims in today! 

Look for the soon to be opened 
Student Benefits Plan Office 

(Junction of Bldgs E & F) 
"Jazz Chaud" Tuesdays 1-2 Pm 
requests: ynomustard©hotmail.coM 

WE ANSWER YOUR 
QUESTIONS!! 

Welcome back everyone! No 
doubt you missed being at 
school through the holidays, 
and are absolutely thrilled at 
returning! 
Seriously though, over the 
holidays, we went through our 
files and found some common 
questions from you students. In 
the spirit of New Years 
Resolutions, we will address 
some of the more frequently 
asked questions, just to set 
your mind at ease. 
First and foremost, everyone 
wants to know how the power 
is regulated in our power 
parking lots. So to set the 
record straight, here's the 
deal: the power (which is to 
be used for block heaters 

only) comes on when 
temperatures go below-17° 
Celsius, and shuts of when the 
temp is warmer than -17°. The 
sensor that monitors this is not 
affected by the windchill. All 

_ power lots are cycled 40 
minutes on, 20 minutes off, 
save for the North which is 15 
on, 15 off, and power is shut 
off between midnight and 6:00 
a.m. 
Our next question also 
concerns parking: many of 
you have to use the gravel 
roads to reach your lot, and 
have commented on the 
condition of the road. These 
roads are raked smooth three 
times a year, and if necessary 
a fourth to keep everything 

driver 	friendly. 	The 
maintenance staff are aware 
of the trouble spots and pay 
extra attention to them. 
Lastly, we must discuss the 
coffee in Otto's. Several 
people have tactfully brought 
up the fact that the coffee 
leaves something to be desired 
in the area of tastiness. We 
have addressed the issue with 
food services and are happy to 
announce that the matter is 
being looked after. So no more 
worries! 
If you have any burning 
questions you need answered, 
or if you have any ideas to 
improve services around the 
college, check out the SA 
comment boxes around 
campus. 
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Forcing RRC smokers outside into the bitter Winnipeg cold for their fix 
renews calls for a smoking facility inside the college, but who will pay? 
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There is smoke but no fire 
By Sara Williscroft 

D espite Winnipeg's 
reputation for cold 
winter weather, Red 

River College has no warm 
haven for smokers. 

Even when the tempera-
ture drops, students and 
staff are required to exit the 
building, brave the weath-
er, and contribute to their 
habit outside. 

This is in contrast to both 
the University of Winnipeg 
and the University of 
Manitoba, which have des-
ignated smoking rooms for 
their students. 

Red 	River 	College 
Students' Association pres-
ident Ian Scott says a room 
designated for smoking is a 
reasonable request. 

"I was a smoker at one 
point, so I do sympathize," 
he says. 

As recently as 1993, stu-
dents were permitted to 
smoke both in the hallways 
and in the classroom, 
according to the RRC poli-
cy issued by the Board of 
Governors and college 
management. 

Correna Chubinski, a 
RRC student, says it's time 
for RRC to build a smoking 
facility. 

"It's too bad they don't 
have a lounge we can 
smoke in," she says. 

Chubinski's views are 
also shared by Nursing stu-
dent Angela McIvor. 

"I think we pay enough 

tuition to smoke." 
Currently the RRC 

Students' Association has a 
surplus in the Student 
Union Building Fund 
which is used to build spe-
cial student centres like a 
room for smoking stu-
dents, says Scott. 

However, Scott says RRC 
has no available space. 

"With the move to the 
Princess Street location, it 
frees up some space on 
campus and opens up the 
possibility of reworking 
some of the existing 
space," says Scott. 

Scott says the ventilation 
system for a designated 
smoking room is very cost-
ly to design. 

"It's very expensive to 
design a space with the 
proper filtration system. 
It's a real infrastructure 
and cost issue,"says Scott. 

He says the SA has taken 
steps to improve condi-
tions for smokers forced 
outside. 

"We purchased some 
wall-mounted units for 
outside some of the doors 
to help eliminate some of 
the garbage problems," 
Scott says. 

Scott says he believes the 
biggest problem right now 
surrounding smokers is not 
only the cold, but the lack 
of ashtrays provided for 
cigarette butts. 

Scott says the SA is cur-
rently exploring several 
indoor smoking options. 

New RRC ads draw praise & fire 
By Nick Martin 

C hances are likely that if you own a 
television or a radio you've seen or 
heard the =ads. 

Avid listeners of Power 97 or CJOB will 
hear a soon to be father-in-law advising 
his future son-in-law he needs to see 
beyond his hairnet. 

On television, viewers see a hippie's ide-
als for the perfect future or the contrasting 
views of the independent woman, all 
strangely supporting Red River College. 

These are the new ads for RRC and their 
reception by RRC students has been var-
ied. 

Ken Phillips, a second-year Electrical 
Engineering student at the college, 
believes the ads do a poor job of represent-
ing all that the college has to offer. 

What's the point 
"I don't know. You look at these ads and 

you wonder what point they have at all as 
far as college is concerned. I go to school 
here and I don't ever associate a hippie's 
life with my own," he says. "The commer-
cial featuring the women is interesting, 
because you don't ever really see that 
many commercials that are focused at 
women. Usually it's always groups of stu-
dents, gathered around talking about how 
wonderful school is." 

For this reason, Marketing and Public 
Relations director Rob Gialloreto couldn't 
be happier. 

"University commercials are always 
exactly the same, students talking about 
the wonderful class sizes, the student to 
teacher ratio. With our commercials we 
wanted to attract interest from those 
groups that aren't usually specifically tar-
geted. By creating different commercials, 
we pique people's interest and they pay 
attention." 

Gialloreto, who wrote both radio ads 
and co-wrote the hippie segment for the 
college's second ad, says he didn't forget 
about the large amount of creative talent 
within the college walls. 

No feedback 
"I 	wanted 	to 	use 	Creative 

Communication students but the time 
frame was just too small. When looking at 
budget and the time in which things need-
ed to be done, it just couldn't work." 

While he says he is happy with the end 
result, Gialloreto says the college lacks the 
means within its current budget to gage 
public reaction to the new slate of adver-
tisments. 

"I really don't know," says Gialloreto. 
"Our marketing budget does not allow the 
college to reconnect with the general pub-
lic and get their opinions. I can only 
assume that there is a positive response 
out there. For instance, you're the third 
student I've talked with today about the 
ads. As far as I'm concerned, with the 
increased phone calls and hits on our Web 
site, the ad campaign has been successful." 
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Second-year Creative Communications student 
Jill Officer stars in one of a new slate of RRC ads 
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OPINION 
Happy New 
Year - quick 
put the 
guns away 
W hen the clock struck 12 a.m. on New Year's Day, 

Canada became a safer, gentler and kinder soci-
ety. 

You could almost feel something electric in the air, 
knowing Canada would enter the new millennium free 
from the rampage of gun violence that plagued our 
streets. 

Our liberators - the federal Liberals. 
The hammer which they used to shatter our chains of 

fear - Bill C-68. 
Dec. 31, 2000, was the final day of the wild wild west as 

all Canadian gun owners were required to obtain a 
Possession Only Licence (POL) in order to legally possess 
a firearm or purchase ammunition in the new year. 

In a single second, hundreds of thousands, if not mil-
lions of otherwise law abiding, tax paying Canadian citi-
zens became criminals subject to fines and imprisonment 
if they are caught. 

Novels could be written on how effective the gun owner 
licensing system will be at deterring criminals (which it 
won't). More still could be written on how efficiently the 
Grits have implemented their precious system (can any-
one else spell HRDC). You could try to predict how the 
system will be implemented or how the upcoming gun 
registry will work (quite frankly the feds don't know). 

But we've heard it all before and it misses the point. 
At its core The Firearms Act shows the ugly side of 

democracy. The act of Parliament that passed the bill and 
the two federal elections that have occurred since its pas-
sage indicate that a majority of the Canadian public 
approve of the bill. 

But is the rule of the majority always right? Is it now 
guilty of the charge of merely being a tyranny of the mob? 

There once was a notion that the thirst for true demo-
cratic rule be tempered with the realization of the inherent 
danger of empowering the majority against a now help-
less minority. 

Yet this notion seems to becoming lost in today's politi-
cal landscape. 

Getting tough on youth crime is popular - kids can't 
vote. Restricting immigration is popular - only citizens 
can vote. Gun control is all the rage - the vast majority of 
people get their meat from Safeway. 

The rights of the minority are quickly being lost in 
rhetoric and sound bites. 

It's not that I have abandoned democracy, it's just now I 
can see more clearly the truth behind the Winston 
Churchill saying that democracy is the worst system there 
is but it's the best we have. 

Sean Thiessen 

G 

 

Give in to the temptation on TV 
five in to temptation. That's 
what FOX TV's publicity 
machine is advising view-

ers to do in connection with the 
premiere of the reality show 
Temptation Island this week. 

Temptation Island, along with 
ABC's The Mole, is part of the sec-
ond coming of reality TV shows 
hoping to piggyback on the debut 
of Survivor II: The Australian 
Outback. 

Survivor might not have been 
the most rewarding program on 
TV, and the Mole, which also 
takes place in an isolated area and 
has a contestant eliminated every 
week until someone takes home 
$1,000,000, is hard pressed to dis-
tinguish itself from the latter 
show. 

Temptation Island, however, is 
. . . well, an island unto itself. 

On the show, four unmarried 
but "seriously committed" cou-
ples are taken to a tropical island 
where they will be encouraged to 
mix it up with 30 unattached peo-
ple and be set up on "a variety of 
dates" with three of the undoubt-
edly horned-up singles. 

Survival isn't an issue on this 
island it seems, as it's more akin 
to Club Med than Palau Tiga. 
What are allegedly in jeopardy are 
the relationships of the allegedly 
committed couples. 

Temptation Island hasn't even 
debuted yet, and I'm already 
tempted to call it crap. 

I wonder how long it will take 
the singles to figure out they out- 

number the attached people on 
the island by 3 to 1, and they have 
the added benefit of being with-
out baggage? 

Survivor's 'drama' was con-
trived at best, but at least contes-
tants' motivations were clear and 
common: to win a million bucks. 

Why the hell would anyone in a 
relationship want to be on 
Temptation Island? 

According to FOX's Web site, 
they're "willing to test their rela-
tionships." 

The only thing this show will be 
testing is the stupidity of viewers 
who think this constitutes com-
pelling human drama because it's 
'real.' 

What seriously committed cou-
ple would allow their partner to  

date several other people in front 
of an international audience? 

Can these morons honestly 
think there's no chance their sig-
nificant other will cheat and/or 
leave them? 

Anyone that naive should be 
taken to a desolate island and left 
there permanently. 

Actually, maybe that's where we 
should send the fans of Blind 
Date, Second Chance, and all the 
other nauseating, voyeuristic 
shows which have deluged our 
TV screens over the past few 
years - a deserted island. 

With no food. And maybe with 
gay Richard walking around 
naked for good measure. 

Adam Clayton 
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The schtick hits the fan 

7 

Former RRC student reflects on how he 
By Kelly Stifora 

Self-proclaimed schtick-
master and MuchMusic 
VJ Bradford How has 

finally found a home. 
"I'm part of the VJ family 

now, I'm on the same con-
tract as the other VJs," says 
the former Red River 
College student and 
Transcona native before his 
tone turns to mock serious-
ness. 

"It was a hard-fought bat-
tle, a hard hustle getting to 
where I am now. Getting in, 
when I look back, seemed 
like a cakewalk," says How. 

"I think partly because I 
was kind of presumptuous 
and over-confident, and 
sometimes that's gotten me 
into trouble, but it actually 
worked that weekend. A 
friend of mine once said 
'Sometimes you gotta be 
your own biggest fan' and 
I've always followed that 
credo." 

In February 2000, How 
beat out six other finalists in 
a competition to become the 
Much Music VJ Search 1999 
winner. 

"I didn't realize I was 
going up against 1400 other 
people," he says. "And I did-
n't realize that I was going 
up against six other people 
that weekend, from all 
across the country," says 
How. 

"Apparently, 	by 
MuchMusic guidelines we 
were the best suited people 
out of the 1400 or 1500 who 
entered. I didn't really think 
about it much, I just went 
there and had a good time 
and did what I thought was 
entertaining and said what I 
thought would be interest-
ing," says How. 

"I guess 1400 of us thought 
we had what it took to be a VJ," says 
How in his deadpan style. "I just hap-
pened to be right." 

How reflects for a moment on his 
being on TV took some getting used 
to. 

"I got comfortable. And when you 
get comfortable, you get complacent," 
says How. "That was a problem; I 
needed to realize that it was possible 
that I might not get renewed, so I had 
to remember the magic that got me the 
job in the first place." 

How says he wasn't subject to any 
ribbing or ritual hazing from the other 
VJs. 

"Just Ed the Sock, but that's what he 
does," says How. "I think it was a typ-
ical adjustment period. I was moving  

away from Winnipeg, and I had just 
moved back to Winnipeg the summer 
before," 

How spent two years pursuing a 
Bachelor of Arts degree at the 
University of Winnipeg and two years 
working as a DJ in Banff before mov-
ing back to Winnipeg in the fall of 
1999 to enter the Creative 
Communications program at RRC. 

"I was happy in school. I loved my 
classmates and I loved living with my 
family again," says How. "But it's not 
like I was moving without knowing 
where I was going. I had a destination, 
I had a great job that I was going to, so 
I couldn't pass that up." 

How quickly gained a reputation 
for being one of the wackier VJs at the 
station. 

"Well, if the MuchMusic VJ family 
were a hockey team, and I could play 
fast and loose with the names of the 
positions, I would probably say that I 
am the schtick-master. If I was a utili-
ty player, I might be responsible for 
the schtick," says How. 

"I have a certain knack for it. As a 
rookie, it's not a bad role because 
when you're in a new situation, you 
rely on your strengths. One of my 
strengths, arguably, is my sense of 
humour. It's like a security blanket. If 
I'm new to a situation, I'll usually deal 
with it with my sense of humour, so 
that's kind of how I found my stride at 
MuchMusic." 

How says his duties as a VJ on a 
typical day are varied. 

"It's all shift work, so you know 

became a VJ 
when you're working throughout the 
month, but what do you have to do?" 
says How. 

"You research for interviews, you 
research for your floor shift, you 
answer viewer correspondence, you 
build concepts for pre-tapes (pre-
recorded segments), you go to pro-
ducers' meetings. And when you 
leave at the end of the day, there are 
people that recognize you and would 
like your autograph, so that part of 
the job follows you when you're rec-
ognizable," says How. 

How says there are many benefits to 
being a VJ, including partial dental, a 
discount at the Chum City store and a 
spot on the record company mailing 
lists, not to mention the benefits of 
working for MuchMusic. 

"MuchMusic is unique in that, as a 
TV station, I think there's no other 
place where you can learn a lot of 
aspects and have a chance to develop. 
I had never done professional televi-
sion or anything like that before and 
they took me on," says How. 

"There are so many things you can 
learn. It's almost like going to school, 
but they're paying me. I can learn 
how to edit, I can learn about story-
telling, about aspects of being on air, 
public speaking and intonation. And 
they're paying me," says How. 

"I get to interview artists that most 
people wouldn't get to meet," says 
How. "And they're all interesting 
now matter how they got there." 

How offers the Matthew Good Band 
as one of his more memorable inter-
views. 

"He asked me if I was on crack. He 
was joking, and it wasn't on air, but . . 
. no, I think he's cool, I think he meant 
it in a nice way," says How. 

The best things about the job, 
according to How, are the artists and 
the trips. So far he's been to Australia 
for the Olympics and all over Canada, 
including the Yukon, for last year's 
Thunder on Ice racing rally. 

When asked how his celebrity status 
has affected his life, How thinks care-
fully before answering. 

"It is a strange and new experience 
to have people want my signature, 
and, for instance, when I purchased 
this coffee I heard my name men-
tioned," says How as he pretends to 
break down. 

"But no one said hello, they just said 
Bradford How and snickered," says 
How. "I would have waved at them, 
but it was almost as if I wasn't in the 
room." 

Despite his growing fame, How 
feels no need to disguise himself in 
public. 

"I still wear the same old baseball 
caps," he says. "I ain't no Rocki 
Roletti." 



Second season starts 
12:00 noon, Thursday, January 25. 
Watch for us in the Tower Lounge! 

ENTERTAINMENT  
Not a lot to Camelot 

MTC production fails to be King 
By Tamara King 

C amelot, MTC's latest production of the a trag-
ically beautiful love triangle of King Arthur's 
court, com- 

bines lush vivid 
scenery with a fairy-
tale sing-along. 

Set 1000 years ago 
in England, King 
Arthur, a much older 
and socially active 
king, falls in love 
with the beautiful 
young Princess 
Guenevere. 

King Arthur wants 
to reform the laws of 
the land and make 
knights solve their 
problems through the 
courts rather than by 
the sword - so he 
forms the Knight of 
the Round Table. 
Eventually, a young 
Frenchman immi-
grates to England to 
become a Knight of 
the Round Table - Sir 
Lancelot. When she 
first meets him, 
Guenevere mocks 
Lancelot, and denies 
her husband's request 
to let Lancelot fight 
with her hankerchief in hand. But her harsh exterior 
melts away quickly as they confess their undying  

love for each other. 
King Arthur's illegitimate son Modred (the result 

of a lusty one night stand with a Scottish witch) 
shows up to seek revenge on his absentee father, and 
tragedy ensues. 

The first act sees many exchanges between 
Guenevere and Arthur with few chorus numbers. 

The highlight 
of this act 
comes at the 
end - colourful 
dancers attend 
a lovely picnic, 
with puppets 
and ribbon 
dancing. The 
production 
lasts nearly 
three hours, 
and the first 
act takes up  

the first two. 
It's difficult to watch an entire act made mostly of 

two-handed scenes, with Guenevere and Arthur 
singing loves songs to each other even though there 
are few sparks between them. 

Guenevere danced a 
poor cross between an 
Eastern European and 
a Cockney accent, and 
she wasn't much better 
to look at 
Guenevere's dresses 
must have been too 
heavily corseted; her 
movements were stiff 
and calculated. 
It's too bad Mordred 
only appeared in the 
second act. His 
energtic ethos of evil 
was refreshing after 
the perfumed flowers 
and kisses of act one. 
The best chorus num-
ber featured Mordred 
and the knights riding 
and dancing on a metal 
horse skeleton. 
The lighting and the 
sets are a treat to the 
eyes. When the singing 
becomes a little off-key 
or tedious, the rich, 
gold-guilded stage and 
dramatic lighting 
schemes will satisfy 

the eyes and the audience's aesthtic thirst. 
One of the most dramatic scenes consists of a 

haunting dance featuring the tragic threesome 
backed by a towering pack of hooded grim reapers 
carrying candles. 

The brightly animated chorus is a pleasure to 
watch. They move eloquently and soundlessly 
across the ornate stage, ready to smile duiring the 
picnic scene and dance almost effortlessly. 

Camelot's beauty is lost amid a first act which 
drags and a stiff leading lady. Take it like a Sunday 
drive - enjoy the scenery, admire the actor's cos-
tumes and dream about the fairytale ideals behind 
this timeless tale. 

Camelot runs until Jan. 27. 

MEDICHAIR- Can a d a's 
Wellness tore 

MEDIchair, with coast-to-coast franchises, dealing in sale, 
rental and service of Home Medical Equipment; a business 
driven by demographics, ofkrs a unique opportunity for 
manager(s)-in-training. 

Seeking graduates with a Business Admin. / Marketing 
Diploma who, following a brief assignment at its Calgary 
corporate office, will be assigned as assistant manager for 
further training at one of the corporate-owned stores. 

As opportunities arise a qualified assistant manager will be 
promoted to manager of a corporate store. Select 
managers may be offered a managing partner opportunity 
or advancement to corporate office. 

Please fax resume atm: Human Resources Dept. 403-204-1409 
www.mediehaitcom 



The operation of Winnipeg 
Transit is financially assisted by 
the Government of Manitoba. 

.04ir.  
Manitoba 

Intergovernmental Affairs 

Far Transit 3forn,. n, all 986-5700 
our web site at wwwwinnipegtransitcom 

ENTERTAINMENT 
Naughty by Nature naughty as ever 

New Jersey rap duo give the 'Peg its props 

9 

By Adam Clayton 

Naughty By Nature's Vinnie has toured all 
over the globe, but he'll always be a home-
boy at heart. 

Ten years after hitting it big with their smash and 
decidedly naughty hit single O.P.P., Grammy 
Award-winning rappers Vinnie and Treach still 
reside in their native New Jersey. 

"Personally, I think that's the town and the envi-
ronment that inspired us and made us want to do 
what we do today, and I think karma-wise I like all 
four seasons, so I get that there," says Vinnie. 

Naughty by Nature played Winnipeg for the first 
time last month to promote their latest album, 
19Naughty9: Nature's Fury. 

"I like the 
cold, I like y'all 
snowshoes, it's 
all good with 
me," says 
Vinnie. 

Vinnie says 
he's proud of 
Nature's Fury, 
although a 
career in the 
fickle music 
industry has 
taught him 
artistic merit is 
no guarantee of financial success. 

"We're always satisfied with our finished product 
before we put it out," he says. 

"We realize not every album is going to sell a bil-
lion copies or whatever, but as long as we feel that 
we did our thing creatively and as artists, then we're 
comfortable with it." 

Vinnie says Naughty by Nature can now evolve 
creatively as a result of the departure of producer 
and band member Kay Gee last August. 

"He wanted to pursue his record label thing and 
he wanted to develop new artists, and he was more  

on a R&B kick, so he really 
strayed away from Hip Hop, or 
concentrating on Hip Hop pro-
duction," says Vinnie. "But now 
we're looking forward to work-
ing with a lot of fresh Hip Hop 
Producers, so we'll keep our 
sound fresh and keep our vibe 
fresh." 
Even after being together for a 
decade, Vinnie says it's not diffi-
cult for him and Treach to keep 
their music fresh. 
"Just politics, record label poli-
tics. We got it under grips now, 
and we're just keeping it mov-
ing, trying to stay consistent." 
"I think it can get stale when you 
have just the same elements, like 
the same producer and the same 
writers working together for so 
long," says Vinnie. "But I think 
now that Kay Gee left the group 
and we have a 
chance to work 
with a lot of dif-
ferent producers, 
then that sound, 
that fresher 
sound, will be 
injected into us, 
and just creative-
ly, with our expe-
riences, we'll be 
able to put 
naughty lyrics on 
top of that fresher 

production." 
Vinnie says he never has a problem 

coming up with those naughty lyrics, 
as he pulls them from everyday life 
experiences. 

"Like, we were in a van last night 
and we created a hook. There was 
some girl who was in the van with us 
and she kept turning around and 
minding everyone's business, so we 
started singing this hook, 'Turn your 
ass around,' and the whole van was 
singing that after a while," he says. 

Besides giving him the opportunity 
to tour the globe, music has also given. 

Vinnie the 
opportunity to 
rub elbows with 
the likes of Spike 
Lee, who direct-
ed the video for 
Hip Hop 
Hooray. 
"Spike is our 
homey, 	man. 
Actually, 	he 
inspired us to 
open our retail 
clothing store in 
'94, because he 

was the first one to do his own appar-
el and put up a merchandise store," 
says Vinnie. 

"He's definitely professional - like, 
Kay Gee was still up in his bedroom 
sleeping when it was call time for the 
video shoot," says Vinnie. "Spike 
went - he didn't send his assistants -
he went up to the third floor, banged 
on the door, and pulled him out of his 
bed himself - he's that kind of hands-
on guy." 

Despite learning a lot about how 

the music industry works over the years, Vinnie says 
he hasn't become jaded about the industry. 

"I'm not mad. I know that it's an industry - the 
label turnover rate is faster than Burger King," says 
Vinnie. 

"When we started with O.P.P. we didn't know 
what this industry was about or what the people 
were about, but now, after O.P.P. and Hip Hop 
Hooray, we're industrialized a bit," says Vinnie. "We 
know what works, we know what doesn't work, we 
know how to move crowds now, what would be a 
good responsive party record, , so definitely, all of 
that translates into our experience which translates 
into our music." 

Musing on Naughty by Nature's success, Vinnie 
points out that none of it would have been possible 
if it weren't for influential actor/rapper Queen 
La tifah. 

"She paved the way for us, and she started Flavor 
Unit Management, so she gave us our first break and 
they got us signed to Tommy Boy Records, and it's 
been history ever since," says Vinnie. "We're forev-
er indebted to her." 

Red River College, 
University of Winnipeg, 
University of Manitoba & 
College Universitaire de 
Saint Boniface Students only! 

"Like, we were in a van last night 
and we created a hook. There was 
some girl who was in the van with us 
and she kept turning around and 
minding everyone's business, so we 
started singing this hook, 'Turn your 
ass around,' and the whole van was 
singing that after a while," says 
Naughty By Nature's Vinnie. 
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Not just another pretty film 
All the Pretty Horses mixes art and storytelling 

By Andrew Langendorfer 

Forget everything you've come to hate about 
western flicks, romance stories, or any com-
bination of the three. 

Based on Cormac McCarthy's novel of the 
same name, All the Pretty Horses is a worthwhile 
film about friendship, forbidden romance, the 
deadly old west, and the triumph of the human 
spirit. 

Matt Damon (The Legend of Bagger Vance, 
Dogma) plays John Grady Cole, a young man 
from big ol' Texas with a bad case of wanderlust. 
After his mother decides to sell the family ranch 
to an oil company, Cole decides to head off to 
Mexico to work on some of the world's biggest 
ranches. 

Cole manages to talk his best friend Lacey 
Rawlins (Henry Thomas, Suicide Kings) to come 
with him on a journey to a strange world. 

The pair take off with stars in their eyes, and 
the problems start early in the trip. They happen 
upon Jimmy Blevins (Lucas Black II, Crazy, in 
Alabama), a young delinquent riding a stolen horse, 
and soon find that besides being a crack shot and a 
horse thief, young Blevins has a real knack for get-
ting into trouble. 

The trio aren't together for long however, as Cole 
and Rawlins are separated from Blevins during a 
wild night-ride fleeing malicious horse thieves. 

The Texans happen upon the biggest ranch 
they've ever seen - 27,000 acres - and are employed  

as horse trainers. Since it is biologically impossible 
to be a Texan and not do anything crazy every once 
in a while, the duo set themselves a goal - to break 
and train 16 wild mustangs in four days. 

While he gains a reputation for being quite the 
horse trainer, Cole quickly becomes involved with a 
woman who's entirely.off-limits - the ranch owner's 
beautiful daughter Alejandra, played by Penelope 
Cruz. 

As is inevitable in any good romance, the two 
lovers are soon separated by class and racial lines, 
and without giving away the end of the movie, the 
result is fairly unconventional. 

Directed by Billy Bob Thornton (Sling Blade), this 
movie is almost worth the gross ticket price to see 
the breathtaking landscape if nothing else. The big-
screen movie theatres seem to have been designed 
to exhibit the art that can come alive from rolling 
Texas landscapes and the endless landscapes and 
plateaus of Mexico. 

Despite my pre-conceived distaste for most films 
romantic or western, All the Pretty Horses proved to 
be a pleasant experience. Running at just under two 
hours, it doesn't drag or rush at any point. The 
action scenes and breathtaking Mexican landscape 
are eclipsed only by the story itself. 

Sounds of silence and Styrofoam 
Pseudo-political exhibit at Plug In Gallery 

By Tamara King 

uiet. The resounding sound of silence con-
sumes almost the entire Plug In gallery. 

iii e Siecle, A.A. Bronson's exhibit at the Plug In 
gallery, is a larger than life piece that depicts three 
harp seal pups staring innocently out from a styro-
foam iceberg onto the snowy plains. 

Large sheets of polystyrene are stacked into geo-
metric piles, creating the illusion of being on the 
Arctic Tundra. 

Natural light filtering through the bay windows at 
the gallery makes light bounce off the styrofoam in 
a fresh way that is true to the North's icy ocean. 

Depending on the amount of sunlight filtering 
though the window, a haunting glow is cast upon 
the mock snow. 

Three harp seal pups are the centre of the piece. 
These straw-filled recreations stare out of the ice-
berg innocently, waiting to be hunted and killed, yet 
still looking playful. The piece screams of victimiza-
tion. 

The blank gallery is overcome by the grandeur of 

the iceberg. 
The piece is reminiscent of the classic diorama. 

The polystyrene pieces are playful, making you 
want to jump on them, like a child's playhouse built 
out of cardboard boxes. This somehow detracts from 
the overall sterility of the piece, although it lends 
itself well to the satirical nature of Bronson's usual 
work. 

The space, devoid of colour, makes a person 
almost obsessive-compulsive about wiping the dirty 
salt of the Winnipeg snow off their shoes before 
entering the pristine gallery. 

The piece captures the essence of the Arctic 
Tundra, the coolness and the sterility of being 
wrapped in a soundproof booth, joined by the 
sounds of your footsteps. 

Next to the seals, a room full of miniature seals,are 
sold at $10 a piece to raise money for the victims of 
AIDS. 

This piece almost works as a tribute to General 
Idea, who fell to an untimely demise in 1994, with 
the three harp seal pups representing the group, 
both victimized and abused, falling to the hunting 
gluttony of humankind. 

A.A. Bronson is a founding member of General 
Idea, an art collective he started with Felix Partz and 
Jorge Zontal at the end of the psychedelic revolu-
tion. 

Renowned in avant-garde circles, the trio experi-
mented with many art forms, employing a style that 
often critically examines the language of art adver-

tising and commerce. They are consid-
ered the forerunners in using irony to 
express their ideas. 
The original Fin de Siecle originally 
appeared in Stuttgart, Germany. 
Winnipeg, Bronson's hometown, was 
chosen over other galleries across 
Canada. 
The exhibit is on through January 20. 
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-Andrew Langendorfer 

By Tamara King 

New Years's Eve, at the stroke of midnight. Sometime in the midst of 
drinking heavily is always the perfect time for making resolutions. 
After a few martinis, everything starts to look attractive. It's a new 

start, a time to forget the old and get on with the new. Forget your one night 
stands of years gone by. Forget the assignments you never handed in. Forget 
your failed attempts at making amends with your childhood best friend. 

Focus on yourself. Think me, me, me. You are the only person who can 
make it happen. Start small. Set your goals low and you'll be able to achieve 
them. Like showering daily. This is something that is particularily ignored 
amongst most hippie cults, who are really the people most involved in the 
self-empowerment, free love thing. 

You'll need to get in good with your local hippie commune in order to fully 
understand self-empowerment. You can participate in all sorts of fulfilling 
activities, like meditation and learning to envision yourself in positive situa-
tions. Picture how you want to be, the things you want to achieve, in your 
mind. You could undergo hypnotism. Pay some strange 'doctor' an excessive 
amount of money to dangle oddly shaped objects over your head. As long as 
it works. 

Read the latest book from Oprah Winfrey's book club. Better yet, buy a book 
she penned herself. Support her massive self-help empire. In fact, you should 
fly to Chicago, be a member of her studio audience, have her sign the book 
with an inspirational message, addressed to you and you alone. If she can lose 
billions of pounds, so can you. 

Look to the little things in life that make you happy. Be happy if it's a nice 
day, or if you've managed not to die in the course of the day. That's an 
achievement. Be happy when you've paid your rent on time. Be happy you 
can pay your rent at all. There are people in the world less fortunate. 

So don't worry about world peace, or even about peace in general. Don't 
deny yourself what's rightfully yours, especially if this involves chocolate 
brownies. Chocolate brownies don't contain any calories if you're depressed. 

The less you notice, the more content you'll be. So maybe resolve to have no 
resolutions. You probably won't remember them anyways. 

By Andrew Langendorfer 

As sure as the ball drops in Times Square, another New Year's tradition 
has come once again. Call me cynical, but if one more cranially-chal-
lenged self-help loser crows about making some lifestyle changes in 

the year 2001, I'm going to blow. 
Every year, the same morons travel around, forming packs and pacts, talking 

about how this will be the year. The year to quit smoking, the year to lose 
weight, to get better marks, to finally get laid without spending an arm and a 
leg and getting multiple blood tests afterwards. I've just got one thing to say to 
anyone who's planning on 'improving' themselves in the new millennium: 
what the hell was wrong with the last 365 days? 

News item one: if you couldn't get off your fat ass often enough to fit into 
that sexy bathing suit in 2000, your chances are (I'm going to be shot for this 
pun) pretty dang slim. Oh, sure, it's a new start. A new year. Well, I hate to 
break it to you, but by the end of January, that 'fresh start' is going to start 
smelling a little funky - along with your once-proud gym shoes. 

Gonna stop smoking, are ya? Listen up: ridding your body of years of tar 
and nicotine is a job you have set out for yourself because you plan on achiev-
ing it - not because you needed to blurt out some asinine comment in a 
moment of drunken self-awareness. Don't even bother trying - you're only 
going to get grouchy and fat. 

I am sick and tired of the same self-improving imbeciles filling my fragile 
ears with vicious lies every 31st of December. I don't have a problem with 
people who want to make a lifestyle change for the better. Just realize New 
Year's resolutions aren't achieved just because you made yourself a cute 
promise. 

Quite frankly, if you were too lazy or apathetic to better yourself in the last 
52 weeks, your chances of succeeding are about the same as Jean Chretien's 
chances of scoring with Alyssa Milano, or even Joe Clark's daughter. 

So bring on the change. Heck, write your goals down so it's even more 
pathetic when they crumble. Just don't tell me about it. I can't stand to see the 
same bullshit hit the fan and be swept under the,rug to wallow and rot in self-
shame until the next year. 
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Wu Tang Clan 
The W 

While the style is essentially the same as their previ-
ous outings, an auditory curb-stomping coming 
from every which way including loose, the sampling 
is superior. The Wu is definitely missing something 
without 01' Dirty Bastard. 

Prodigy of Mobb Deep 
H-N-I-C 

Lacking in originality or inspiration in.either the lyrics 
or the music, this disc fails to distinguish itself from 
most of the other East Coast rappers. Hopefully he will 
head west before releasing his next. 
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A3 
La Peste 

Think Depeche Mode with slightly funkier bass and 
rhythm. Brit political blues/electronica/rockers A3 
deliver somewhat deep lyrics with a dark edge - per-
fect background music for any mellow occasion. 
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You Can Count On Me 
Soundtrack 

Incoherent hillbilly babbling that doesn't make me 
want to head for the hills and kick off my boots. 
Don't see the movie, even when you can rent it. The 
cover isn't even good. 

-Tamara King 

Favourable 'FracMitiE  
I he guess Who 
Running Back Through Canada 

Mellowed-out renditions of all the classic Guess Who 
songs my father loves. This album includes many 
lighter, slower tunes, with more acoustic guitar. Not a 
bad album for a group that's been around for such a 
long time. Surely many '60s rockers will find this 
album brings back many warm and fuzzy memories. 

-Tamara King 

10. 	 Tr:I 
David Deacon 
Stranger in the Morning 

This man is desperately trying to be Leonard Cohen, 
and in all fairness his mumbled poetry sometimes 
compensates for unoriginal, uninspiring melodies. If 
Stranger in the Morning was a collection of spoken 
word, Deacon's sometimes deep messages would be 
more accessible. 

-Andrew Langendorfer 
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RED RIVER COLLEGE STUDENTS' ASSOCIATION PRESENTS 

* END OF MID -TERM EXAMS 
* ONLY FOUR MORE MONTHS TO GO 

* I'M BROKE 
WHAT CAN I SAY,I LIKE TO PARTY 

FRIDAY JANUARY 26th 

SOUTH GYM, 8pm-1:30am 
TICKETS $4.00 	BEVERAGES $1.50 

TICKETS FOR SALE @ THE OX 
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